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This report has been prepared using the GRI Standards as a
reference, and in accordance with the requirements of Law 11/2018,
of 28 December, on non-financial information and diversity and

EU Delegated Regulation 2021/2178 of 6 July 2021 and subsequent
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Published annually.

This 2025 sustainability report and non-financial information
report was subject to verification audit carried out by TUV Rheinland
on 18 and 23 March 2026.

The company's accounts are audited by Deloitte, S.L. Grant
Thornton performs the internal audit function under the direct
supervision of the Audit Committee. In addition, Applus, OCA
Global and SGS verify IT environmental, quality and service data
and Applus, OCA Global and SGS verify information security data
through annual audits for compliance with ISO 9001, ISO 14001,
ISO 20000, ISO 27001, ISO 27017, ISO 27018, ISO 22301, GHG
Protocol and National Security Scheme.

This document is a translation of the original Spanish. If there are
differences between this translation and the original, the Spanish
text will be considered the official source.
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Technology for real... GROWTH

A view of
real growth

At ALTIA we believe that technology only makes sense when it contributes to
generating real growth. That is the principle that has guided our way of work-
ing for more than three decades and that sums up the common thread of this
report: Technology for real growth. A technology at the service

of people, organizations and society.

The 2025 financial year has been a significant year for the company.
We have begun a new stage with the renewal of our corporate identity,
a restyling that reflects the evolution of ALTIA and its growing international
projection, keeping intact the values that have accompanied us since our
origins: independence, coherence and passion for a job well done.

Today we are a global organization made up of 4,270 professionals from
44 nationalities, united by the same purpose: to accompany our customers
in their digital transformation and contribute to technology translating into
tangible value. Our model is based on people, their talent and their ability to
face complex challenges with rigour and creativity. In this sense, 98.4% of
our workforce has a permanent contract, a reflection of our commitment
to stable employment and long-term professional development.
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GROWTH

Attracting, developing and retaining talent is one of our strategic pri-
orities. We work to promote internal leadership and offer our professionals
the necessary opportunities to fulfill their full potential. Initiatives such as
Leaders of the Future reflect this commitment to professional growth and
to the preparation of the next generations of leaders within the organization.

The robustness of this model has also been externally recognized.
During 2025 we have once again been among the best companies to work
for in the technology sector, with a presence in international rankings such
as Computerworld Best Places to Work in IT and with recognitions obtained
by NOESIS such as Best Workplace in Portugal and Best Workplaces™ TI
in Portugal.

Throughout the year we have also strengthened our capacities in
strategic technological areas. The integration of Verne Technology Group's
Data and Artificial Intelligence business unit is a significant step towards
strengthening our value proposition in advanced analytics and accompanying
our clients in one of the technological areas with the greatest impact in the
coming years.

This integration has also driven the launch of Naveia, our educational
project aimed at developing the skills demanded by today's technology market.
Naveia was born with the vocation of promoting continuous learning and
strengthening the talent ecosystem we need to face the challenges of the
digital future.

The economic performance during 2025 has been positive, contributing
to strengthening the solvency and stability of the group. We have recorded
growth in the main figures of our income statement and our balance sheet.
We continue to build a solid financial foundation that acts as a lever to further
develop our growth strategy profitably and sustainably in the coming years.

Our growth is also underpinned by a firm commitment to sustainability
and responsible management of technology. We continue to be part of the
United Nations Global Compact, reaffirming our adherence to its ten prin-
ciples on human rights, labor, the environment and anti-corruption, and

maintaining our commitment to transparency through the annual publication
of our Progress Report.

We also strengthened our equal opportunities initiatives during the year
by adhering to the Women's Empower-ment Principles, an international initia-
tive that promotes leadership and the participation of women in the business
environment. In a technology sector where female talent is still limited,
we believe that it is the responsibility of companies to actively contribute to
creating more diverse, inclusive and equitable professional environments.

In an increasingly dynamic and competitive technology market, we
remain convinced that sustainable growth does not depend solely on size or
investment. It depends, above all, on the way an organization understands
its purpose and responsibility.

At ALTIA we aspire to continue growing, maintaining our independence,
investing on talent and using technology as a tool to generate real progress.
Because, in the end, the true value of technology is not measured by its
complexity, but by the positive impact it is capable of generating on people,
organizations and society.

Constantino Fernandez
Chairman of the Board of Directors

Technology only makes
sense when it improves
reality
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Technology for real... GROWTH

Scope of
the Report

This Sustainability Report includes ALTIA's environmental, social and gover-
nance performance for fiscal year 2025, with a start date of January 1, 2025
and a closing date of December 31, 2025. The reporting period includes all
the activities and operations of the Company and its subsidiaries during that
year, with the same scope as the financial statements.

The report has been prepared in accordance with the Global Reporting
Initiative (GRI) Standards and in compliance with the provisions of Law
11/2018, of 28 December, on non-financial information and diversity. It also
incorporates the information required by Delegated Regulation (EU) 2021/2178
in relation to the European taxonomy for sustainable economic activities.

ALTIA maintains its commitment to the United Nations Global Compact
and reports, through this document and the mechanisms established by the
initiative, progress in the implementation of its Ten United Nations Principles,
as well as its contribution to the Sustainable Development Goals (SDGs).

This document has been approved by the Board of Directors, as the
company's highest governing body, reflecting its commitment to the man-
agement, supervision and control of environmental and social aspects and
governance relevant to the group's activity.

Although ALTIA is part of a corporate group and is a subsidiary of the
head of the group, the data presented in this report relate to its individual
activity and that of its subsidiaries.

The annexes include the GRI content index and details of the reported
indicator.
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2.1 An evolving
identity

ALTIA Consultores, S.A. is the head of the ALTIA group and operates in the
technology sector, as an independent ICT consulting and services company.
We design, implement and manage innovative technological solutions that
drive the digital transformation of public and private organizations in multiple
economic sectors.

Our strategic focus is aimed at large clients with high technological
complexity and the ability to implement large-scale technology projects.

We have been listed since December 1, 2010 in the BME Growth seg-
ment of BME MTF Equity, making us the longest-listed company in this market,
which reinforces our commitment to transparency, professionalization and
sustained growth.

While much of the European technology sector has seen the
entry of venture capital and investment funds into its share-
holding, ALTIA has chosen another path: that of strategic
independence.

As Constantino Fernandez explains it clearly: " Our
option is to grow by following our own path. We want to con-
tinue being a family-owned Spanish company with increasing
relevance in Europe and Latin America".

The company is committed to in-depth integration models
in its acquisitions - rather than fragmented ecosystems -
because, as it notes, "70% of M&A operations do not add
value. The key is not in the purchase price, but in cultural
and human integration."

Source: Canal CEO
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IDENTITY

ALTIA
today

GLOBAL
DIMENSION

years

Experience in digital transformation

professionals
nationalities

Talent and diversity

offices

International customer proximity
network

countries
continents

Global capability with local focus

BUSINESS

revenue

+23.3% compared to 2024 Net profit
€21.1 million

Sustained growth of the group

international
business

Consolidation in global markets

15 years as a listed company

Share revaluation
since the start
of trading (2010)

Continuous dividend payout

RECOGNITION

ICT sector Spain
Ranking Computing Leaders 2025,
as one of the main Spanish private
equity companies in the sector.
ALTIA

Best Places to Work in IT
— Computerworld
International recognition of our talent

management model and corporate culture.
ALTIA

Best Workplace Portugal
First position among companies
with more than 500 professionals.
NOESIS

Best Workplaces™ IT
Portugal 2025
Recognition as the best technology

company to work for.
NOESIS
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@ At ALTIA we offer high-value services for the digitalization
of organizations around the world, with a way of being S‘/S
based on the following principles: Q\e fo/})
Qo’o 00 06//'
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(0X0) People
000 - .
NI Our team is our lifeblood. By encouraging people
to grow, we explore new boundaries and increase
our capacity.

Sustainability
We offer a long-term commitment to our customers

and teams, which is essential to being a solid
company with sustainable growth.

O‘S Collaboration

&/\ It is essential to be close and available to our
customers and people, evolving by their side and
taking advantage of the opportunities that come

their way

ﬁ Audacity

7 We will continue to grow and help others grow. .
With courage, without fear of daring Audacity

02. Identity | 2/ An evolving identity

@ Honesty
We build relationships of trust and closeness with

our customers and teams by being transparent

—
—
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Technology for real... IDENTITY

An identity
that maintains
our DNA and
becomes

a statement
of intentions

An evolving identity

In 2025, ALTIA begins a new stage with the presentation of its new brand
identity and the slogan Technology for real growth. This evolution is not

a starting point, but the consolidation of more than 30 years of experience
in the technology sector.

In 2025, we have taken another step. Not only to keep moving forward,
but to reflect who we truly are. This year also marks a moment of self-defi-
nition for us, because growing is not just a matter of results, it is a matter
of identity.

A system that represents a step forward, that accompanies us in our
growth and allows us to adapt to changes quickly and efficiently.

This identity does not only represent a visual change. It establishes
a complete, coherent, consistent and efficient system, which serves as the
backbone of our activity in the different markets in which we operate. Re-
sponding to a great challenge: that of designing a flexible system, capable
of adapting itself to different contexts, always maintaining a clear, expert
and close voice, something that genuinely differentiates us.

Founded in 1994, ALTIA has grown steadily, combining organic devel-
opment and the integration of new companies to consolidate its presence in
10 countries and a workforce of over 4,200 people. The renewal of our brand
responds to the need to project a more coherent identity and consistent
with this business evolution, reflecting a more global, integrated organization
prepared to undertake highly complex digital transformation projects.

This brand evolution sets the direction for both visual and verbal identity,
incorporating a complete brand system within a monolithic model. The restyl-
ing unifies the identity of ALTIA and its main subsidiaries —including NOESIS
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IDENTITY

and BILBOMATICA— as well as the brand lines, under the same vision and
brand culture, reinforcing our independence and our sustainable growth model.

A process resulting from extensive listening efforts involving teams from
different areas, backgrounds and markets, representing a diversity of ages
and levels of responsibility. We listened to the people who live the brand day
by day in order to understand what it truly means to them.

ALTIA's new identity is based on four axes that guide our strategy:

e Technology, understood as a lever for responsible transformation and
a driver of progress.

. Evolution, as the ability to constantly adapt in a dynamic technological
environment.

° People, placing talent and collaboration at the heart of our value propo-
sition.

. Impact, committing to orderly and sustainable growth that generates
long-term economic and social value.

This will accompany
us in every project, in every
challenge and in every step we
take as a company,.

We are an /
with more than 4,200 people spread

across different cities and countries.

Our new identity not only reflects who
we are, but also who we want to be:
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Technology for real...

And under the following pillars:

It is an identity that gives
the brand forcefulness,

and that transmits confidence

and represents what it

A great company made up

of expert people,

IDENTITY

In a sector full of empty words,
smoke and lack of concreteness,
we provide a clear identity,
which highlights what is import-
ant, without embellishments or
excessively abstract discourses.

We are a technology company
capable of providing clarity,
solving complex problems.

It is an identity that reflects
audacity and capacity for
growth, thanks to work and by
not being afraid to take risks.

An identity capable of transmit-
ting freshness and adaptation,
as well as a strong commitment
to young talent.

An identity that shows that
ALTIA is a company made up
of committed people.

A technology company that is
committed to a human, close
and real approach.




oooooooooooooooooooooooooooo

Balance
between
technology
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Since 1994, revolutionizing
with technology

Presence in France

Establishment of ALTIA
European Services
in Rotterdam

Onboarding IN2

Constitution Departure to Onboarding Onboarding Consolidation First project - )

of the Company BME Growth EXIS IT QED Systems of presence in Andorra New strategic direction
in European in the Middle East
Agencies: EEA, New center of excellence
EFCA, SatCen... in Ireland

1994 2001 2010 2011 2013 2016 2017 2018 2019 2020 2021 2022 2024 2025

Intellectual Property
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T>J Consolidation 1st in BME Growth, National IT Provider of Barcelona office Investment in Incorporation of

“C’ national expansion dividend distribution Employment the EPO (European opening Docuten Technology Group's
< Onboarding Exc!1ange Project Patent Office) NOESIS Wairbut Data ?nd Artificial
N Data Center Vigo (Chile) incorporation and BILBOMATICA Ibnte_.lllgence.t g
— ; usiness unit an
= 1st European gilkosrding its training business
S Framework ‘ ‘

S Agreement EUIPO L

'c .

n enisenicnion Reinforced portfolio

o

Greater international projection
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Technology for real...

IDENTITY

NOESIS
Global SGPS,

ALTIA
Consultores
Agencia en

Chile

EXIS
Inversiones
en Consultoria
Informdticay
Tecnologia,
S.A.

NOESIS
Consultadoria
em Sistemas
Informadticos,
S.A.
(Portugal)

S.A.

NOESIS US
Corp.

ALTIA Consultores, S.A.

ALTIA ALTIA

Logistic
Software, France, ALTIA

S.L. European
Services,

B.\.

NOESIS

NOESIS i
Netherland Ceonn]ssui!;t%cr?q)g:

Consulting Informdticos International

B.\. Ltda (Brazil) c NOEIStI'S
onsulting
Limited
(Ireland)

B

ILBOMATICA,
S.A.

Naveia
School,
S.L.

SISEON DMC

(UAE)

Structure of the ALTIA group as of 31/12/2025
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More than 30 offices

in ‘10 countries allow

us to combine close
proximity to our clients
with international reach

Spain A Corufa EAU Dubai
Alicante
Barcelona
Bilbao USA Raleigh
Madrid
Palma de Mallorca
= Andorra Andorra la Vella
= Pamplona
S Santa Cruz de Tenerife
'o .
= Santiago de Compostela France Bayonne
< Valencia
% Valladolid
3 Vigo Netherlands Rotterdam
é Vigo - Datacenter
- Vitoria
o Ireland Dublin
= Portugal Lisbon Dundalk
€ Castelo Branco
7] .
T Cmmbfa Brazil Rio de Janeiro
Al Covilha
o Guarda
Porto Chile Santiago de Chile

II8 Proenga-a-Nova
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IDENTITY

Experience
and stability

_15 years at BME Growth: a path of success
that we have traveled together

2025 marks 15 years since ALTIA began its journey at BME Growth, consoli-
dating a sustained path of growth, financial discipline and value creation. This
stage has reinforced our culture of transparency and our commitment to re-
sponsible management, turning our stock market performance into a tangible
reflection of a solid and long-term oriented identity.

When in 2010 we became the tenth Spanish company to join the
market, and the first Galician, we assumed a responsibility that went
far beyond the financial. We wanted to show that from Galicia, with talent,
commitment and vision, we could also build a solid, competitive technology
company capable of leading.

During these 15 years we have become the oldest company on BME
Growth, being one of the largest capitalization companies with the longest
trajectory among the technology companies in the index. And not only that:
we were also the first company in the market to distribute dividends,
a gesture that marked our strong commitment to the people who trusted
us from day one.

Entering BME Growth allowed us to accelerate our growth, boosted our
internationalization and gave us the necessary visibility to continue evolving.
But the most important thing is that it reaffirmed us in an idea that today
is stronger than ever: believing in what we do has an impact.
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IDENTITY

Recognition
and strategic
alliances

Experience
and stability

_Rising Star Award in EMEA: strategic momentum
in the Low-Code ecosystem

OutSystems recognizes us with the Rising Star Award in the EMEA region.
An accolade that highlights the sustained growth of our Al-powered Low-Code
practice. The jury particularly valued our investment in commercial and
delivery capabilities, as well as the consolidation of a team of more than 100
certified consultants. Thus, we strengthen our position as a strategic partner
in the European ecosystem and as an accelerator of digital innovation

This recognition was given to us during the Global ONE Conference
2025 in Lisbon, of where NOESIS was a Gold Sponsor, sharing technical
knowledge and real cases of Al-guided development as a Top 5 Global Partner
of OutSystems.

We thus strengthen our position as a strategic partner in the European
ecosystem, reinforcing our technical leadership, knowledge transfer and com-
mitment to the evolution of software development in environments driven by
intelligent agents.

_Strategic alliance with Sitecore and launch
of the Iberia Academy

We became, through NOESIS, the official exclusive distributor of Site-
core in Portugal and Spain, consolidating a collaboration that began

in 2017. This alliance positions the group as a growth engine for DXP, CMS,
DAM and personalization solutions in Iberia.

As part of the agreement, we launched the Sitecore Iberia Academy,
promoting certification and specialized training to strengthen the regional
ecosystem of technological talent and democratize access to advanced digital
experience capabilities.
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Leadership
and knowledge
transfer

Recognition
and strategic
alliances

Experience
and stability

_ESG and artificial intelligence: sustainable
decisions based on data

NOESIS organized the session "ESG Insights: Sustainable AI-Based
Decisions" in Rotterdam, bringing together business leaders to address the
integration of ESG criteria in Procurement and Sourcing process. We examined
the impact of CSRD, Scope 3 emissions management, and the use of Al

and Process Mining to transform data into strategic decisions. This approach
demonstrates how technology can turn sustainability into a measurable and
operationally relevant competitive advantage.

_Collaborative innovation in the retail sector

NOESIS participated in The Retail Hack 2025, a hackathon that brought
together more than 100 participants to design technological solutions applied
to retail. We provided expert mentoring in Data Analytics, AI and digital
transformation, actively contributing to the development of new ideas and
the strengthening of the innovation ecosystem. This involvement reflects

a close, collaborative identity committed to promoting emerging talent.

_Promoting Al and the business fabric in the
Basque Country

In 2025 we participated in ApplAI, an applied AI congress that seeks to
exchange knowledge, trends and experiences in the field of AI, consolidating
the Basque Country as a benchmark.

As gold sponsors and members of BAIC (Basque Artificial Intelligence
Center), at BILBOMATICA we seek to promote the adoption of cutting-edge
technologies among the Basque business fabric, enhancing its competitiveness
and expansion.
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Leadership
and knowledge
transfer

Recognition
and strategic
alliances

Experience
and stability

An

identity that
consolidates
us in the
market
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Technology with
end-to-end vision

Our business model is based on an end-to-end approach that ranges from . A truly customer-oriented approach.
the conceptualization and design of projects to their implementation, mainte-
nance and evolution. We act as a link between the main technology manufac-
turers and the effective application of solutions, adapting or developing tools
that respond to the specific needs of each client. . Talent of the professional people who make up our teams.

. Internationalization with a consolidated presence in international
markets with high development potential.

We operate in different lines of business and key technologies, also ‘ ExtensivelexperieneciafitieliiansoR RS E

developing our own solutions and products, and we accompany organizations . Flexibility and agility in operational decision-making.

injstrategic sectorsiinitheir digitalizZHEUREEEEEEE: . Growth in the value of the share in BME Growth. An equity story

This comprehensive capability allows us to generate real growth for Gl ElEeEEs:

our customers, based on operational efficiency, technological innovation and . Transparency as the cornerstone of our culture and governance.

the sustainability of the solutions implemented. . .
. Increasing recurring sales.

The strengths of our business model are based on: . Lower structural costs and rigorous control of expenses in relation

. Compliance with objectives of previous Business Plans. O I Elu =0l
R Results-oriented approach . The company maintains a solid financial position, thanks to efficient
PP ’ management and planning aimed at stable growth.

3 Wide portfolio of products and services.

02. Identity | 2.2 Technology with end-to-end vision

. Success in previous integration processes. The organization has demon-
. Attracting customers with great potential and projects spanning multiple strated the ability to effectively unite areas, human teams and systems
technologies and areas of functional expertise. from acquisitions.

[\
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Areas of expertise
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A wide range of solutions, services
and products.

Across a wide range of services and our own products, we apply our core
capabilities globally and transversally across our projects. We also add to
this our experience and specialization through focused capabilities, to
respond to the constant reinvention of business. A combination that allows
us to provide greater value and competitiveness.

The key is to identify that
intersection between emerging
technologies, technologies

that can dominate and those that
really make sense for our customers.
That intersection is the wave that

>4 we always try to surf.

02. Identity | 2.2 Technology with end-to-end vision
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Focus capabilities

Data Analytics & Al

We transform data into knowledge to
create value in business decisions and
adapt AI solutions to the specific needs
of each organization.

Cybersecurity Solutions

360° focus on defensive security ser-
vices, regulatory compliance, solutions
and infrastructures.

From our SOC we protect your organi-
zation, adapting to the needs of
each client.

Hyperautomation

Together with leading partners in Process
Mining and RPA, we provide solutions
for greater productivity and efficiency.

ECM & CMS

We accompany our clients in the design,
implementation, maintenance and
support of the most appropriate solution
in Document Management together with
leading manufacturers.

Core capabilities

Business Applications

We help implement business applica-
tions that transform complex
processes into agile workflows

for organizations.

Low-Code Solutions

With more than 14 awards for innova-
tion in Low-Code platforms, we increase
productivity in the application devel-
opment cycle, reducing time-to-market
and maintenance efforts.

Quality Management

We improve productivity and experience
with services in Quality Assurance,
DevOps and Test Management.

Outsourcing

Consulting

Development & Integration

DataCenter & Cloud

Hardware & Software

What makes us compete at

the top level is not size, but how
we connect experience, people

and knowledge
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Technological
training that drives
people, teams and
business

i\

_Naveia, our school specialized in
Data and Al with which we seek
to support technological growth

More than 20 years of experience training the digital talent that companies
need. This experience defines Naveia's role as a strategic partner in techno-
logical training and official certification, accompanying organizations and pro-
fessionals in their technological evolution with a real impact on professional
performance and business outcomes.

Naveia designs and delivers tailor-made ICT programmes for companies
and administrations, adapted to the sector, the role of each professional and
the level of digital maturity of each organization. The objective is not only
to train, but to enable people to apply, scale and generate value from day one.

Its proposal combines public and private training formats in face-
to-face, virtual and on-demand environments, facilitating flexible access
to knowledge and ensuring effective adoption of technology in real work
contexts. Corporate data analytics, artificial intelligence, and Microsoft 365
programs enable improved productivity, decision-making and operational
efficiency in both IT teams and non-technical corporate teams.

Transversal training in digital skills is especially relevant, aimed at en-
suring that all people in the organization - regardless of their technical profile
— can incorporate technology responsibly, securely, and in line with business
objectives. In addition to this, there are technological awareness and digital
literacy projects, conceived as a lever for cultural change and continuous
improvement.

During 2025, Naveia has reinforced its commitment to talent sustain-
ability by renewing its ISO 9001 certification, integrating it with ALTIA's cor-
porate processes and deploying programs aligned with the European Artificial
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Intelligence Regulation. These initiatives consolidate a training model that is

committed to good governance, quality and the preparation of organizations
to compete today and tomorrow.
Naveia does not simply teach technology. It supports people and
organizations in transforming learning into sustainable results aligned with ’

a responsible growth vision.
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Studens Student attendees
on campus at free events

Copilot 365
100+ =
Microsoft Fabric

Training is a strategic investment & Data Science
when it allows people to apply Machine

Learning

technology with real impact Companies who

have trusted Naveia

and is cnligned with the 48 (private training) Featured Training
- - - + 64 (public training) Programs
objectives of the business
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Our own products

Based on the needs of our customers and the know-how
accumulated, the group has developed its own products that
combine the innovative vision of its teams and in-depth
knowledge of market needs.

ALTIA CONTROL Global Transportation Management

TOWER® ALTIA Control Tower® is the Transport Man-
agement System that unifies, simplifies and
manages all your transport through a single
tool. A collaborative logistics network with the

broadest integration capabilities and scalability.

MERCURIO® Electronic Tendering

Mercurio is an Electronic Bidding platform
that facilitates the complete management
of procurement and purchasing processes,
from the publication of the specifications
to the signing of the contract. All processes
are 100% digital.

EVISITART eTourism Platform

eVisitar offers tourist destinations a complete
management system, covering all current
needs related to tourism promotion and
optimizing management processes.

PLATAFORMA ,
DE INTEGRACION
DE RESERVAS®

CLIVO®

EMISOR DE
CREDENCIALES
\VERIFICABLES®

Digital catalyst for tourism

The ®Booking Integration Platform is

a Saas software that allows you to automate
manual reservation entry tasks of reservations
in the PMS or Reservation Center, totally com-
plementary to a Channel Manager of the client.

Virtual care services

Clivo is a remote service solution so that peo-
ple, internal and external to an organization,
can communicate in a simple, agile and secure
way through a multichannel videoconferencing
platform.

With this solution, you can authenticate identi-
ties accurately, reduce fraud risks and simplify
verification processes, such as recruitment,
access to critical systems, and validation

of competencies.
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Our own products

TURISMO VR®

TESTINGON®

STAND V/R®

Virtual Reality Tourist Office DESIMS®

The Virtual Reality Tourist Office is the
gateway to virtual tours of places of interest,
3D models of heritage elements or journeys

to the past (or future) in the future. It includes
the 3D recreation of archaeological sites and
of environments in different periods.

Nursing care

The test automation solution guarantees
improved detection, correction and reduction
of errors, ensuring the optimized testing time.

NAIA
HEALTHCARE®

Virtual Reality Stand

Virtual Reality Stand is a 3D environment
that allows companies, products and services
to be promoted 365 days a year and 24 hours
a day.

Graphical view of the patient process

Management of multidisciplinary breast
cancer committees and support in clinical
decision-making, providing a graphical view
of the patient's process. Collecting the most
relevant information of the process.

Nursing care

Nursing care management. A system
integrated and interoperable with Health
Information Systems, based on the Nursing
Care Process (PAE), Virginia Henderson and
the NANDA/NOC/NIC taxonomies.
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Our own products

EUDI
WALLET®

Ecosystem with a network of issuers and
verifiers that allow the exchange of verifiable
credentials instantly.

BUSINESS
WALLET®

Store, control, and present information or
data converted into verifiable, secure, traceable,
and reusable credentials.

\/ERIFICACION
DE CREDENCIALES®

Instantly validate the authenticity of creden-
tials issued by different entities, eliminating
manual processes and improving efficiency.

Contributing to Europe's
Trust Infrastructure

We are ahead of European regula-
tions, designing Digital Identity products
that offer an ecosystem of issuers and
verifiers that allows the exchange of
verifiable credentials instantly. EUDI and
Business Wallet are backed by common
standards, frameworks, and platforms,
offering a modular SaaS solution focused
on interoperability and the digital transfor-
mation of organizations.
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Reference sectors

WWe design strategies
to generate value faster.
We develop tailor-made solutions based on our experi-

ence and knowledge, accompanying our clients, leaders
in their sectors, on their path to change.

©

Banking

& insurance Defense Education

£

Energy Industry
& utilities & automotive

Logistics

European
organizations

Public sector

Ny

Retail

Telco & media

Healthcare

Transport
& tourism
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Commitment
to strateqgic
sectors

\

_Defence, security, aeronautics
and space

We bring our experience in different key areas to the sector, including software
engineering, cybersecurity, data analytics and artificial intelligence as well
as modernization of critical systems.

With a turnover of more than 20 million euros in clients such as the
Ministry of Defence, Ministry of the Interior, ISFAS, State Security
Forces such as the Civil Guard or the National Police, Navantia, EASA,
ESA, SATCEN, AED, FRONTEX, etc. We contribute to these key sectors for
strategic autonomy and European industrial sovereignty with talent, innova-
tion, multisectoral knowledge and the maturity and capability of a Spanish
company accustomed to competing internationally.

_Banking & insurances

The transformation of the financial sector requires the creation of a more
competitive, secure and innovative banking system within an increasingly de-
manding regulatory framework. We accompany our clients with an approach
that allows them to face this digitalization in a highly competitive way, reduc-
ing costs and strengthening the trust and security of their clients.

This revolution does not respond to a sum of isolated technological ini-
tiatives, but to the construction of a new trusted infrastructure where instant
payments, European digital identity and operational cyber resilience converge
under an interoperable and secure architecture. The real competitive advantage
is not in speed, but in the ability to evolve without compromising stability
or regulatory compliance.
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AN
ecosystem
that
multiplies
our impact

Technological development is, by definition, a collaborative exercise. At ALTIA
we understand that real growth is not built alone, but through a solid ecosys-
tem of strategic alliances.

Our partnership policy is based on a shared value model that inte-
grates three dimensions: technological competitiveness, generation of business
opportunities and contribution to sustainable impact. This approach allows us
to combine the independence of our business model with the strength of the
main technology manufacturers and specialized partners in the market.

Through these alliances, we expand our technical capabilities, strength-
en our portfolio of solutions and ensure the constant updating of knowledge
in an environment of accelerated innovation.

In the same way, we maintain agreements and collaborations in
the institutional and sustainability field that strengthen our environmental,
social and governance commitment, aligning our activity with international
standards and good practices.

This ecosystem of strategic relationships is an essential element of our

corporate identity and a key enabler of our sustainable growth in the various
markets in which we operate.

Our strategic alliances are
the driving force behind
our competitiveness and
global commitment
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Technology Partners

ALTIA selects its technology partners through an evaluation process that
considers not only the technological potential and innovation capacity of the
partners, but also their alignment with the company's values. This approach
allows the creation of synergies that complement ALTIA's internal
capabilities, enhancing the provision of advanced technological services
and solutions to its customers

From an economic point of view, alliances with technology partners
allow ALTIA to access the latest technologies and specialized knowledge in an
efficient way. These partners bring innovation, facilitating the rapid adoption
of new technologies, allowing ALTIA to maintain its competitiveness in
an ever-evolving market. By sharing resources and knowledge, processes
are optimized and economies of scale are achieved that result in improved
operational efficiency and cost reduction.

Similarly, collaborations with the partner ecosystem are based on
a clear joint commitment to sustainable and responsible practices, aligned
with the SDGs.
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Cloud &
Big Tech
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Suppliers

ALTIA has a rigorous process for the comprehensive management of the life
cycle of supplies and subcontracts. All the companies of the Group sign a
contract that regulates the relationship with all their suppliers, with special
attention to those who carry out work for customers. All signed contracts
contain the corresponding clauses of confidentiality, anti-corruption, compli-
ance with codes of conduct, human rights, child or forced labor, environmental
compliance, etc. ALTIA's subsidiaries incorporate the same clauses into all
their contracts after their integration into the Group.

In the ALTIA group, a continuous evaluation and approval of suppliers is
carried out. The integrated management system of ALTIA and BILBOMATICA
in Spain and the quality and information security management system of
NOESIS in Portugal include in their documentation the procedure for carrying
out the continuous evaluation of suppliers, based on purchase orders and
incidents detected in supplies during a given period. The available records
are analysed and appropriate decisions are taken

No negative environmental impacts have
been identified in the relationship with
suppliers during the reporting period.

Likewise, within the risk analysis in terms of Regulatory Compliance,
criminal risks and serious offences applicable to the relationship with suppliers
are analysed and specific auditable controls have also been designed.

02. Identity | 2.3 An ecosystem that multiplies our impact
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Alliances

On the firm conviction that real and long-term commitment is capable of building
sustainable alliances, ALTIA builds a complete ecosystem of relationships.
An ecosystem capable of structuring the different layers of the company, which

_Corporate and business
ecosystem
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allow us to create scenarios where we can evolve thanks to synergies, serving
as catalysts for the competitiveness of our sector and having a positive impact

on our ESG priorities.

_Vertical ecosystem and
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_Ecosystem
for positive impact

Sustainability Partnerships ——— | Training Partnerships Alliances for the development
of female talent
Wiy A x s Nifas en pie
\ Carta de S 7% FUNDACAD WOMEN'S de ciencia
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b \ - y Alianza para NEVES FRMCIFLED ALIANZA STEAM POR
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& GRACE A FP i C2 by 6LoBAL

PROFESSIONAL WOMEN'S NETWORK

Partnerships for Diversity Environmental commitment
and Inclusion partnerships

¥ APPD| % ‘@tdalento
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.org
Associacao Portuguesa
de Fertilidade
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Experiences
that drive
real growth

Enhanced data analytics unit

In 2025 we integrated the Data Analytics unit of Verne Technology
Group. An operation that has allowed us to add power and value, significantly
strengthening our position in the field of data. Based on a team made up of
highly qualified professionals, we have achieved a great differentiating capa-
bility in an increasingly demanding environment.

With this unit, we drive the transformation of data into strategic de-
cisions that enable innovation and business growth. With more than 120
consultants and 150 certifications, we cover the entire data lifecycle,
from data extraction to strategic exploitation. This allows organizations to
have relevant information at the right time to make decisions with positive
and sustainable impact.
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SIMPLE reinforces logistics digitalisation
in Spain

Ministry of Transport and Sustainable Mobility, Adif,
and Puertos del Estado

The new contract to expand the SIMPLE (Simplifica-tion of Processes for

a Logistic Enhancement) technology platform, awarded to ALTIA for 1.7
million euros, incorporates new functionalities and reinforces the compre-
hensive support of the system, allowing it to offer a higher quality of service
and improve the user experience for both private operators and the Public
Administration.

With this evolution, SIMPLE will become the central node of digital
transport documentation in Spain, moving towards an intelligent model capa-
ble of integrating port, railway, airport, road and IoT network data. The plat-
form will facilitate the secure exchange of information, anticipate incidents
and strengthen the connectivity of the Spanish logistics ecosystem with the
European digital environment.

Among the improvements are interoperability with the DGT's TRAZA
platform to manage special authorisations and dynamically adjust heavy
transport routes according to real traffic conditions. Other relevant functional-
ities include flexible data logging, the management of successive or combined
transport with a single consignment note, the joint signing of documents,
the visualization of the location of means of transport and a georeferenced
graphic representation of shipment tracking.

WWe promote a more agile and efficient
Big Data model

Iberostar Hotels & Resorts

The hotel chain has redefined its Big Data model through the implementation
of Microsoft Fabric, managing to reduce consultation times by up to 90%

on more than 50,000 million records. With a high volume of data, the com-
pany is committed to a unified, reliable and efficient solution to understand
the evolution of the market in each of its destinations and thus identify and
design potential commercial strategies that offer value to its different stake-
holders. This strategic shift has allowed them to accelerate decision-making,
as well as speed up the launch of new services and commercial strategies.

At ALTIA we have identified its challenges, as well as an analysis of the
architecture and infrastructure of the existing analytical platform. We have
been in charge of designing and implementing the data ingestion and trans-
formation processes in Microsoft Azure and generating a data model that is
semantically close to business users. This allows users to easily analyze the
information through interactive dashboards and reports provided by Microsoft
Power BI. In this way, Iberostar professionals have access to a service adapted
to their needs in which they not only consume information independently,
but can also share it with other work teams and collaborate with them in
a simple way. We also collaborated in the training of the company's human
team, whose managers, together with the IT team, defined the progress
of the project to respond to the real needs of the business
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_Technology at the service
of the environment

European Environment Agency

The European Environment Agency (EEA) and the European Commission's
Directorate-General for the Environment (DG Environment) have awarded ALTIA
a framework contract for the provision of IT consulting services aimed

at the development of products and applications in the field of data
management. The contract has a maximum budget of €7 million.

The EEA is responsible for the development, implementation and op-
eration of more than 100 data streams in different thematic areas. Through
these systems, Member States and industry report environmental information
related to air quality, water, emissions, climate and biodiversity. Within the
framework of this contract, we will collaborate with the Agency in the devel-
opment of technological solutions that facilitate and validate these reporting
processes, an essential activity for its operations.

This award consolidates, for a further four years, a collaboration that
ALTIA has maintained with the EEA and DG Environment for almost 20 years,
reinforcing our experience in data management, the environment
and reporting processes for European public bodies.
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Boost to Al and advanced analytics

National Commission on Markets and Competition

The National Commission on Markets and Competition (CNMC) has awarded
ALTIA a contract for an amount of 1,790,909 euros for the develop-
ment and maintenance of its artificial intelligence (AI) and business
intelligence (BI) solutions. The project will strengthen the analytical
capacities of the agency and adapt its systems to new regulatory, technical
and functional requirements.

In recent years, the CNMC has intensified the use of advanced digital
tools to monitor economic activity more effectively. In this context, the mod-
ernization of its analysis systems and the incorporation of Al have become
strategic elements to fulfill its function with agility and precision.

The scope includes the evolution of existing platforms, the incorporation
of new functionalities aimed at process automation, performance improvement
and advanced data exploitation, as well as on-demand services. A multidis-
ciplinary team specialized in full-stack development, AI, GIS and business
intelligence will guarantee continuous improvement without compromising
operational stability.

In addition, specialized training will be provided to CNMC staff to strength-
en their digital skills and ensure the sustainability of improvements. With this
agreement, the CNMC consolidates its commitment to Al as a lever for effi-
ciency and transparency in market supervision, while ALTIA reinforces its
position as a strategic technological partner of the public sector.
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Process Mining enables end-to-end
optimization of the Order-to-Cash cycle

Medinfar

The pharmaceutical company Medinfar has transformed its Order-to-Cash
(02C) process through a Process Intelligence and Process Mining as a Service
(PMaaS) approach, evolving from fragmented visibility to fully data-driven
management. The integration of information from Salesforce and JD Edwards
made it possible to create a digital twin of the O2C process, providing a fully
transparent end-to-end view for the first time.

Ongoing analysis identified key inefficiencies, such as redundant order
blocks, manual tasks that increased cycle times, and payment delays asso-
ciated with limited payment options. The implementation of executive and
operational dashboards enabled real-time monitoring, while automated action
flows facilitated proactive communication with customers and more agile
decision-making.

The initiative generated measurable improvements in efficiency,
reduced manual effort and increased operational visibility, raising service
quality and customer satisfaction, and establishing a scalable foundation
for continuous optimization of business performance.

First Al assistant in higher education in
Portugal

ISEG - Lisbon School of Economics & Management

NOESIS reaffirms its position at the forefront of technological innovation
with the development and technical implementation of the first chatbot
with Generative Artificial Intelligence (GenAI) launched by a higher
education institution in Portugal.

Developed in collaboration with ISEG - Lisbon School of Economics
& Management, this initiative aims to significantly improve the experience of
students, candidates and employees, by providing instant and personalized
answers to questions about admissions, academic programs, tuition fees,
scholarships and international mobility.

Built on Microsoft's Azure OpenAl platform, this assistant combines the
robustness, scalability, and security of Microsoft's infrastructure with NOESIS'
technical expertise, using a knowledge base carefully validated and updated
in real time.

NOESIS worked closely with several ISEG departments — including
IT, Marketing, and Academic Services — along with students and faculty, to
ensure that the solution was deeply aligned with the institution's operational
reality and its communication needs.

This project reinforces NOESIS' reputation as a trusted technology part-
ner, capable of delivering high-impact, future-proof solutions, with a constant
focus on innovation, excellence and meaningful digital transformation.
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Immersive experiences and historical
reenactment with Al
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Jiloca region. Aragon. Spain

We have developed the Virtual Heritage Interpretation Center of the Jiloca
Region, a tourism digitalisation initiative that integrates virtualisa-
tion, advanced audiovisual production and artificial intelligence to
bring historical and cultural heritage closer to new audiences. The
platform is accessible from a web browser on PC and mobile, as well as
through virtual reality glasses, expanding its reach and enabling multi-device
accessibility.

The project combines on-site captures in enclaves of the territory
with 360° panoramas, high-definition photography, interactive tours and in-
formative audiovisual content that allow a rigorous and attractive immersive
exploration. Among its differential elements are historical recreation videos
with a cinematographic finish, developed using CGI and generative AI, and
an interactive game in virtual reality with a didactic approach.

The result is a unified digital platform that centralises content, reinforces
regional identity, facilitates route planning and promotes a more balanced,
innovative and sustainable cultural tourism model.
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Development of the monitoring system
of the mUEve project for integral urban
development

National Union of Local Governments of Costa Rica

We lead, in collaboration with the Costa Rican Arkkosoft, the development
of the monitoring and follow-up system of the project "mUEve - Sustainable
Mobility,Urban Planning, Equipment, Valuation of Public Space, and Greening
and Equity", aimed at promoting comprehensive urban development
aligned with the 2030 Agenda.

The project has covered the complete lifecycle of an information sys-
tem, including analysis, design, development, implementation, training and
administration in the AWS cloud. The initiative has been developed between
July 2020 and October 2025, covering 15 municipalities in the area of
influence of the metropolitan train of the Greater Metropolitan Area
of San José de Costa Rica.

Supported by the National Union of Local Governments (UNGL), VNG
International and Fomento de San Sebastian, and funded by the Commission,
we have defined a logical framework with 35 indicators distributed in five
dimensions, integrated into the Comprehensive Urban Development Index
(IDUI) and another key index for the monitoring of the project.

Technological modernization to strengthen
the management of Social Rights

General Directorate for Telecommunications and Digitalization
(DGTD). Navarre, Spain.

The Government of Navarre, through the Directorate General of Telecom-
munications and Digitalization (DGTD), has awarded us a contract for the
modernization and maintenance of the information systems of the
Department of Social Rights. This is a strategic project that will support
key applications used by internal staff and external agents, guaranteeing
the continuity of essential services for citizens.

The initiative addresses the evolution of systems that support the daily
management of social services in Navarre, with a focus aimed at guarantee-
ing continuity, stability and constant improvement. The work will be carried
out with agile methodologies, applying Scrum within the framework of SAFe
scaling, which will allow incremental planning and efficient coordination
between teams and continuous adaptation to the needs of the department
and users.

The objective is to strengthen operational efficiency, quality of service
and transparency in the management of social rights, promoting a more
agile, accessible and results-oriented administration, aligned with
the real demands of citizens.
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Technology for real... SUSTAINABILITY

Technolo
as a driver of
sustainable iImpac

Increasing regulatory complexity, market developments and customer
and investor expectations require sustainability to be a structural part
of business strategy.

In our case, this integration takes on a specific dimension: we
develop technology that impacts society, the use of resources and the
management of critical information. In an environment where digitaliza-
tion, artificial intelligence and cybersecurity are at the center of the public
and regulatory agenda, we understand that technological growth is only
sustainable if it is managed responsibly, transparently, and with a long-
term vision.

For ALTIA, sustainability is not a dimension parallel to the business.
It is a strategic variable that shapes how we develop technology, how
we manage risks, how we respond to our clients, and how we build trust
in the market.

Meaningful transformation
that creates true impact
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Technology for real... SUSTAINABILITY

Purpose To generate long-term value for all our stakeholders,
integrating sustainability, innovation and responsibility
into every action

\/ision To grow today without compromising tomorrow, integrating
sustainable practices and promoting innovation as a driver
of change. We leverage talent, technology, and collaboration
to develop solutions that contribute to a more equitable,
resilient, and sustainable environment.

Values Integrity . Responsibility . Commitment

This framework guides our decision-making and
reinforces the coherence between technological

#m 0 res u Stq i n q b I e growth, social impact and responsible governance
as a principle, St T ST v+ et st
objetive

and purpose

e Partners, collaborators e Society
and suppliers
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Plan Estratégico ESG 2026-2027

Sustainability | W oo

|_ TECNOLOGIA E

: L s Etica digital y uso
£ o de la tecnologla
"Evolucionamos desde :
s s s . . + Identificacién E
: iniciativas aisladas a una oyectos
o estrategia de sostenibilidad * Proyectos /Porfol
o

de grupo, alineada con el
negocio.”

G_GOBERNANZA
In 2025, we have structured the 2026-2027 Sustainability Plan as L FY /= e
a multi-year framework for action fully integrated into business planning. i

The Plan aims to systematically incorporate environmental, social ; g ,,,,m',
and governance criteria into the strategy and management of the business,
reinforcing our collaborative culture as a group, promoting talent and its
development, improving operational efficiency, reducing our carbon footprint
and consolidating agile and transparent governance structures.

It is a natural evolution: we have moved from consolidating commitments
and policies to deploying a structured strategy, aligned with the growth of
the group and the demands of the environment.

In a technology company like ALTIA, this integration has specific
implications:
e The technology we develop has a direct social impact.
e Digital infrastructures involve energy consumption and resource use.

o Data management, cybersecurity and artificial intelligence require
increasingly demanding ethical and regulatory standards.

03. Sustainability | 3.2 Sustainability plan

e The market is progressively incorporating ESG criteria into its recruitment
and evaluation processes.
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ENVIRONMENT

Commitment to protecting the environment
and transitioning to a sustainable model,
reducing impacts and promoting efficiency
in all our operations.

e« Carbon footprint and energy efficiency
o Waste management

e Environmental awareness

STRONG GOVERNANCE

Guarantee of integrity, ethics and transpar-
ency, consolidating a global management
framework that reinforces trust and the
solidity of our business group.

e  Groups ESG policies
e Risks and materiality

e Stakeholders relations

Strategic axes

OOOOO
A7

SOCIAL COMMITMENT

We are committed to people and diversity,
promoting an inclusive and supportive
culture that drives a positive impact on the
communities where we are present.

Diversity, Equity, and Inclusion (DEI)
Corporate culture o

Social action e

TECHNOLOGY AND INNOVATION

Vocation for responsible innovation, putting
technology at the service of sustainable
progress and the creation of value for

our stakeholders.

Digital ethics and
responsible use of technology

ESG identification in projects e

Projects / Portfolio with ESG impact .
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Although our action is QuALTY
aligned with the 17 SDGs, e
due to the nature of

our activity we prioritise

those eight in which .
our contribution is more 10 Sk
direct and meaningful.

GENDER DECENT WORK AND
EQUALITY ECONDMIC GROWTH

13 fow 16 fosos 17 finecus

MSTITUTIONS
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Key Progress
2025

_Promotion of equality
and female talent

During the 2025 financial year, we have reinforced our commitment to
gender equality and diversity through new adhesions to initiatives and
strategic alliances.

We have adhered to the Women's Empowerment Principles
(WEPs), an initiative promoted by UN Women and the United Nations
Global Compact, which establishes seven principles to promote gender
equality in the business environment.

With this adhesion, we assume the commitment to integrate these
principles at all levels of the organization, promoting equal working environ-
ments, female leadership and equal opportunities, in coherence with SDG 5.

We have also joined the STEAM Alliance for female talent of
the Ministry of Education, Vocational Training and Sports of Spain,
aimed at promoting scientific and technological vocations among girls
and young women.

In a sector where female representation continues to be a challenge,
this initiative reinforces our commitment to promoting female talent and
building a more diverse, innovative and future-proof technology ecosystem.

Ninas en pie

WOMEN’S ot
EMPOWERMENT de ciencia

::ll,::b:zl;finm T ALIANZA STEAM POR
UN Global Compact Office TALENTO FEMENINO
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SUSTAINABILITY

International recognition
in sustainabilit

In 2025, we have made progress in the independent evaluation of our sus-
tainability performance through EcoVadis, one of the international platforms
of reference in the ESG rating of companies.

Both NOESIS and ALTIA have obtained the Committed badge, which
analyzes performance in the areas of environment, labor practices and human
rights, ethics and responsible procurement. This assessment is a tool for
continuous improvement that allows us to identify opportunities and continue
to raise our level of corporate sustainability.

Obtaining the badge recognizes the progressive consolidation of
our ESG strategy and the effective integration of sustainability criteria
into business operations.

NOESIS PORTUGAL
CONSULTADORIA EM SISTEMAS /:m..mm\
INFORMATICOS SA .( ecovadis ‘

e o

i e e —
st o cneuioons armr o
: ‘ , ~ar

Junkc 2026

First Communication on Progress
(CoP)

We continue as a company adhering to the United Nations Global Compact,
consolidating our alignment with its Ten Principles. In the 2025 financial year,
we presented our first Communication on Progress (CoP), strengthening
transparency and accountability to our stakeholders.

The report includes the degree of integration of the Ten Principles into
our policies, procedures and practices, as well as the main actions carried out
in the areas of human rights, labor standards, the environment and the fight
against corruption.

COMMUNICATION ON
PROGRESS


https://recognition.ecovadis.com/MctOxp1PuESpYxTIqU3qHA

Technology for real... SUSTAINABILITY

_Group Human Rights Policy

Approved by the Board of Directors, the Human Rights Policy consolidates
the Group's commitment to respect for fundamental rights and establishes
a common framework for action for all companies and stakeholders.

This policy is integrated into our corporate governance system and rein-
forces the framework already defined by the Sustainability & ESG Policy and
the Code of Ethics, guaranteeing coherence, risk prevention and corporate
responsibility.

It is also complemented by a set of key internal rules that structure
our compliance and responsible conduct model, including:
e Stakeholder Management Policy.
e Internal Rules of Conduct.
e Regulations of the Board of Directors.
e Plans and Policies on Equality.

e  Protocols and measures for the detection and treatment of gender-based
violence.

e  Protocols and policies for the prevention of harassment in the workplace,
sexual harassment and harassment based on sex, sexual orientation,
gender identity or expression.

This comprehensive regulatory framework forms the foundation on which
our progress in sustainability and governance is based.

03. Sustainability | 3.2 Sustainability plan
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SUSTAINABILITY

Analysis

of materiality

ALTIA conducts its materiality analysis annually with the aim of identifying
the most relevant ESG (environmental, social and governance) issues for the
organization and its stakeholders, thus guiding its sustainability strategy and
the information reported in this report. The process developed for this anal-
ysis follows a structured approach based on corporate risk management and
dialogue with stakeholders.

In this regard, ALTIA's materiality analysis is mainly based on the global
risk management model, developed by the Global Risk Unit (URG) in accor-
dance with the COSO ERM (Enterprise Risk Management) framework and the
Group's Global Risk Management Manual.

This approach allows ESG risks to be integrated into the overall busi-
ness risk model, ensuring coherence between sustainability management and
corporate strategic management.

Integrating ESG aspects into the risk model

During 2025, and in view of the growing relevance of ESG factors, the Sus-
tainability Department and the Global Risks Unit have reinforced the integra-
tion of these aspects within the Group's global risk map.
This process has consisted of:
e Identification of relevant ESG risks by the Sustainability Department.
e Analysis of correspondence with existing global risks.

o Integration of social and governance risks within the corporate risks
already identified.

e  Specific treatment of environmental risks as a differentiated category due
to their cross-cutting nature and their greater ease of individualization.

This approach makes it possible to avoid duplication and ensure an inte-
grated view of corporate risk.



Technology for real... SUSTAINABILITY

Analysis methodology

The process followed for the identification and prioritization
of material risks includes the following phases:

List of material aspects validated
by the Board of Directors.

Assessment of risks based on their
financial, organizational and reputa-
tional impact, their probability and
the control mechanisms in place.

Establishment of an initial list
of potentially material issues
relevant to ALTIA and its
stakeholders.

03. Sustainability | 3.3 Materiality analysis
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SUSTAINABILITY

Risk Identification

The process is based on the review of the Group's global
risk map, based on the risk inventory of the previous year
and analysing both internal and external factors that may affect
the organization's risk profile.

Among other aspects, the following are considered:

e The evolution of the technology sector and the regulatory
environment

e Organizational and strategic changes
e  Sustainability trends and emerging risks
e  Expectations identified through stakeholder dialogue channels

This exercise allows the catalogue of risks and opportuni-
ties to be updated, incorporating those ESG aspects that have
become more relevant in the business context.

Risk assessment and prioritization

Once identified, the risks are analyzed according to the
corporate methodology based on the evaluation of the quantita-
tive impact (financial materiality) and qualitative impact (actual
or potential reputational and organizational impacts) and their
probability of occurrence, as well as the consideration of existing
control measures.

As a result, risks are represented on a global map that facil-
itates the identification of the main management priorities and
allows efforts to be directed towards the most relevant areas.

The risks identified as the most significant constitute the
main basis for the determination of the material topics included
in this report.

v/

Validation and review

The result of the analysis is periodically reviewed within
the framework of the ALTIA governance model and serves as input
information for the strategic planning and risk management
processes.

The resulting risk map is reported to the Audit Committee,
which supervises the adequacy of the model and the monitoring
of the main risks identified.

This analysis is updated at least once a year in order
to ensure that it is adapted to the evolution of the business
and the environment.
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SUSTAINABILITY

Stakeholder identification

ALTIA identifies its main stakeholders in order to understand their expectations
and ensure that these are taken into account in decision-making and in the
definition of its strategy.

This process is carried out considering the group's activity, its position
in the technology sector and its relationship with the different groups with
which it interacts in the development of its activity.

The main groups identified are:

e Customers

e Professionals

e Suppliers and partners

e Shareholders and investors

e Authorities and institutional organizations

e Society

Prioritization is made according to:

e Power
Ability to influence the organization.

e Interest
Level of relationship with the group's strategy.

Knowledge of their expectations is obtained through the usual
channels of relationship with these groups, including commercial rela-
tions with customers, internal communication channels with professionals,
relations with investors or participation in sectoral, institutional and social
initiatives.

This analysis allows the most relevant needs and expectations to be
identified and used as input information in the materiality analysis, together
with the corporate risk management model.

In this way, ALTIA ensures that material topics reflect both

the Group's strategic priorities and the most relevant aspects for
its stakeholders.

We integrate

the expectations

of our stakeholders
to strengthen our
sustainability strategy
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Materiality Analysis Results

As a result of the analysis process carried out, those aspects that are most
relevant both from the perspective of the business and its stakeholders have
been identified.

These aspects reflect the areas where ALTIA concentrates its main
management efforts and where its activity can generate a greater economic,
social or environmental impact.

The material aspects identified are closely linked to the nature of the
group's activity as a technology company, as well as to the strategic priorities
defined in terms of digital trust, talent management, good governance and
sustainable growth.

The main material issues identified are:

Priority material e Information Security

aspects e Regulatory compliance and governance
e Procurement Challenges
e Global talent shortage

These issues constitute the basis on which this Sustainability Report is
structured, ensuring that the contents reported respond to the most relevant
issues for the organization and its environment.

In the same way, the results of the analysis serve as a reference for
the definition of priorities in terms of sustainability and for the integration
of these aspects into the management of the business.

Other relevant ¢ Dependence on macroeconomic factors
aspects e Risk Management

e Quality and customer satisfaction

e Climate change and energy efficiency

e Occupational health and safety

e Equality and diversity

e Human rights

e Sustainable technological innovation
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5.4 Awards
and recognition

JANUARY

MARCH

Los + Ecoistas Award 2025

Pifiero Group

Recognition of ALTIA for its performance
in environmental sustainability and

its commitment to responsible practices
in its business activity.

ALTIA

Best Workplace in Portugal
Great Place to Work

1st place for NOESIS in the category of
companies with more than 500 employees.

NOESIS
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MARCH

APRIL

APRIL

ASLAN Award 2025

Ministry of Defense

In the "Technology, talent and knowledge"
category, for the new corporate virtual
campus, the Ministry's first training service
hosted in an external public cloud.

Computing Leaders Ranking
Computing
ALTIA is ranked 44th in the Top 50

of the 150 leading companies in the
ICT sector in Spain.

Galician Atlas
of the Committed Company
Economia Digital Galicia

ALTIA earns three or more stars in at
least three categories (Good Governance,
Environment, People and Environment),

ALTIA participated as a technology partner ALTIA standing out with 4 stars in Good Governance.
in the migration.
ALTIA
ALTIA
JUNE JUNE JUNE

Ranking of Companies for Equality
Woman Forward Foundation

ALTIA reaches position 25, consolidating

its strategic commitment to gender equality.

ALTIA

"Empresa +Impacto Social” Avvard
Banco Sabadell

Recognition to ALTIA of using technology as a
vehicle for social change from the perspective
of sustainability and innovation.

ALTIA

Best Workplaces™ Tl 2025
in Portugal
Great Place to Work

1st place for NOESIS in the category of
large companies in the technology sector.

NOESIS
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JULY

JULY

JULY

“Sello Empresa Mujer"
(Women-Owvned Business Seal)
Directorate of Procurement

and Public Procurement

ALTIA Chile is recognized as a female-led
provider in the system of public
procurement in Chile.

ALTIA CHILE

40 Hour Stamp
Ministry of Labor
and Social Welfare of Chile

ALTIA Chile obtains this distinction that
accredits the adoption of reduced working
hours and good labor practices.

ALTIA CHILE

Sustainable suppliers
Global Compact (UN)

EXIS IT completed the Global Compact (UN)
Sustainable Suppliers training program

EXISIT

OCTOBER

OCTOBER

NOVEMBER

Best Workplaces in Europe™
Great Place to Work

NOESIS is the only company of Portuguese
origin included among the top 100 Large
Companies, reaching 61st place.

NOESIS

Best Workplace in \Wellbeing™
Great Place to Work

NOESIS recognition for its commitment to a
healthy, inclusive work environment focused
on holistic well-being

NOESIS

Distinction "Galician company
committed to the detection
of gender-based violence"
Xunta de Galicia

Recognition of the involvement of ALTIA
in early detection and support for victims
from the work environment

ALTIA



03. Sustainability | 3.4 Awards and recognition

o
W

Technology for real...

SUSTAINABILITY

NOVEMBER

DECEMBER

DECEMBER

Finalist — Sitecore Digital Impact
Awards 2025
Project "State Budget 2025"

for the development of a digital
platform together with CEGER that
improves transparency and public
financial accessibility.

NOESIS

Ranking Best Places to Work in IT

Foundry / Computerworld

ALTIA is ranked 27th in the category
of medium-sized companies
(1,000-4,999 employees).

ALTIA

More Equal Company Badge 2025
Community of Madrid

Recognizes strategic integration of equality,
diversity and inclusion in ALTIA's ESG
model.

ALTIA
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The transition to a low-carbon economy is one of the main structural chal-
lenges of our time. In this context, the technology sector occupies a strategic
position: not only because of its own environmental impact, but also because
of its ability to enable solutions that allow other sectors to advance in efficiency,
decarbonization and resource optimization.

At ALTIA we understand this responsibility from a dual perspective:

e We work on the progressive reduction of the environmental impact
derived from our activities, with a special focus on facilities that concen-
trate the highest energy consumption.

e We develop technological solutions that allow our clients to advance
in sustainability, operational efficiency and responsible management
of resources.

Our environmental approach is based on three principles: prevention,
regulatory compliance and continuous improvement. We integrate environmen-
tal management into the structure of the organization, ensuring that sustain-
ability forms part of our operational and strategic decisions.

04. Environment | 4.1 Environmental policy
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ENVIRONMENT

Principles of Environmental
Sustainability

The ALTIA group's principles of environmental sustainability guide our
actions, consolidating our commitment to protecting the planet and the
well-being of future generations.

1

We consider environmental protection to be a fundamental
responsibility, which involves the adoption of concrete
measures and the definition of specific objectives at all levels
of our organization.

We are committed to complying with current environmen-
tal regulations and strive to exceed the minimum requirements
established, continuously seeking to improve our environmental
practices.

We promote the rational use of natural resources, as well as the
reduction, selection and recycling of waste, as part of our strategy
to minimize our environmental impact.

We are committed to continuously improving our environmental
protection measures, by adopting the latest available technology
and innovation in our business practices.

We monitor and evaluate the environmental aspects of our
activities, products and services, with the aim of preventing,
eliminating or reducing as much as possible any negative impact
on the environment.

We involve all the people of the Group in our environmental
protection efforts, providing them with relevant information on
environmental issues and offering them specific training programs.

We implement preventive measures to avoid events that
may negatively affect the environment, working closely
with public authorities to coordinate protection actions.

We transparently communicate our environmental management
to employees, customers, subcontractors, suppliers and the com-
munity in general, in line with the standards of the ISO 14001
standard.
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Best Practices

At the ALTIA group, we promote a company culture committed to sustain-
ability and environmental protection. To this end, we propose a Decalogue
of Good Environmental Practices among our staff that seeks to integrate
responsible habits into the daily routine of our employees.

Among the recommendations included in the decalogue, we highlight:

Turn off computers, printers, and other equipment when
not in use, as well as lights in the facilities.

Encourage the delivery of documentation in digital format.
Whenever possible, we ask our customers to opt for digital formats

Reuse paper whenever possible and deposit the paper that
it can no longer be reused in the designated collection points.

Properly manage e-waste. We follow the instructions for the
delivery of batteries, printer consumables and electronic components
provided by those responsible for their management.

Collaborate in the optimization of journeys. We encourage the
rationalisation of journeys in vehicles, contributing to the reduction
of emissions.
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M O n Q g e m e nt _Integrated Management System

Rigour, traceability and continuous improvement

| : r : I r E :I I Our environmental management is integrated into an Integrated Management

System that covers in a coordinated way, the areas of quality, environment,

()
information security and IT service management, implemented in different
centers of the group.

The ALTIA group's senior management supports this model by approving

(]
specific policies adapted to the different companies to ensure compliance
with these commitments, ensuring their dissemination among employees,
suppliers and other interested parties through the intranet and corporate
websites.

e Integrated Management System Policy" for ALTIA.
e "Quality and Environment Policy" for BILBOMATICA.

e "Quality Policy" and "Information Security Policy" for NOESIS.

‘ ' This framework allows us to structure processes, identify significant
environmental aspects, establish measurable objectives and guarantee the

continuous monitoring of performance. The integration of these systems
reinforces the coherence between operational excellence and environmental

. responsibility, ensuring systematic control of our most relevant impacts.
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_ISO 1400 Certification

Environmental control in the centers of greatest consumption

As part of our environmental management model, we have ISO 14001
certification in the center that concentrates more than 80% of the group's
energy consumption. This certification ensures that the most resource-inten-
sive operations are managed in accordance with an international reference
standard for environmental control.

The implementation of this system certifies the existence of struc-
tured procedures for the identification, evaluation and monitoring of
environmental impacts, as well as the application of preventive mea-
sures aimed at minimizing risks and ensuring regulatory compliance.
Beyond formal recognition, certification reinforces operational discipline
and a culture of continuous improvement at our most significant facilities.

_Energy audit

Data-driven efficiency

In 2025 we have carried out an energy audit at our Data Center in Vigo and
the headquarters in A Corufia, facilities that represent 85.24% of the group's
total energy consumption.

The analysis has made it possible to evaluate consumption patterns,
validate the performance of our infrastructures and identify opportunities for
optimization.

This exercise reinforces a data-driven energy management approach
aimed at continuous improvement, especially in those facilities that
concentrate the greatest environmental impact of our technological activity.
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4.2
Impacts

55

offices

1,055

tCOze generated

2,870.59

MWh consumed

2,556.11

m3 water consumption
in 2025

SO 14001

Management System

0.25

tCOze / employee

0.67

MWh / employee
(0.85in 2024 | ¥ -2117%)

0.60

m3 water consumption
/ employee
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The nature of our activity, with the exception of the Data Center, has a limited
environmental impact in terms of direct emissions or discharges. However, we
maintain a system of periodic evaluation of environmental aspects that analyzes
production and auxiliary processes, determining their significance through objec-
tive technical criteria

Nl
N

GRI sets out five key environmental vectors that we consider when reporting

on sustainability.

DISCHARGES WASTE

DIRECT ASPECTS EMERGENCY ASPECTS DIRECT ASPECTS

Consumption of: Fire: Generation of hazardous Waste generation

e \Wastewater and e Hazardous waste landfill waste: non-hazardous not assimilable

sewage discharges

Accidental spillage of diesel,
fuel, oil, hazardous waste or
similar.

Rupture of water and electricity

pipes:
e Water discharge

e Generation of absorbents and
contaminated material

e Generation of contaminated
packaging waste (chemical
product packaging, ...)

e Waste generation

* of contaminated aerosols

e Fluorescent and sodium lamp
residues

e Battery waste

to urban waste:
e Waste Electrical

and Electronic Equipment
o Toner waste
e Metal waste
e Wood waste
Non-hazardous municipal sol-
id waste (MSW) or equivalent
generation:
e Municipal waste

CONSUMPTION ¢ Waste from used batteries o Paper and cardboard waste
Expired Drug Waste o i

DIRECT ASPECTS P 9 Plastic waste

Consumptioniots EMERGENCY ASPECTS

© Electric power e Cleaning products Fire: Rupture of water and electricity

)
rd)
v
O
Q
£
o
< e Water e Toner e Burnt waste (wood, plastics, pipes:
— computer equipment...) e Construction and demolition
"E waste (concrete, plastic, metal...)
£
s EMISSIONS NOISE
£
E DIRECT ASPECTS EMERGENCY ASPECTS DIRECT ASPECTS
w Consumption of: Fire: .. e Facilities in normal e Minor works e Major works
< o Electricity ¢ Pollutant gas emissions condition
o e Water Refrigerant gas leaks from
HVAC systems

e Fuels

e Paper

e Ink/ Toner

ENVIRONMENTAL
ASPECTS
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Waste

Waste management is one of the priority areas of our environmental
performance.

For each type of waste generated, specific control, storage and manage-
ment procedures have been defined. The waste is segregated at source and
deposited in clearly identified containers, guaranteeing its correct traceability
and subsequent treatment in accordance with the applicable legal requirements.

The final management is carried out through authorised waste managers
to carry out the reuse or recovery operations, where applicable.

Our goal is to maximize recycling and reduce the environmental impact
derived from waste generation.

In addition, we promote the refurbishment and reuse of technological
equipment that has been left unused in the projects, but which is still useful
for office use through donations to third sector entities, promoting a culture
of repair, restoration and reuse that contributes to a circular economy model
within the group.

O Waste delivered
O for reuse/recovery.
o 3.85% WWaste removed

Carbon footprint

ALTIA has consistently strengthened its commitment to transparency and

its advocacy for a sustainable growth model that respects the environment.
In line with this ongoing commitment, ALTIA has presented its Greenhouse
Gas Emissions Report covering all its national and international operations.

In this regard, the ALTIA Group carries out its activity in Spain through
the offices it maintains in the Autonomous Communities of Galicia, Madrid,
Castile and Ledn, the Basque Country, Valencia and Navarre, through the
companies in which it participates, as well as through participation in certain
Temporary Joint Ventures. In its international activity, it is present in Chile,
through an agency, France and Andorra and in Portugal, Brazil, Holland,
Ireland, and the United States, mainly through the Portuguese subgroup
NOESIS, which it fully controls.

It is important to note that the nature of our operations, with the
exception of the Datacenter, has a minimal environmental impact.

O of GHG emissions in relative
— O terms (tCO,eq/thousands)
in the period 2022-2024
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e ALTIA verifies the inventory of Greenhouse Gases in order to transpar- The data in the carbon footprint are specified below and refer to a calendar
‘S ently inform its stakeholders of the Company's emissions, in accordance year, specifically 2024.

0 with the commitments made in the Integrated Management System Policy

a and this Sustainability Report. Emissions in relative terms for the year 2024 have been 0.00413

tCO,eq / thousand euros.
The Greenhouse Gas (GHG) inventory for the year 2024 is included
with the following considerations: The evolution of the last three years in graphical terms is:

e Itincludes the emissions of the ALTIA group's activities for the Emissi +tCO /th ds of
2024 financial year. The 2025 data will be validated by mid-2026 missions tt0zeq / thousands ot euros

and incorporated into the 2026 Sustainability Report. 2022 Y O 0068

e The consolidation of GHG emissions is addressed using the operational 2023 0.0044
control approach.
2024 0.0041
The calculation was performed in accordance with the require-
ments established in the Greenhouse Gas Protocol - Corporate
Accounting and Reporting Standard (GHG Protocol).

In relative terms by country (2024):

Emissions tCOzeq / thousands of euros

% EMISSIONS 2024 tCo= tCo= kgN=O tCoz=eq tCozeq
é Spain 4 0.0047
= Market Location Chile 0.0003
~ focus focus
i Portugal 0.0007
— Direct
-
c
g Scope 1 265.01 0.10 3.94 266.09 266.09
5
= Indirect
=
c
: Scope 2 789.90 244.24
o
Total Range 1 +2 1,055.99 510.33

~l
W
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Environmental objectives and actions

A programme of environmental objectives for the year 2025 has been proposed
in the significant offices certified under ISO 14001.

In this case, it has been proposed for the Vigo Datacenter, the most
significant facility in environmental terms, the objective has been to minimize
electricity consumption, measured through PUE to below 1.80 (PUE < 1.80)
(an indicator that measures efficiency based on total energy consumption
relative to IT consumption).

In 2025, the expected value has been reached, achieving a reduction
in PUE from 2.1 (final figure for 2024) to 1.70 at the end of 2025.

Likewise, by 2025, the global objective is to achieve a reduction in
scope 1 and 2 emissions of at least 40% for the period 2022-2025 in relative
terms.

The scope 1 and 2 carbon footprint is measured for the entire period
2024 at a global level, resulting in Scope 1=266.09 and Scope 2=789.89:
with a total of 1,055.99 t CO,eq. In relative terms, a value of 0.00413
tCO,eq/thousand euros is achieved.

At present, the objective has been achieved. If the trend continues,
the carbon footprint is expected to decrease over the period 2022-2025.

04. Environment | 4.2 Impacts

Data Center Energy Efficiency (PUE)
V 7.4% vs 2024
([ J Target <1.80 achieved

~Nl
D




Technology
for real people

5.1 Social model_

Ln
(o
o
[a\]
o
1
o
o3
(7]
(3
=
x
o
<]
£
<]
2
(0]
=
"

5.2 Professionals_
5.3 Customers_
5.4 Community_

05




LN
I
o
Al
v
o
Q
(]
o
>
=
el
]
c
O
I
(2]
=]
0

05. People | 5/ Social model

Nl
o

Technology for real...

PEOPLE

Social
mode]

The social axis is not an isolated dimension within the ESG framework.
It is an element that connects talent, business and community, reinforcing
the coherence between corporate culture, technological development and
real impact.

Technology only generates real impact when it improves people's lives.
That is why, within our ESG strategy, the social axis is not limited to talent
management: it is a structural pillar of our growth model.

In a context of integration and evolution of the group, we reinforce
a common identity that transcends brands and geographies, consolidating
a shared project. This evolution responds to a clear conviction: growing
sustainably means growing with people and for people.

We keep intact the principles that have defined our history: integrity,
responsibility and commitment, and we project them in a culture that places
people, collaboration and trust at the heart of the strategy.

Our social approach is articulated in three complementary dimensions:
"People who grow, customers who trust, communities who thrive."

The people who build ALTIA

Our team is the group's main strategic asset. We are
committed to work environments that combine professional
excellence and well-being, promoting the coexistence of young
talent and senior experience, equal opportunities and continuous
development.

Organizational flexibility, lifelong learning and job security
are part of a model that seeks not only to attract talent in a
highly competitive sector, but also to retain it in the long term.
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The customers we develop technology for

Our clients rely on us to tackle critical digital transformation
processes. The quality, ethics and responsibility with which we
develop our solutions have a direct impact on their competitive-
ness and the trust they place in our technology.

The social dimension of our activity is also expressed in
how we design and deploy solutions: prioritizing security, data
protection, accessibility and the generation of sustainable value.

(@N

The community in which we operate

We understand our business as part of a broader eco-
system. We contribute to social development through initia-
tives that promote education, inclusion and access to techno-
logical knowledge, especially in the environments where we
are present.

Our social commitment extends beyond the organization,
aligning business growth with a positive impact on society.
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NOESIS

Best Workplace in Portugal
ST PLACE

Best \Workplaces™ Tl 2025
in Portugal
1sT PLACE

Best Workplace in Wellbeing™

Best Workplaces in Europe™
6’1ST PLACE

Committed to talent
and well-being

We have been recognized for our commitment

to people, talent and the creation of quality work
environments through different awards and leading
positions in industry rankings.

These recognitions reflect a continuous com-
mitment to a corporate culture focused on people
and their professional development.

ALTIA

Ranking Best Places to Work in IT ™
27TH PLACE

&

Top 10 Companies en IT Growth
6TH PLACE

by FOUNDRY / COMPUTERWORLD
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Remuneration and benefits
At BILBOMATICA they have the following social benefits:
We value the talent and effort of our professionals with a competitive remuner-
ation system, which recognises performance and supports professional growth.
We offer progressive increases, variable compensation, and benefits tailored to Health Insurance
individual needs.

e Flexible remuneration plan

Restaurant vouchers
In Spain, ALTIA offers the following employee benefits: Nursery voucher
e Flexible remuneration plan
Health Insurance In Portugal, NOESIS offers the following social benefits:

Restaurant vouchers e Health insurance for the entire workforce. It covers the purchase of

Nursery voucher glasses, dentist and psychology. Free teleconsultations are available.

Club Benefits: a platform with discounts on technology, leisure, s gtifElinstranceyeitEICR IR e

restaurant, home or travel. e Membership of the +Fertility Movement, offering NOESIS people

the internal newsletter.

15 AEOEEy L R LS e ing) SeE eEhEEs: e Travel insurance, which covers medical expenses, death, disability,

e Restaurant vouchers as well as repatriation.

v

© a 20% discount on the ovarian reserve and a discount at the
= e Health Insurance I~ _—

RS Portuguese Fertility Association.

7 e Pension plan contributions . L . -

Q@ e Curative medicine service: every week, a general practitioner
g e Life Insurance conducts a teleconsultation for employees who have booked
g e Financial aid for workers with a disability level equal to or greater UV EIEEmEmERE (ENEIEEN v ielgeEtli e Gl et )
— than 33%. This measure applies to ALTIA team and their children e Discount protocols for gyms, pharmacies and healthy eating,
o with disabilities greater than or equal to 33%. available on the corporate intranet and published monthly in
[+

[+]

[J]

o

I

o

e Financial aid per child up to the age of 18, which is doubled in the
event of special needs of the minor.

o
o
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In Ireland, NOESIS offers the following social benefits:
e Health insurance (includes dental coverage) for all employees.

e Pension plan of up to 5% available to the employee after 6 months
with the company.

In Brazil, NOESIS has the following social benefits:

e Health plan (includes free consultations) and a dental agreement
(dentist).

In the United States, NOESIS includes the following social benefits:
e Medical, dental, and vision insurance from day one.
e Flexible Spending Account (FSA).

e Retirement savings plan, which allows employees to put a portion
of their salary into a tax-advantaged retirement account.

In line with our commitment to equality, we guarantee pay equity,
ensuring that there are no gender gaps in pay for equivalent roles and similar
experience. In each country, we adjust our policies to collective agreements
and current legislation, ensuring fair conditions and aligned with the best
market practices.

Through this strategy, we seek not only to attract and retain talent,
but also to foster a culture of recognition and well-being that motivates
our professionals and reinforces their commitment to the company's values
and objectives.

Work model

In a sector where talent is the main strategic asset, the way of working is a
differentiating element. At ALTIA we have consolidated a hybrid and flexible
work model that combines face-to-face and remote work, adapting to the
needs of projects, teams and people.

Our approach is based on trust, autonomy and shared responsibility.
Organizational flexibility makes it possible to balance professional and per-
sonal objectives, favouring work-life balance and reinforcing commitment to
results. Its implementation is adapted to the regulations and organizational
particularities of each country in which we operate, guaranteeing global
coherence and a locally adapted implementation.

In addition to promoting work-life balance, this way of working contrib-
utes to optimising travel and resources, reinforcing operational efficiency and
reducing the impacts associated with mobility.
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A people-centered model
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Our hybrid model balances the individual needs of our workforce
with the company's strategic objectives, promoting a more inclusive,
sustainable and healthy environment.

Open Culture: Equality, Inclusion,
and Collaboration

ALTIA

e Remote work and hybrid face-to-face teleworking.

e 100% remote work during school vacation periods.

e 100% remote work from the 28th week of pregnancy and for people
with disabilities equal to or greater than 33% (reduced mobility cases).

% 100% remote work in cases of hospitalization of more than 5 days of

S direct family members.

g e 80% remote work for mothers and fathers during the breastfeeding BICEGMATICE

S period. e Remote work: Flexible model. one day per week of on-site work
ﬁ e Remote work from a second home other than the usual one. e Remote work from a second home other than the usual one. This
1) This measure allows people to work remotely from a location measure allows people to work remotely from a location other than
; other than their usual home. their usual home.

,?,l e Remote work from European Union countries. e Financial compensation for expenses derived from remote work.
&

T

o

0¢]
N
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Complementary measures
for greater flexibility
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ALTIA

Continuous working day with a maximum duration of seven (7)
hours without a lunch break for legal guardianship and/or care
of family members.

Bank of 40 non-recoverable hours for childcare.

Geographical mobility, allowing workers the possibility of requesting
a change of office due to proximity to the family home.

Flexible hours, with flexible entry and exit time slots and reduced
lunch break time.

Intensive working day on Fridays all year round.
Intensive working day in the months of July and August.

Distribution of the reduction of the working day, the reduction
of the working day not being mandatory on all days of the week.

Recoverable paid absences. Recoverable Permissions for accompani-
ment to medical consultations of elderly people, dependents or minor
children.

Flexible holidays, with the possibility of distributing the days of rest
throughout the year.

Training during working hours, preferably in virtual classroom mode
and held in morning hours

Cafeteria space available in the company's work centers.

BILBOMATICA

Flexible hours, with entry and exit slots, reduction of lunch time.
Intensive working day on Fridays all year round.

Intensive working day from 1 June to 27 September, both inclusive.

All the days prior to a weekday holiday are 7-hour intensive working
days.

Flexible holidays, with the possibility of distributing the days of rest
throughout the year.

Distribution of the reduction of the working day, the reduction of the
working day not being mandatory on all days of the week.

Unpaid leave for a maximum of 21 calendar days per year. This leave
may be divided into a maximum of two periods, with the minimum
duration of one of the periods being 7 calendar days.

Training during working hours, preferably in virtual classroom mode
and held in morning hours.

Cafeteria space available in the company's work centers.
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Digital disconnection policy

As part of our commitment to work-life balance, we have a Digital Discon-
nection Policy which guarantees the effective right to rest and personal life,
regardless of the type of work.

The policy establishes that, once the working day is over, there is no
obligation to attend professional communications and promotes that meetings
and training sessions take place within working hours. In this way, we reinforce
a respectful organization of time with protected rest periods.

We also guarantee privacy in the use of professional digital devices
and provide mechanisms that allow us to exercise control over the personal
data, in compliance with current regulations.

With this framework, we ensure that technology is used responsibly,
without overstepping the boundaries necessary to preserve health and
well-being in professional performance.
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Well-being and emotional health

In a highly demanding technological environment, protecting mental health is
part of our responsibility as an organization and part of our value proposition.
We understand emotional well-being as a key element for professional perfor-
mance, quality of work and team cohesion.

The actions developed reflect a progressive approach towards the com-
prehensive care of people, beyond technical or professionaldevelopment.

ALTIA/BILBOMATICA

During the month of October we promoted a cycle of internal online talks
open to the entire workforce, generating a space for conversation aimed
at raising awareness and eliminating stigma associated with mental health.
In 2025, two specific sessions for technical teams were held, focusing on:
e Identification of signs of stress and burnout.
e Practical strategies for individual and collective care.
e Understanding the impact of stress on the brain.

e Improved focus, communication, and coordination
in high-performing teams.

NOESIS

The NOESIS Academy expanded its focus on wellbeing with three specialized
webinars focused on the well-being of employees as a whole: mental health,
financial education and digital well-being.

e Anxiety Prevention, with practical tools such as mindfulness,
conscious breathing and emotional management strategies.

e Personal Finance, Credits and Investments, aimed at
strengthening financial stability as a factor of well-being.

o Disconnect to Connect, focused on digital wellness, healthy
boundaries in the use of technology and digital detox practices
in hybrid and remote environments.
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_Attracting talent O
In an environment marked by technological acceleration and the high ’ ° O

demand for specialized profiles, we are consolidating a strategy aimed at
attracting, developing and retaining highly qualified talent. new hires of the workforce has STEAM

training

Our activity, focused on advanced technological solutions, requires pro-
files with a solid base in STEAM disciplines (Science, Technology, Engineering,
Arts and Mathematics), which are essential to tackle projects in areas such
as software development, data analytics, cybersecurity or artificial intelligence.
These capabilities are at the core of our value proposition and the engine of

Qualifications

The talent that joins the company comes mainly from technical and
specialized university degrees, complemented by profiles from professional
training, including the dual modality, whose contribution is key to strengthen-
ing the ICT ecosystem.

The combination of university and non-university degrees evidences
a diverse talent model that integrates profiles from both the university field
and technical vocational training.

We actively collaborate with universities and vocational training centers,
providing practical experiences that allow future professionals to integrate
into real projects, acquire advanced technical skills and accelerate their incor-
poration into the labor market.

This approach allows us not only to attract talent, but also to build
sustainable career paths in a sector in permanent transformation, reinforcing
our capacity for innovation and response to the needs of our clients.

05. People | 5.2 Professionals

@ University | @ Other
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Dual vocational training

Tech talent from the ground up

Dual Vocational Training is a strategic way to integrate training and real
technology. At ALTIA and BILBOMATICA we participate in programs that
combine academic learning and practical experience in real projects, facili-
tating job placement and generating a talent pool aligned with the needs
of the ICT sector.

The model allows students to acquire professional experience while
completing their studies, work with technologies and methodologies from
the professional environment and integrate into specialized technical teams
under a structured tutoring system.

Intensive Dual Vocational Training
in Web Application Development

In 2025 we renew our commitment to young talent through the third edition
of the Intensive Dual Vocational Training cycle in Web Application Development,
developed in collaboration with the IES Fernando Wirtz.

The program, with 15 places, combines theoretical training with in-
ternships at our facilities, where students participate in real projects within
specialized teams.

Internship program

First contact with real technology

ALTIA Digital Hub is our academic internship program aimed at students
in the technological field. It acts as a structured way of attracting talent,
connecting the educational environment with real projects and strengthen-
ing our employer brand.

The program allows people who are studying and recent graduates
to progressively incorporate themselves into the professional environment,
through a practical immersion in technological projects, combining continuous
training and expert accompaniment.
Keys to the program:
e Integration into technical teams and participation in real projects.
e Technical tutoring and individualized accompaniment.
e Flexible schedules adapted to the academic calendar.
e  Continuous feedback for the development of technical competences
and transversal skills.
Complementary actions:
e LinkUp: 3600 sessions on technology and trends with people from ALTIA.
e Mentoring: individual guidance with ALTIA professionals.
e TFG/TFM: possibility of doing it at ALTIA with expert tutoring.
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ALTIA staging

University talent connected
to real technological challenges

ALTIA Staging is ALTIA's programme aimed at tutoring Bachelor's Degree
Final Projects (TFG) and Master's Degree Final Projects (TFM) in the techno-
logical field. Through this initiative, we make available to university students
a catalogue of projects designed by professionals from the company, with

a practical approach and aligned with emerging technologies.

The program allows students to work on real challenges of the sector,
with the guidance of an ALTIA tutor throughout the process. In addition
to providing technological resources and specialized technical support, the
program includes an internal presentation prior to the academic defense,
which allows students to receive professional feedback on both content and
project presentation.

Databoost program

New internship program to boost talent in data
governance

We have launched the Databoost Program, which is developed from the
ALTIA Alicante office and aims to create a data hub that continues to consoli-
date us as a benchmark company in this field.

The Databoost Program combines specialized technical training and
hands-on experience in real-world projects, allowing our boosters to learn
while actively contributing to the development of data-driven solutions.

During the program, you work with market-leading technologies such
as Azure, Microsoft Fabric, Databricks, SQL Server, Python, PostgreSQL, and
Azure DevOps, while acquiring key competencies in teamwork and collabora-
tive methodologies.

The first edition has completed the initial training phase, incorporating
participants into ongoing projects within our data teams.
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Onboarding

Activating talent from day one

Joining the company is an essential part of the professional experience. Our
onboarding process is designed to ensure inclusive, connected integration
aligned with our values, combining accompaniment, connection and early
activation of talent.

Within this shared framework, each company in the group deploys
initiatives adapted to its organizational reality.

ALTIA: Progressive integration
and close accompaniment

At ALTIA, the onboarding process takes place during the first months and

includes phases of reception, training, presentation to teams and follow-up.

The model ensures a homogeneous and coordinated incorporation between
the talent, systems and business areas.

Among the highlighted actions are:

e Monthly online sessions with the new hires and the Talent team,
which facilitate mutual knowledge and the resolution of doubts
in a close environment.

e Welcome Day, a meeting space designed to share, connect and
reinforce the sense of belonging from the beginning.

e Network of Welcomers, reference professionals who accompany
each new employee during their first months.

welcomers
giving
support

NOESIS: Culture, leadership and belonging
from day one

At NOESIS, Welcome Day is the central axis of the process of incorpo-
ration. This monthly program, held online, puts culture and values at the
heart of the welcome experience.

e  With the participation of members of leadership and different corporate
areas, the conference addresses the cultural pillars of the organization,
its commitments in terms of innovation, social impact and well-being,
as well as key aspects related to security, cybersecurity and internal
functioning.

e The session incorporates interactive dynamics that favour the immedi-
ate connection between new hires, reinforcing the sense of belonging
and cultural alignment from day one.
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Talent development
and growth

_Training

At ALTIA we understand learning as a key vector to maintain innovation,
guarantee technical excellence and anticipate market transformations.

Our training model is aligned with the group's strategic priorities and
combines the development of technical capabilities with the strengthening of
management and leadership skills. Each year we define a Strategic Training
Plan in which priority areas of training are identified, with the aim of pre-
paring our professionals to face increasingly complex projects in constantly
evolving technological and regulatory environments.

Continuous learning is a structural part of our professional develop-
ment model, integrating specialized training, mentoring and knowledge
exchange dynamics.

In line with this approach, NOESIS promotes a continuous training strate-
gy aimed at the professional and personal development of its workforce, based
on equal opportunities. This model supports individuals from the moment they
join through onboarding programs and mandatory training in key areas such
as information security, data protection, and occupational health and safety.
Furthermore, initiatives in technical development, languages, leadership,
and interpersonal skills are promoted, alongside training in equality, diversity,
and harassment prevention, reinforcing the commitment to an inclusive and
socially responsible work environment.

155,646 3.4/4

training hours satisfaction
32,929 of ESG training with training

(0] @)

ReR Trained
iNndividuals

Information
Security

Equality

Regulatory Risk prevention

Compliance
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_Leaders of the Future

In 2025 we launched Leaders of the Future, the group's first cross-cutting
program to identify and develop the next generation of leaders. In its first
edition, 63 professionals from ALTIA, NOESIS and BILBOMATICA participated,
selected for their potential and strategic vision.

The initiative, promoted by the Board of Directors, aims to strengthen
the leadership skills necessary to execute the group's strategic plans and
preserve its culture, values and purpose. This program marks the beginning
of a long-term development line aimed at consolidating a solid and aligned
leadership chain.

At the same time, NOESIS reinforced its commitment to leadership
development with structured programs for the Board of Directors, senior
management teams, managers and high-potential talent. The Board and
Senior Leadership Program trained leaders in conscious management,
collaboration, and strategic vision. In addition, nearly 100 managers and
senior managers participated in leadership training.

Taken together, these actions reflect a systematic commitment to the
development of technical and leadership capabilities, ensuring continuity,
strategic vision and cultural alignment in a group that places technology
and talent as axes of sustainable growth.
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_Professional career Dil’eCtive LeC]de rs

Talent development requires clear frameworks for progression and growth.
For this reason, we have a structured career model that defines professional
itineraries, levels of responsibility and competencies associated with each
role, providing transparency and predictability in professional development.

ALTIA Career Map covers all the positions of the organization and es-
tablishes both vertical and transversal development paths, facilitating technical
specialization, the assumption of new responsibilities or mobility towards other
business areas.

The model integrates the definition of roles, the competency requirements
and expected performance levels, aligning individual growth with the strategic
needs of the business and with the applicable regulatory framework.

In this way, we promote a culture of continuous development based on TeO m
merit, training and the diversity of professional trajectories, reinforcing internal
employability and talent retention in a technological environment in constant
transformation.

05. People | 5.2 Professionals

@ Men | @ Women

O
N




Technology for real... PEOPLE

_Remote Work Program
from the European Union

In 2025 we launched the Remote Work Program from countries of the Euro-
pean Union. An initiative that allows ALTIA Spain professionals to carry
out their activity from any Member State of the European Union for a period
of between 10 and 12 weeks per year.

Srasstand Watch - The project

216 430

The program aims to enrich the professional experience through im-
mersion in international environments, maintaining the link with the project
and the original team.

This initiative contributes to:

e  Strengthening linguistic and intercultural competences.
e Promoting the international experience of internal talent.
e Broadening global perspectives and adaptability to multicultural

environments.

With this measure, we are moving towards a more flexible, international
career model adapted to the reality of a globalised technology sector.

05. People | 5.2 Professionals
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Occupational health and safety

Safe and inclusive environ

We guarantee the health and safety of our staff through active and preventive
management. Although our activities do not entail significant risks, we identify
and assess possible threats in each workplace, adopting the corresponding
preventive measures.

ALTIA aims to involve the entire human team that makes up the orga-
nization, as well as suppliers, customers and the company's corporate image
by virtue of its commitment to the prevention of occupational risks. To this
end, prevention is incorporated into all the organization's processes through
the intervention of the prevention service.

Management is coordinated through the occupational risk prevention
department. It is currently made up of Occupational Risk Prevention technicians
at higher and intermediate levels, supporting the needs and improvements of
ALTIA and the human resources that make it up.

This department ensures ALTIA's commitment to the group's occupation-
al risk prevention and health surveillance policies. The head of Occupational
Risk Prevention leads the work team, establishing objectives, accompanying
them in achieving them and evaluating them.

Below is a non-exhaustive list of the most common functions within
the department:

e Dialogue with prevention services and workplaces in the different
specialties.

e  ORP document management for each company and each workplace.

e Coordinate and plan, in terms of OR, the incorporation of new people into
the company, guaranteeing prevention coverage of risks corresponding
to the beginning of the employment relationship.

e Development of ORP training according to job position.

e Support and technical advice to the health and safety committee.

e Coordination of the initial and periodic health surveillance of workers.
e  Study, elaboration and dialogue for protocols.

e Responsibility for the coordination of internal and external business
activities.

Participation and representation in risk prevention

The involvement of workers is key to our health and safety policy. In Spain,
ALTIA and BILBOMATICA have trade union representation in some work-
places, such as Santiago de Compostela, Data Centers in Vigo, Bilbao and
Madrid. In the case of the workplaces in Santiago de Compostela and Bilbao,
both Safety and Health Committees have been set up. For the rest of the
workplaces and companies in the group, the workers have not exercised
the right to elect representatives and to participate in matters of health and
safety at work.

Currently, 17.70% of the total workforce is represented through these
bodies.
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Health surveillance

We offer all our staff in Spain, Portugal and Brazil general and specific annual
medical examinations according to the risks of the position. In Chile, the
USA and the Netherlands, health coverage is managed through private health
insurance or social security at their expense.

Investments in safety and health

ALTIA allocates resources to the prevention of occupational risks, maintain-
ing our commitment to continuous improvement in this area. In 2025, the
investment was €657,767.53, aimed at:

e Health insurance.
. Prevention services.
e  Technical documentation.

e  Provision of material means of safety and first aid,
as well as their maintenance in each work center.

e Health surveillance.
e Training in occupational risk prevention (ORP).

e Measuring equipment in the field of industrial hygiene.

A further step in security
and the well-being of our community

Our Milladoiro office, in A Corufia, has a defibrillator, installed in compliance
with Decree 38/2017, which regulates its use outside the health field. This
device, officially registered, is part of the Galician network of Semi-Automatic
External Defibrillators (AED), facilitating access in case of emergency for
people who may require its use in bordering areas.

Their presence not only reinforces safety in our workplace, but also
represents a social improvement for the community. In addition, our team
has received training in Basic Life Support (BLS) and the use of the AED,
guaranteeing a quick and effective response to emergencies.

Universal accessibility

By 2025, all ALTIA group offices will have universal accessibility systems
for workers with disabilities. In general, all offices have a lift and adapted
access in the work rooms.

In the same way, universal accessibility is taken into account in the
opening of the new offices.
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Diversity, Equity, and Inclusion

In a global and constantly changing technological environment, diversity is
not only an ethical principle, but also a structural factor of competitiveness.
We believe that innovation with real impact requires diverse teams, inclusive
environments, and systems that ensure equity in access to opportunities

We work to consolidate a culture in which all people can develop on
equal terms, bring different perspectives and actively participate in the
construction of responsible technological solutions.

Our commitment to Diversity, Equity and Inclusion (DEI) is articu-
lated through equality plans, monitoring committees and internal policies that
integrate these principles into talent management, career advancement and
decision-making.
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@ Men | @ Women

_Gender equity

We are aware of the structural gap that characterizes the ICT sector in terms
of female representation. At the end of 2025, the group's workforce was
made up of 3,148 men and 1,122 women, reflecting a sectoral reality that
requires sustained actions over time.

In Spain, ALTIA, EXIS IT and BILBOMATICA have Equality Plans aimed
at guaranteeing equal treatment and opportunities between women and men,
integrating the gender perspective in talent management and professional
development processes.

Our approach is not limited to regulatory compliance, but seeks to pro-
gressively move towards greater representativeness and balance at all levels
of the organization.

\Women

26.28% 2948% 20.27% 27.27%

On the staff Leaders Directives Boards of Directos
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_Generational diversity

The combination of young talent and senior experience is one of our
main assets. We foster environments of intergenerational collaboration where
mutual learning and knowledge transfer strengthen our teams and projects.

We reject any form of ageism and promote equal opportunities regard-

less of age, convinced that generational diversity improves resilience and
adaptability in a constantly evolving technological context.

Men Women

63%  37% 60% 40%

@ Generation Z @® wiillenials
(1997-2012) (1981-1996)

@ Generation Z @ Millenials
@ Generation X @ Baby boomers

1%  39% 62% 38%

@ Generation X @ Baby boomers
(1965-1980) (1946-1964)
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Active commitment against
gender-based violence

Real equality requires concrete measures of protection. We are firmly com-
mitted to combating gender-based violence and are proactive in supporting
victims.

ALTIA adheres to the Protocol for the Detection and Treatment of
the Company of situations of Gender Violence occurring inside and outside
the workplace, promoted by the Observatory against Domestic and Gender
Violence, integrated in the General Council of the Judicial Branch.

In addition to the formal framework, we implement specific protec-
tion and support measures including:

e Immediate change of workplace with reservation of the position.

e Time adaptation to guarantee protection and comprehensive assistance.

e Salary supplement in situations of reduced working hours.

e Extension of the reservation of the position in cases of suspension
of the contract.

e Compensation improvement in cases of extinction linked to this cause.

These actions reflect a clear desire for effective accompaniment and the

construction of a safe and respectful work environment.

Inclusion of people with
disabilities

Effective inclusion is part of our commitment to an organization that is
open to talent in all its dimensions. In 2025, the group had 52 people with
a degree of disability equal to or greater than 33%, maintaining a positive
evolution compared to previous years.

We continue to make progress in removing barriers and creating
accessible work environments, making it easier for all people to develop
their potential on equal terms.
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Culture and internal cohesion

Spaces for meeting and recognition are a key dimension of internal social
impact. We promote a culture based on collaboration, closeness and a sense
of belonging, reinforcing spaces for connection between teams and promoting
a shared identity beyond the organizational structure.

Our strategy combines structured internal communication, corporate
meetings and participatory dynamics that favor:
e Alignment with the group's strategy and values.
e The transversal connection between areas and geographies.
e The generation of solid professional links.
e The reinforcement of the pride of belonging.

We are committed to clear and transparent communication that allows
people to understand the common purpose and their contribution to it.

Internal events, corporate meetings and meeting spaces are not only
social moments, but strategic tools to consolidate our organizational culture,
share learning and celebrate collective achievements.

Real growth is helping those around
you grow: customers, people,
shareholders, and the environment.
That's what gives meaning

to technology and to our work.

PEOPLE

The group's restyling project was designed from the prism of
corporate culture. Understood as a robust system that allows
it to easily scale the principles, purpose and key messages to
all markets and layers of the company.

A visual and verbal identity that facilitates the transfer
of that DNA that must remain so as not to lose its roots,
but at the same time, to be a system capable of adapting to
the evolution and growth of the business. A restyling process
that aims to integrate the different areas, brands, markets
and to renew the brand's energy.

A system reformulated thanks to listening to the people

who make up the group, what our customers value about
us and the real impact we are able to have on our ecosystem.

The new brand positioning not only unifies the group's
image, but reinforces the culture of shared values. Where
each person feels part of and lives a culture based on real,
transversal and global growth.

The selected claim “Technology for real growth”
synthesizes a clear purpose: to create technology at the
service of tangible progress.
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Garage

Garage is the group's corporate innovation platform, designed to generate
synergies between people, regardless of their geographical location, role
or technological profile.

Its objective is to facilitate the adoption of new technologies, enhance
collective knowledge and act as an internal laboratory of ideas with the

potential to become new products, services or organizational improvements.

Through Garage we have created a structured environment where
anyone can:

e Propose ideas, technological challenges or problems to be solved.

e Explore new tools and emerging trends.

e Collaborate with other professionals interested in developing solutions.

e Participate in cross-cutting initiatives beyond their usual project

Garage embodies a strategic conviction: good ideas can come from
anywhere in the organization. For this reason, we promote an ecosystem
where curiosity, initiative and innovative spirit find a real space to develop.

Inspiring Technology
by Hunters

The Hunters, hunters of technological holdings at ALTIA, periodically write
articles to show the team findings and new keys to take into account in the
world of technology.

In our internal newsletters they have a fixed section in which they
tell us about news and use cases, the result of their research, putting them-
selves at the service of the rest of the people in the group so that they
can expand their technological knowledge.
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Moments of connhection
oh and offlinee

Connecting spaces are a key dimension of internal social impact. During
2025, initiatives aimed at strengthening cohesion, recognition and a sense
of belonging were promoted, consolidating active professional communities
aligned with the corporate strategy.

The streaming event presenting the corporate restyling was held
simultaneously in different offices of ALTIA, NOESIS and BILBOMATICA, with
more than 20 simultaneous face-to-face events and online connection. This
format made it possible to share the evolution of the corporate identity as
a collective process, reinforcing brand coherence and integration between
geographically distributed teams.

The traditional summer events and Christmas celebrations were orga-
nized in Spain and Chile, face-to-face spaces aimed at reinforcing coexistence,
informal interaction and shared culture among professionals.

At ALTIA and NOESIS we also organise internal recognition initia-
tives aimed at people who reach significant milestones of permanence
in the company. These initiatives value professional careers, loyalty and
long-term commitment, reinforcing talent retention as a structural element
of the organizational model.

The celebration of NOESIS's Best Workplace Wellbeing, awarded
by Great Place To Work Portugal, materialized in a simultaneous multi-re-
gional event in five offices in Portugal that brought together 300 employees.
Beyond making visible an external achievement, the meeting reaffirmed
well-being as a cultural pillar and transmitted an explicit message from the
leadership about the strategic importance of people.

In addition, digital formats such as Digital Talks and All Hands con-
solidate periodic spaces for transparency, exchange of knowledge and direct
communication with management, strengthening organizational alignment
and the transfer of information between teams.
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NOESIS strengthens your internal culture

NOESIS strengthened its internal culture through three key initiatives aimed
at reinforcing proximity and a sense of community among all teams:

Come ON Board

The Come ON Board program consolidated its role as a key mechanism of
internal strategic communication. After the annual Kick-Off, held in January
in Cascais, the contents on results, strategic priorities and technological road-
map were shared with the entire organization in a hybrid format. The session
provided direct insight into strategic information, reinforcing transparency,
alignment and a shared sense of purpose. This dynamic consolidates an orga-
nizational culture based on the openness of information and the connection
between leadership and teams.

#teamnoesis Days

Outdoor team building initiatives aimed at strengthening interpersonal rela-
tionships and promoting well-being in natural environments.

The activities included a via ferrata day in the Serra do Moradal, a day
dedicated to photography in Lisbon with in-house training and practice in
emblematic spaces and a hiking route through the Serra de Sintra with team
dynamics.

These experiences reinforce the balance between professional and per-
sonal life, promote transversal collaboration and consolidate bonds in spaces
that favor connection and teamwork in a different context to the usual work
environment.

HC on the Road

HC on the Road is the Human Resources team's territorial presence program,
designed to reinforce proximity to regional offices and strengthen the sense
of organizational belonging.

In 2025, five editions were held in Portugal. Two of them coincided with
the inauguration of new offices in Covilhd and Castelo Branco, incorporating
formal sessions with the participation of regional leaders and institutional
representatives. The remaining editions (Porto, Coimbra and Lisbon) were
held in a more informal format, promoting direct interaction with local teams.

The Lisbon edition adopted the theme of the Popular Saints, transform-
ing the office into a space for cultural celebration with traditional elements
and recreational activities.

This initiative consolidates a decentralized cultural model, guaranteeing
direct connection between the organization and all teams, regardless of their
geographical location.
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5.5
Customers

Turnover (€M)

Our clients are not only recipients of solutions, but strategic partners with
whom we share vision, challenges and transformation objectives. For us,
technology only makes a real impact when it's built collaboratively.

We operate in a global and multi-sector environment, combining tech-
nological knowledge, sector specialization and the ability to adapt in order to
respond to complex customer needs. The trust they place in us is the result
of a model based on quality, proximity and continuous improvement.

Our approach integrates innovation, methodological rigor and active lis-
tening, ensuring that each project contributes to strengthening the compet-
itiveness, efficiency and sustainability of the organizations we work with.

05. People | 5.3 Customers

Because reinventing businesses is not just about implementing technology:
it is about accompanying our customers in processes of change that generate
long-term value. ® Spain @ Portugal @ Rest of Europe @ Rest of the world
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Quality Management

The ALTIA group's quality management system is intrinsically linked to the
satisfaction of our customers. The system is based on robust principles

and processes that seek to ensure that the services offered are not only
meet, but exceed customer expectations and needs.

1

Customer Orientation

Our strategy is focused on thoroughly understanding our
customers, both current and potential (internal and external) and
orienting every aspect of our work towards the resolution and sat-
isfaction of their needs and expectations. This is achieved through
a deep knowledge of their requirements and the proactive identifi-
cation of business opportunities, with the primary objective of pro-
viding them with greater added value and ensuring the continuous
improvement of our services.

Commitment to continuous improvement

Continuous improvement is a primary goal of the quality
management system. It involves not only meeting established
requirements, but also constantly looking for ways to optimize our
processes and services to exceed the expectations of customers.

Communication and collaboration

We encourage open communication channels with our clients
so that they can send us any queries or suggestions. This active
collaboration helps us to exceed expectations in the perception of
our services.

Below, we highlight the pillars that guide our quality management:

Customer service and satisfaction

We consider it essential to constantly pay attention to the
users of our services and to measure their satisfaction. We are
committed to effectively solving your requirements, which implies
responding reactively or proactively to the demands or problems
raised, always maintaining an attitude of availability and attention.

Incident management and corrective actions

Incidents are properly recorded and documented to ensure
traceability and facilitate future audits or reviews. The results
of corrective and preventive actions are analyzed to identify areas
for improvement and establish effective strategies to prevent the
recurrence of similar situations.

Certifications and regulations

The companies of the ALTIA group are certified under the ISO
9001 Standard. This international certification not only validates that
our quality management processes comply with the highest globally
recognized standards, but is also a key tool to accredit the level
of institutionalization of our processes and to continuously identify
new areas for improvement.
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At ALTIA we establish and maintain contact with customers through various
channels of communication, participation and dialogue. These include:

¢ Own media: We have a website, social media profiles and external
newsletters, where we communicate corporate and financial information,
projects, certifications and other relevant updates

e Third-party media: We collaborate with national and regional media
by sending press releases, articles, dossiers, etc.

e BME Growth: We communicate all relevant information to the market.

e Own and third-party events: We connect with clients and collabora-
tors in events of different types, organized by ALTIA or in sponsorship
format.

In addition, we also communicate relevant environmental information
to all stakeholders and the general public. The planning of communication
with key stakeholders is reflected in a Communication Matrix that is reviewed
at least biennially.

05. People | 5.3 Customers
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Customer satisfaction

Customer satisfaction is a fundamental pillar in the quality of the services we
provide. At least once a year , the satisfaction of our customers for the
services contracted is measured by the staff responsible for this purpose.
The analysis of these results is systematically integrated into the correspond-
ing service monitoring report.

Customer satisfaction assessment is done for both specific projects and
contracted services.

e Common goal.
Both evaluations pursue a primary objective: to measure the client's
satisfaction with respect to the services provided, identifying strengths
and areas of opportunity.

e Responsibility for analysis.
The Quality Committee assumes the responsibility of analysing in depth
the results of all the reviews carried out, ensuring strategic supervision.

¢ Continuous improvement process.
The results obtained are actively used to identify specific areas for improve-
ment and to establish concrete strategies that allow us to continuously
increase our customers' satisfaction.

e Use of questionnaires..
Specific questionnaires are used to collect the opinion of customers on
various aspects of the service received.

¢ Documentation and evidence.
The documentation and evidence of the evaluation process are properly
stored in both cases, guaranteeing traceability and transparency.

These practices allow ALTIA to maintain a high level of quality in its
services and projects, meeting the needs and expectations of its clients effec-
tively and proactively.

Customers and third parties are increasingly aware of their right to
complain and are more demanding with the quality of the service and work
provided.

The ALTIA group encourages customers to submit their complaints and
suggestions by telephone, e-mail, letter and through the website, in order
to know their opinion and receive suggestions for the improvement of the
service or work carried out. Since October 2017, the Ethics Channel has also
been available for complaints, doubts and suggestions related to the content
of the Code of Ethics.

During 2025, no complaints have been received arising from any project.
Although this is a positive fact, it reinforces awareness among all staff
of the importance of their collaboration in the communication and resolution

of incidents and complaints that may go unnoticed, so that the efficiency of
services and work can be improved.

4.7/5

customer satisfaction

4.9/5

satisfaction with compliance
with agreed delivery
deadlines
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5.4 Community

Real growth is only sustainable when it generates opportunities beyond the
organization. We understand our activity as part of a broader social and envi-
ronmental ecosystem.

Our social action is aimed at expanding access to technological knowl-
edge, reducing gaps, strengthening communities and contributing to collective
well-being, aligning our impact with the SDGs.

€ allocated to social
collaboration actions

05. People | 5.4 Community

Organizations

Volunteers Social initiatives we collaborate with
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Real growth,
shared impact

_Agreement with AMICOS

Alliance for Inclusion and Sustainability

In 2025, ALTIA has formalised a collaboration agreement with Amicos, an
association dedicated to the inclusion of people with disabilities, consolidat-
ing a strategic alliance aimed at generating social and environmental
impact in the territories where we operate.

This collaboration reinforces a responsible and collaborative development
model, actively involving ALTIA professionals in projects that connect talent,
inclusion and environmental conservation.

The agreement establishes a basis for joint work to promote projects
that integrate innovation, inclusion and conservation of the environ-
ment, reinforcing our model of responsible and collaborative development.

_UPNDO

Well-being that is transformed into social impact

UPNDO is an annual program that converts the physical activity of NOESIS
people into donations for social causes, integrating individual well-being and
collective impact.

Through a digital platform, NOESIS professionals actively participate by
accumulating "Energy Points", which are transformed into economic support for
initiatives related to diversity, environmental sustainability and mental health.

The program demonstrates how an internal wellness initiative can
extend its impact beyond the organization, connecting healthy habits with
social contribution.
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ALTIA in_Action

ALTIA in_Action is the framework that articulates and channels our social
initiatives, promoting the active involvement of our people in projects with
a real impact on society.

It constitutes a space for connection between corporate purpose and
individual commitment, facilitating participation in educational, solidarity
and environmental initiatives aligned with our values and the SDGs.

By 2025, this framework has been structured around four priority
areas of impact, defined on the basis of the areas where our activity, our
partnerships and the involvement of our staff have generated the greatest
social contribution.

= WXL | [RARQY [| 1 '|
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QUALITY
EDUCATION

|

DECENT WORK AND
ECONOMIC GROWTH

a

/| Talent development and

connection with the
educational ecosystem

We promote STEM vocations and
strengthen the link between the education-
al field and the professional environment,
bringing technological reality closer to
students at different educational stages
and facilitating their career guidance.

ALTIA Premia

Initiative developed together with the Higher Technical
School of Engineering (ETSE) of the University of Santiago
de Compostela to recognize excellence in Final Degree
Projects in the technological field and strengthen the con-
nection between university and business.

In its sixth edition, the award has distinguished the
project Mis Pictocuentos, a web application aimed at facil-
itating communication and learning for children with diffi-
culties in oral communication, such as those with Autism
Spectrum Disorder (ASD), through the use of pictograms
and interactive content.

Impact e 1,500€ for the best TFG
2025

ALTIA Tech_Day

Annual programme of face-to-face workshops aimed
at Vocational Training students and universities, whose
objective is to bring the most demanded technologies
on the market closer to the educational environment.

In collaboration with different training centers, ALTIA
professionals give practical sessions focused on real
projects and tools used on a day-to-day basis, address-
ing areas such as artificial intelligence, data engineering,
cybersecurity or software architecture.

Impact e 12 talks given by ALTIA professionals
2025 e 268 participating students
e 14 volunteers. 28.6% of speakers

are women, reinforcing the visibility
of female role models in technology

e Presence in 6 provinces:
A Coruna, Pontevedra, Barcelona,
Alicante, Vizcaya and Madrid
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£C6mo descubri mi
iDénde desarralio m

{Quitnes samos?

£En qué consiste mi trabajo?

GenTech

Initiative aimed at promoting STEM vocations among
secondary and baccalaureate students, bringing the
technology sector closer to the classroom through talks
given by company professionals. The programme pro-
motes dialogue between students and professionals

on the opportunities of technological careers, the digital
skills of the future and the reality of the ICT sector.

In its sixth edition, GenTech expanded its territorial
reach, reinforcing the group's commitment to promoting
young talent and promoting technological education.

Impact e 17 talks held in educational centers
2025 e More than 900 participating
students

e 19 professional voll.,mteers
of ALTIA and BILBOMATICA

e Presence in A Coruifia, Ourense,
Pontevedra, Madrid and Bilbao

TecStorm

NOESIS participated as a collaborating company in
TecS-torm, the largest university hackathon in Portugal,
an event that brings together students from all over
the country to develop technological solutions aimed

at solving real social challenges.

During the 9th edition, held at the Technical Innova-
tion Center, our professionals accompanied the partici-
pating teams through technical and strategic mentoring
sessions, contributing to the development of projects
in areas such as digital inclusion, smart mobility and
sustainability.

Impact ¢ 8 volunteers

2025 e 2 mentored teams were recognized
at the hackathon

Solar Farm (More Sustainable
Project, mentored by Marcio
Carvalho)

ShopWise (first prize in

the category of Healthy

and Green Living, mentored
by Abel Espirito Santo)
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_Tecndélog@ for a day

(11th, 12th and 13th editions)

Initiative promoted by the Xunta de Galicia within the
framework of the DigiTalent 2030 Plan that allows students
from 12 to 17 years old to share a working day with ALTIA
professionals, discovering how technological projects are
developed, what professional profiles are involved and
what opportunities the ICT sector offers.

The activity seeks to bring the reality of the tech-
nological environment closer to the new generations,
promote STEM vocations and contribute to breaking down
stereotypes associated with these professions, especially
in relation to gender.

Impact * 3 editions of the program
2025 e 46 participating students
e 22 professional volunteers

e Conferences held in 4 offices
in Galicia

_4th ESO + Business

Program promoted by the Community of Madrid that
allows Secondary Education students to approach the
professional environment through short training stays
in companies.

Within the framework of this programme, ALTIA
has welcomed secondary school students to its Madrid
office, offering them an experience of direct observation
of work in the technology sector and the development of
digital projects. During the stay, participants learn about
different professional profiles, work methodologies and
technologies used in the company's day-to-day work.

Impact e 3 days of training stay
2025 e 11 professional volunteers
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2 Boosting female talent
and reducing digital
divides

We promote the presence of women in
the STEM field, encouraging technological
vocations from an early age and promoting
role models, mentoring and support spaces
that contribute to reducing the gender gap
in the digital sector.

Inspire STEAM

BILBOMATICA actively participates in the programme pro-
moted by the University of Deusto that seeks to promote

scientific-technological vocations among secondary school
students, with a special focus on promoting female talent
in STEAM disciplines.

Through awareness and guidance sessions given
by company professionals, the programme brings real
references in the technology sector to the classroom,
helping to break down gender stereotypes and to awaken
interest in technological careers among students from
11 to 13 years old.

Impact e 4 participating schools
2025 e More than 70 students reached
e 6 volunteers

EmpowHER 2025

NOESIS participated in EmpowHER 2025, an initiative that
commemorates Women in Engineering Day and promotes
the professional development of women in the techno-
logical field through spaces for visibility, mentoring and
leadership.

During the event, a volunteer from our IT Operations,
Cloud & Security team, represented the company as a
speaker to students from the Instituto Superior Técnico,
sharing their professional career and reflecting on the chal-
lenges and opportunities of women in STEM careers. Their
participation offered future engineers real references in
the sector and highlighted the value of the impact of female
representation in technology.

Geek Girls Portugal

NOESIS hosted a meeting of the Geek Girls Portugal
community at its office in Coimbra, an initiative aimed at
connecting professional women in the technology sector,
promoting networking and sharing knowledge and profes-
sional inspiration.

The event featured the participation of profession-
als from the Low-Code Solutions team, who shared their
experience and vision, creating a space for professional
exchange and learning.



T}
(o]
O
13(
o
o
Q
(7]
(a2
>
=
Ko
o}
(=
O
-
(2]
=]
7]

05. People | 5.4 Community

115

Technology for real...

PEOPLE

10 m[s

F S
(=)

v

Technovation Girls
(Spain and Portugal)

We participate in this global initiative that promotes a
positive attitude toward technology and entrepreneurship
among girls and young women from 8 to 18 years old,
promoting the development of digital solutions to real
social challenges.

In 2025, NOESIS strengthened its involvement by
becoming an official sponsor of the program, in addition
to participating through technical mentoring, educational
activities and presence on the jury of the national final.
As part of this initiative, the "Code & Coins" team was
promoted, made up of daughters and relatives of NOESIS
professionals, who developed an application in Scratch
to promote financial education among young people.

In Spain, ALTIA joined the initiative for the first time,
participating as a jury in the national edition, thus reinforc-
ing the group's commitment to the development of STEM
vocations among girls and young women.

Impact o NOESIS official sponsor
2025 of the program
e 8 voluneteers involved as mentors
and jury members
¢ Technology workshop for

employees’ children within
the #teamnoesis kids program

Digital security workshops
for social groups

NOESIS hosted a workshop on "Good Internet Security
Practices" at its Lisbon office for the social organization
GIRA IPSS, an entity dedicated to supporting people with
mental health disorders.

The session was given by NOESIS's cybersecurity
experts, who offered practical guidance on password
security, phishing identification, privacy protection and
safe browsing, adapting content to the needs of the group,
promoting safer digital inclusion.
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3 Commitment to solidarity
and wvell-being

We channel the involvement of our
staff in solidarity initiatives and support
for vulnerable groups or in emergency
situations, promoting a culture of of active
participation and social commitment.

_DatadaX Summit to benefit
Stop Leukemia Foundation

The data and artificial intelligence community met in a
conference focused on sharing knowledge, use cases and
trends in data analysis, big data, artificial intelligence, busi-
ness analytics and business intelligence. Professionals from
the sector and leading speakers offered an up-to-date vision
of the impact of these technologies on business and society.

The meeting also incorporated a solidarity compo-
nent: the entire proceeds from ticket sales were donated
to the Stop Leukemia Foundation, an organization dedi-
cated to promoting research against hematological cancer.
This social dimension reinforced the purpose of the event,
combining technological dissemination with direct support
for a cause.

_Christmas campaign
Toy Collection

ALTIA launched another year in the internal toy collection
campaign, reinforcing the solidarity commitment around
Christmas.

The collaboration with social entities made it possible
to channel more than 150 toys and books, guaranteeing
their distribution through organizations with a direct
presence in local communities. This year's edition also
incorporated a corporate volunteering action in A Coruiia,
where professionals from the office collaborated with
Caritas in packaging and preparing gifts.

_Donations to firefighters and
communities affected by forest
fires in Portugal

In August 2025, the forest fires that affected central
Portugal mobilized an immediate response by NOESIS
in the regions of Castelo Branco, Covilha and Guarda.
Employees delivered essential supplies requested by local
firefighters and, in some cases, were directly involved in
the firefighting efforts.

NOESIS made corporate donations to the associa-
tions of volunteer firefighters in the three localities and ac-
tivated an internal campaign to channel additional support
to local entities, including animal rescue organizations.
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_UPNDO: transforming physical
activity into social donations

NOESIS has maintained its collaboration with UPNDO, a
platform that transforms the physical activity of the work-
force into Energy Points (EPs) converted into donations
for social causes. Aligned with the recognition as Best
Workplace Wellbeing by Great Place To Work Portugal,
the program integrates corporate health and social
impact.

It was structured in three thematic campaigns devel-
oped throughout 2025: diversity and inclusion (support for
female empowerment in technology and digital inclusion);
sustainability (environmental protection and conservation
of fauna and forests); and well-being and mental health
(fight against isolation and support for vulnerable groups).

Impact e ~270 employees participating
2025 in the app
e 383.20 km covered in the final
campaign

e Donations to Escola 42, Project Girls
4 Girls, QUERCUS and WWF Portugal

_Participation
in solidarity races

NOESIS promoted the participation of its staff in sports
initiatives with a social component, promoting physical
exercise as a lever for internal well-being and, at the same
time, commitment to solidarity causes.

During 2025 we participated in the Corrida Sempre
Mulher, an initiative linked to female empowerment and
awareness of breast cancer and in the XII Corrida Saude
+ Solidaria organized by the Association of Medical Stu-
dents of the University of Lisbon (AE-FML), an event that
integrates races, walks and children's activity for solidarity
purposes. Through these activities, the active involvement
of the workforce in careers that combine health, empow-
erment and support for vulnerable groups was encouraged.
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PEOPLE

Environmental
sustainability and care
for the planet

We integrate environmental protection
into our social action through initiatives
that promote environmental conservation,
ecosystem regeneration, and the responsible
use of technological resources.

Marine restoration project

Within the framework of the collaboration agreement with
AMICOS, teams from different venues participated in a
day of environmental action and learning at the Boiro
Comprehensive Care Center, linked to the Cabalga marine
restoration project.

The initiative, promoted by the Institute of Marine
Sciences (CSIC), AMICOS and several brotherhoods in
Galicia and Catalonia, is aimed at the recovery of benthic
ecosystems in the Mediterranean and the Galician Atlantic.
In the port of Aguifio (Galicia), the team collaborated
in the reintroduction of 200 laminaria supports, equivalent
to half a hectare of marine forest, in areas of the Atlantic
Islands National Park, contributing directly to the regenera-
tion of a key ecosystem for biodiversity.

Impact e 200 laminaria supports
2025 reintroduced

e 15 volunteers
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PEOPLE

Punto.Tech

ALTIA consolidates its commitment to sustainability and
the circular economy by reusing IT equipment that is no
longer used internally, but is still fully functional for other
environments

Through the donation of computer equipment to
third sector entities, this initiative contributes to reducing
the digital divide and facilitating access to technology
in educational and social organizations, supporting the
training and development of vulnerable groups.

Bottle caps
for a new life

We collaborate with the Seur Foundation in the "Bottle
caps for a new life" campaign, which has a double objec-
tive, on the one hand, to help finance medical treatments
and treatments for children with serious illnesses, and
on the other hand, to recycle plastic so that it does not
end up indiscriminately in landfills.

il

ALTIA

Agqui tienes tu

punto.tech
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Technology for real... GOVERNANCE

I Organizational
structure

Corporate governance et ,. ALTIA

Under the slogan Technology for real growth, we reinforce a conviction that ) f %4 Technology for real growth
has accompanied the company since its origins: growth is only sustainable ""-'—».:
when it is based on an ethical, solid and coherent foundation. s

The process of integrating the new companies incorporated in recent
years has led to progress in scale and capabilities, but it has not been possible
to altered the essential. Honesty, integrity, commitment and focus on people
continue to be the principles that guide our decisions and our way of operating.

Our model of good governance constitutes the structure that guarantees
that this growth occurs with rigor, transparency and responsibility.

We have a robust governance system, supported by the Board of Direc- : /
tors and by specialized committees that oversee the effective implementation
of our policies at all levels of the organization . . /

_
N) 06. Governance | 61 Organizational structure
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Technology for real... GOVERNANCE

The regulatory compliance system integrates:
e Regulations of the Board of Directors.
e Code of Ethics.
e Human Rights Policy.
e  Sustainability & ESG Policy.

e Data Protection Policy.

e Information Security Policy.
e Stakeholder Management Policy.

e Global Risk Management Policy.
Awareness-raising measures, dissemination

and training to publicize the Regulatory
Compliance Model:

e Regulations of the Regulatory Compliance Unit.
e Internal Rules of Conduct.

e Plans and Policies on Equality.

32,929 hours of annual training
aimed at the entire workforce

e  Protocol and Measures for the Detection and Treatment
of Gender Violence.

e Protocol for the Prevention of Harassment at Work, Sexual, Based In ma_tters of regulatory compllan.ce,
on Sex, Sexual Orientation, Sexual Identity or Gender Expression. equality and harassment prevention,
occupational risk prevention, informa-

Ongoing training in ethics and compliance ensures that these principles tion security and data protection

are not limited to the formal level, but are integrated into daily decision-making.

Our commitment to ethics,
human rights and good corporate
governance is a fundamental
pillar of our strategy

06. Governance | 61 Organizational structure
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O u r _The essence that remains

Our identity evolves to reflect a more integrated,

connected and global organization. However,
our values continue to be the reference that guides
our actions:

1. Customer orientation.

2. Autonomy and initiative.

3. Integrity, accountability, and regulatory
compliance.

4. Adaptability to change.
5. Results-oriented approach.

These principles reinforce internal cohesion and
solidify a shared culture among the different companies
of the Group, favouring a common vision and aligned
action.

RN
m 06. Governance | 61 Organizational structure
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GOVERNANCE

Governing bodies

With regard to our corporate governance structure, our bodies are in contin-
uous communication to develop frameworks, procedures and practices that
ensure quality and accountability in a fair and transparent manner.

\\le are committed to addressing the
impacts of our operations and to act
in accordance with the most rigorous
ethical and legal standards.

The governance and administration of the Company are entrusted to
the General Meeting of Shareholders and the Board of Directors.

The Audit Committee is part of the Board of Directors.
The Board of Directors is supported by the Management Committee,

the Economic and Financial Department and External Advisors in the exercise
of its functions.

General Shareholders' Meeting

Main competencies

Among its most outstanding competencies are:
e the appointment and dismissal of directors at the proposal of the Board
e the approval of the Annual Accounts

e the discharge of the Governing Body and the resolution on the implementa-
tion of results

It is also the competent body to amend the Company's Articles of
Association.

The General Shareholders' Meeting is responsible for appointing the
directors at the proposal of the Board. The proposal and appointment take
into account several requirements and conditions, such as their specialized
knowledge and experience related to the economic, environmental and
social effects of the Company, their alignment with the business project and
its values, their independence, in the event that they are not executives
or shareholders, or its diversity.
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GOVERNANCE

Board of Directors

Main competencies

The Board of Directors has all the powers of representation, governance,
management and administration of the Company and of the business and
social and environmental interests, in all matters not specially reserved by Law
and by the Bylaws to the competence of the General Shareholders' Meeting.

The functions and responsibilities of the Board of Directors include:

e the formulation of the annual accounts

e the management report and the proposal for the implementation
of the result

e the determination of the general policies and strategies
of the Company

e the internal distribution of positions

e the calling, attendance and preparation of the agenda
of the General Meetings

e the appointment and dismissal of the Company's Chief
Executive Officers

e the establishment of the conditions of their contract and the
authorisation of the creation of committees for specific consultative,
organizational or functional purposes

Board of Directors of ALTIA

The composition of the Board of Directors of ALTIA at the end of 2025
includes eleven directors. Of these, three are women.

Stakeholders have different channels of communication with the Board
of Directors. Among them, participation in the General Meeting of Sharehold-
ers for those who are shareholders; or for investors, to consult the information
published on the BME Growth and on the website of ALTIA, the events
and conferences organized by BME Growth and other organizations. Direct
communication channels focus on ALTIA's website, email and through the
Ethics Channel.
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GOVERNANCE

It is made up of:
Constantino Fernandez Pico
Adela Pérez Verdugo

Fidel Carrasco Hidalgo

Ignacio Cabanas Lépez

Ramoén Costa Piieiro

Josefina Fernandez Alvarez

President
Vice President

Corporate Development Director
Board Member

Chief Financial Officer (CFO)
Board Member

Managed Services Director
Board Member

Sustainability & ESG Director
Board Member

Manuel Gomez-Reino
Cachafeiro

Teresa Marifo Garrido

Luis Maria Huete

Smayan Dileep Bhavnani
Thadani

Miguel Jove Ortega

Secretary of the Board
Board Member

Chair of the Audit Committee
Independent Board Member

Independent Board Member

Representative of Ram Bhavnani
Investment Vehicles

Proprietary Board Member

Representative of Incio Inversiones
S.L

Proprietary Board Member
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Board of Directors of the NOESIS subgroup

The composition of NOESIS' Boards of Directors, including the parent
company of the subgroup and its Portuguese subsidiary, has seven board
directors. Of these, one is a woman.

The structure of both Boards of Directors was determined at meetings on
02.07.2021 and is made up of:

Constantino Fernandez Pico President

Fidel Carrasco Hidalgo Vice Presidents

Alexandre Fernandes Silva Rosa

Maria Dolores Suarez Calvo Board Members

Ignacio Cabanas Lépez
Luis Manuel de Castro

Nelson Pereira

Within both Boards of Directors, an Executive Committee was created
made up of Alexandre Rosa, Nelson Pereira and Luis Manuel de Castro and
chaired by Alexandre Rosa.

The Board of Directors has delegated a series of management powers
to the Executive Comittee, in accordance with standard corporate governance
practices in both Portugal and Spain. In addition to the powers that cannot
be delegated by law, the Board reserves those of a strategic nature. The
members of the Executive Committee have, in turn, powers delegated
by the Commission itself in matters pertaining to their area. Specifically:

e Alexandre Rosa, Chief Executive Officer (CEO).
e Nelson Pereira, Chief Technology Officer (CTO).
e Luis Manuel de Castro, Chief Financial Officer (CFO).

However, despite these delegations, certain matters must be debated
and agreed upon by the Executive Committee in plenary.
Board of Directors of BILBOMATICA

The composition of the Board of Directors of BILBOMATICA includes five
board directors. Of these, one is a woman

It is made up of:

Josu Urrutia Telleria President

Constantino Fernandez Pico Vice Presidents
Gabriel Fernandez Sanz Chief Executive Officer (CEO)
Manuel Gomez-Reino Cachafeiro Secretary

Maria Dolores Suarez Calvo Deputy Secretary
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Audit Committee

Integrated into the Board of Directors of ALTIA, it is made up of non-executive
directors, with a majority of independent directors, as required by article 529
quaterdecies.1 of the Capital Companies Act.

Its powers are regulated in the Board of Directors Regulations, among
which the following stand out:

e Define the internal audit system, approve the annual plan, supervise
the internal audit systems, ensure the independence and effectiveness
of this function and monitor it.

o Identify the different risks, as well as the information and internal
control systems that will manage those risks, determine the acceptable
level of risk, indicate the measures envisaged to mitigate the impact
and supervise the Internal Control System of Financial Reporting (ICFR)
and the actions related to Regulatory Compliance.

e Analyse with the external auditors the significant weaknesses of the
internal control system, to prepare the report on the independence
of the auditor and to propose the appointment of auditors to the Board
of Directors.

e Supervise the process of preparing and presenting financial information,
review the accounts and the correct application of accounting princi-
ples, ensure that all financial statements are prepared with the same
accounting criteria and that both individual and consolidated accounts
are prepared.

e To inform the General Meeting of Shareholders of any questions that
may arise on those matters under the responsibility of the Committee,

to report on transactions that may involve a conflict of interest, to re-
port on related-party transactions and to advise the Board of Directors.

The Audit Committee is supported by the Audit Committee, the Internal
Audit function, the Regulatory Compliance Unit (UCN) and the Global
Risks Unit (URG). The latter also includes members from the Investor Relations
and Markets team.

Our commitment:
transparency
and good governance
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Management Committee

All the people who make up the Management Committee are people
who are fully committed to the Company and have sufficient experience and
competence to carry out their functions. The Management Committee meets
once a month.

Main competencies

The main functions of this Committee are as follows:
e Ensuring the execution of the current Strategic Plan.

e Management and monitoring of the Group's operations, including envi-
ronmental, economic and social aspects.

e Coordination and implementation of new proposals related to the
Group's strategy and operations.

The composition of the Management Committee during 2025 was
as follows:

e Constantino Fernandez, Chief Executive Officer.

e Adela Pérez, Vice President.

e Fidel Carrasco, Director of Corporate Development.

e Ignacio Cabanas, Chief Financial Officer.

e Ramon Costa, Cloud, Infrastructures and Cybersecurity Director.
e Jesus Criado, Director of Technology.

e Alberto Loureiro, Director of Business Unit.

e  Gabriel Fernandez, Director of BILBOMATICA.

e Oscar Fernédndez, Director ALTIA European Services.

e Consuelo Luces, Head of Marketing and Communication.

e Joaquin Donesteve, Head of Legal Advisory.

Under the Management Committee, four subcommittees have been
established, organised by areas of work. Each subcommittee is composed
of a responsible person and members with different roles and competencies
within the organization.

The subcommittees meet and organize as established by their members

and are responsible for presenting proposals to the Steering Committee.

Comité de Direccién

Business Financial

Committee Gopeic

People Committee

Development
Committee

Committee

In addition, seven members of the Management Committee, supported
by the Group's Controller, from the Operations Committee. This committee
analyses, and, where appropriate, approves, on a weekly basis (or whenev-
er required due to urgency), business opportunities that, due to their size,
below-standard margins, or participation in consortia or Temporary Joint
Venture, are considered to involve a higher-than-usual level risk. Business
opportunities not reviewed by this Committee are subject to technical and
financial validation in accordance with the established internal procedures.
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Ethics and

business conduct

The Code of Ethics, approved by the Board of Directors in September 2017
and updated in December 2024, sets out the principles that govern our
business conduct and our relationships with all stakeholders.

Access to ALTIA's Code of Ethics.

This framework encompasses respect for human and labor rights,
compliance with the law, prevention of corruption, data protection and the
promotion of a safe and healthy work environment.

More than a formal document, the Code of Ethics constitutes an op-
erational tool that guides decision-making and consolidates a management
model based on transparency, accountability and coherence.

In a context of growth and transformation, governance acts as an
integrating element: it ensures that the Group's expansion takes place under
homogeneous standards, preserving the corporate culture and reinforcing the
trust of professionals, customers, investors and society.

In particular, ALTIA Chile has an Integrity and Compliance Program
(Integrity Program) that reproduces the rules, guidelines and ethical princi-
ples that define the Group's actions.

Likewise, the NOESIS subgroup has a Code of Ethics and Conduct
(How We Behave), approved by the Board of Directors of NOESIS Global
SGPS, S.A. at its meeting on May 26, 2022.

Likewise, the NOESIS Code of Ethics and Conduct includes as an Annex
a Chapter dedicated to Harassment at Work, which complies with the require-
ments of section k) of no. 1 of article 127 of the Portuguese Labor Code.

BILBOMATICA, for its part, has a Code of Conduct approved on October
16, 2023.


https://canaletico-altia.altia.es
https://www.altiacompany.com/en/altia/ethical-commitment
https://noesis.pt/about-noesis/compliance

Technology for real... GOVERNANCE

o o °® Our Code of Ethics and associated policies set out the principles that guide
I ( q I q rS our conduct: integrity, accountability, transparency and respect. These values
[ ] are the basis of our decisions and relationships with customers, partners,

suppliers and society.

°
t I I e b O S I S Of At ALTIA, we are governed by four fundamental pillars of ethical behavior,
all of which are based on the principle of integrity:
O r C | t re O n d Commitment to our professionals
u u u We are committed to safeguarding human and labor rights, pro-

moting equal opportunities and work-life balance, as well as ensuring
health and safety in the workplace.

f . I l
\/\/ G \/ O O C t I g Commitment to the company and shareholders

We maintain high standards of engagement and transparency
in all our operations, with a zero-tolerance policy for corruption and
a firm commitment to the transparent disclosure of economic and finan-
cial information.
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Commitment to customers, partners and collaborators

We establish relationships based on trust and mutual respect,
ensuring confidentiality and the duty of professional secrecy in all
our interactions, as well as promoting ethical principles in our supply
chain and collaboration.

Commitment to the community and society

We are committed to contributing positively to the well-being
of the community and the care of the environment, complying with
environmental and social regulations, as well as actively participating
in the fight against money laundering and other illicit activities.

-
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o PY The Code of Ethics establishes the principles that govern our activity and
o e 0 I ‘ S defines the commitments we assume to guarantee integrity and responsible
[ ] management.
Its application extends to:

scope and

All persons within the organization and those acting on its behalf

) )
O p p | I < O t I O I . in the performance of their responsibilities.

Relationships with customers, suppliers and competitors

Management based on transparency, fairness and compliance with
our anti-corruption policy.
Commitment to society and the environment

Development of responsible relationships with our social and envi-
ronmental environment.

Links with administrations and institutions

Interaction with competent bodies under principles of ethics and
regulatory compliance.

Information protection and conflicts of interest

Management of confidentiality and privileged information, particularly

Ou r COde Of Eth iCS " math::ZIz:i;r:\a(::?oz:iubsl‘:.conﬂicts of interest between the interests of
g u ides Ou r COﬂd uct With ALTIA and those of its professionals.
integrity, transparency

and accountability

06. Governance | 6.2 Ethics and business conduct
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Ethical Channel

All the Company's stakeholders have at their disposal the Internal Informa-
tion System (IIS) unique to the ALTIA group and regulated by the Code of
Ethics.

The SII, in operation since October 2017, consists of the set of Ethical
Channels of all the Group's companies, which allow all issues related to the
Code of Ethics to be processed and promote compliance with the law and the
established rules of conduct.

All ethical channels are accessible confidentially and their purpose is to
report irregularities or raise doubts or suggestions.

The access link to the Ethical Channel of ALTIA and EXIS IT is the
following: Ethical Channel - ALTIA.

The access link for BILBOMATICA is the following: Bilbomatica Ethical
Channel.

The access link for the team in Chile is as follows: Whistleblowing Channel

- ALTIA Consultores S.A. Agency in Chile.

Without prejudice to the possibility of using the channels specifically
established according to the matters in Portuguese legislation and in that of
the countries where the subsidiaries of the NOESIS subgroup are located,
there is a dedicated Whistleblowing Channel (ALTIA Group Ethical Channel -
NOESIS) specially adapted to the legal requirements of Portugal. Within this
access, there are two different sub-channels depending on the nature of the
matter: one for harassment, and another for corruption, related matters and
complaints.

In the case of ALTIA there is also a specific channel depending on
the type of matter. Thus, all situations of discrimination and/or harassment
can be reported directly through the Harassment and Discrimination Pre-
vention Channel, accessible by following the following link: Channel for the
prevention of harassment and discrimination.

In the 2025 financial year, 6 communications were received through
the Group's Ethical Channels (2 in Spain and 4 in Portugal). As a result, the
corresponding procedures were initiated, processed in accordance with the
internal rules by the competent bodies established therein, guaranteeing
the safety and protection of the complainants.

il growing —
9 L TI f

pPersonas

Auvth Technology for reol growth


https://canaletico-altia.altia.es
https://canaletico-bilbomatica.altia.es/
https://canaletico-bilbomatica.altia.es/
https://canaletico-chile.altia.es
https://canaletico-chile.altia.es
https://canaletico-noesis.altia.es/#/"Canal Ético Grupo Altia - Noesis
https://canaletico-noesis.altia.es/#/"Canal Ético Grupo Altia - Noesis
https://canal-prevencion.altia.es/
https://canal-prevencion.altia.es/
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Anti-corruption

As part of our general ethical commitments to the company, The profession-
als of the ALTIA group adhere to a series of principles and guidelines that
govern our conduct in all areas of our business activity. These commitments
are the cornerstone of our business ethos and reflect our unwavering com-
mitment to integrity and accountability.

First of all, we are committed to scrupulously complying with applicable
legislation in all aspects of our activity. This is a fundamental premise that
guides our actions and decisions, ensuring that we operate within legal
boundaries at all times.

In addition, we are committed to maintaining professional, loyal, and
ethical conduct in all our business interactions and transactions. This involves
acting with honesty, transparency and integrity in all our business and opera-
tional relationships, thus promoting an environment of trust and credibility.

Diligence, professionalism and proactivity are values that guide us in
our daily work. We strive to be proactive in identifying and managing risks, as
well as constantly looking for opportunities to improve and grow sustainably.

We also assume responsibility as a core commitment in our actions.
We take responsibility for our actions and decisions, recognizing the impact
that these can have on our customers, employees, shareholders and society
as a whole.

We highlight the detailed identification of an Anti-Corruption Policy,
which establishes clear guidelines on the conduct of our managers and
professionals in relation to corruption and relations with suppliers. Along
the same lines, our Code of Ethics addresses the treatment of conflicts
of interest in professional conduct, ensuring that our professional decisions
are aligned with the highest ethical and legal standards.

Anti-corruption policy and conduct of managers and
professionals.

The Group's managers and employees will act with honesty, integrity
and impartiality in their relationships both within the organization and
in their relations with customers and suppliers.

They will avoid the formalisation of any contract that may entail or
raise a conflict of interest between personal activities and the activities
of the company.

They will comply with all applicable anti-corruption laws, regulations
and internal policies at all times.

In the course of their professional activity , they shall not accept or
carry out, directly or through an intermediary, unjustified invitations,
gifts, benefits or advantages to customers, public officials, Spanish or
foreign, authorities, personnel of other companies, competitors, political
parties, and suppliers, who involve any form of bribery or commission
or that may generate an appearance that an obligation is incurred as

a result of the receipt or delivery of such invitations, gifts, benefits

or advantages. Prohibited activities expressly include the direct or
indirect offering or promise of any improper advantage and any form

of concealment of the main offer, as well as influence peddling.
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Conflict of interest

The professionals of the ALTIA group undertake to ensure that their profession-
al decisions are always based on the best defence of the Group ‘s interests,
so that they are not influenced or conditioned by personal or family relation-
ships or by any other particular interests.

In the event of a potential conflict of interest, professionals will disclose
any conflicts of interest in which they are or may be involved, act loyally,
and refrain from putting their own interests above those of the Group. Conse-
quently, they shall refrain from intervening or influencing decision-making
that may affect the Group companies with which there is a conflict of in-
terest, from attending meetings where such decisions are made and from
accessing confidential information related to the conflict.

Persons subject to the Internal Code of Conduct shall observe in particu-
lar the provisions established in respect of conflict of interest in said Regu-
lations. For their part, the Directors of ALTIA and the directors of the Group
Companies shall observe in particular the obligations imposed on the directors
in the applicable corporate and market abuse legislation, and shall adopt
the necessary measures to avoid situations where their interests may conflict
with the corporate interest or their duties towards the Company.

Anti-Corruption Policy and Supplier Relations

Compliance is required on the part of suppliers directly involved in the man-
agement of projects and in the provision of services to ALTIA group clients,
with the principles and anti-corruption policies defined in the Code of Ethics.
In particular, all the Group's suppliers must comply, except those that have
an anti-corruption system comparable to ALTIA 's.

In the field of regulatory compliance and corruption prevention, the
ALTIA group takes into account the regulatory frameworks applicable in the

countries in which it operates. In Portugal, through NOESIS, Decree-Law
No. 109-E/2021 applies, establishing the General Regime for the Prevention
of Corruption for companies with more than 50 employees.

This regulatory framework includes the adoption of measures such as
corruption risk prevention plans, codes of conduct, whistleblowing channels,
training programmes, internal control procedures and the appointment
of regulatory compliance officers. The system also provides for supervision
by the National Anti-Corruption Mechanism (MENAC), an independent body
with control and sanctioning powers in both the public and private sectors.

In this context, the ALTIA group continues to make progress in strength-
ening its policies and practices in terms of ethics, integrity and compliance,
aligning them with regulatory requirements and international best practices.

_Compliance with the obligations
of electronic communications
service providers

ALTIA is registered as a provider of electronic commu-
nications services in the Register of Operators of Networks
and Electronic Communications Service Providers of the
National Commission on Markets and Competition and
complies, with the obligations outlined in the document
"Obligations of the Service Provider related to the Internet".
LSSI | LSSI



https://lssi.digital.gob.es/
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Human and labor rights

In our constant pursuit of business excellence and ethics, the ALTIA Group
assumes an irrevocable commitment to respect for human and labor rights.
This commitment translates into concrete actions and labor practices that
guarantee a fair, safe, and equitable environment for all our profes-
sionals and collaborators.

l‘:'scll Ao
Empresa del a
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Non-discrimination and equal opportunities in selection,
evaluation and internal promotion

This is the basic criterion followed by the ALTIA group in the selection of
its professionals. The procedure ensures that the academic, personal and
professional merits of the candidates and the needs of the candidates are
objectively taken into account by the Group. Likewise, the Group evaluates
and promotes its professionals internally in an objective manner, according
to their professional performance, their teamwork and their contribution

to the achievement of the organization's objectives.

Notwithstanding the foregoing statements, the companies of the ALTIA
group undertake to ensure equal opportunities and non-discrimination in
selection, evaluation and internal promotion, mainly on the grounds of sex,
race, origin and sexual orientation.

Specifically, the Group's companies are committed to offering the same
opportunities and working conditions and professional development to men
and women, in all positions and profiles of the organization. The commitment
is completed by an active policy aimed at achieving an increase in the
percentage of women among the professionals of the Group's companies,
despite the fact that, both in the IT sector and in the Faculties and Technical
Schools where most of the people who can join the ALTIA project are trained,
the percentage of men is much higher.

The ALTIA group's specific commitments and objectives in this area
are set out in the Equal Opportunities Plans signed by the Group's companies
and the legal representation of the workers.
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Detection of gender-based violence and prevention
of harassment

ALTIA joined in 2026 the 'Protocol for the Detection and Treatment of situations
of Gender Violence produced inside and outside the workplace', a protocol
promoted by the Observatory against Domestic and Gender Violence, an entity
that is part of the General Council of the Judiciary. By signing this document,
the organization's governing bodies have committed to protecting the fun-
damental rights of people in their work environment, taking initiatives that
foresee and act firmly against gender violence, ensuring full confidentiality
for victims.

On March 20, 2018, the Management of ALTIA signed an express com-
mitment in defense of the dignity of people and against any type

of discrimination at work, a commitment published on March 22. On
19 April 2018, the Equality Plan Monitoring Committee approved the initial
version of the Harassment Prevention Protocol. On 9 April 2024, the Equality
Plan Monitoring Committee approved a new version of the Protocol which
includes, in addition to the previously included measures, the prevention
of harassment and discrimination on the basis of sexual orientation, sexual
identity, gender expression or sexual characteristics and the procedure for
action in situations of harassment and/or discrimination. It also establishes
that the communication of complaints in this matter will be made via the
Channel for the Prevention of Harassment and Discrimination (Channel for
the Prevention of Harassment and Discrimination).

BILBOMATICA, for its part, approved its protocol for workplace or
gender-based harassment on March 22, 2022. Subsequently, on 15 January
2024, it amended this protocol to extend its scope of application to situations
of harassment and/or discrimination against LGBTI people, in accordance with
the requirements of Law 4/2023, of 28 February, for the real and effective
equality of trans people and for the guarantee of the rights of LGBTI people.

NOESIS, in the same way, has approved its "Code of Ethics and Conduct
of NOESIS" and "Code of Conduct for Prevention and Combat of Workplace
Harassment" dated 20.05.2022.

Work-life balance

The companies of the ALTIA group are committed, in coordination with the
needs of customers and projects, to promote measures to reconcile family
life with work activity, such as flexible working hours, teleworking, intensive
working hours in the summer period and the reduction of working hours
and leave in the cases provided for by law

The Group's companies have undertaken to adopt the necessary mea-
sures to facilitate the return to work of those workers who end the leaves of
absence derived from the birth, foster care or legal guardianship of a minor,
care of a family member and all those established or may be established
by the applicable regulations.


https://canal-prevencion.altia.es/
https://canal-prevencion.altia.es/
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Human Rights Policy

In December 2025, we approved our Human Rights Policy, consolidating and
reinforcing our commitment to the protection and promotion of fundamental
rights in all areas of our activity. This policy reinforces our focus on human
rights, aligning our practices with the international standards set out in the
International Bill of Human Rights, the 10 principles of the United Nations
Global Compact, and the Sustainable Development Goals (SDGs), among
other widely accepted frameworks.

Aware of our responsibility and the impact we generate on society
and the environment in which we operate, we reinforce our comprehensive
commitment that encompasses not only our internal activities, but also our
relationships with various stakeholders, ensuring a coherent and responsible
approach at all levels of operation.

With respect to our professionals, we are committed to ensuring an
inclusive, respectful and safe work environment, promoting equal treatment
and opportunities, and ensuring fair and healthy working conditions. We
reject any form of discrimination, harassment or violence at work, and we
actively work to eradicate the gender pay gap. In addition, we offer contin-
uous training and professional development, fostering an environment that
is conducive to the physical, mental and emotional well-being of all our em-
ployees, respecting fundamental labor rights, such as freedom of association
and collective bargaining. Regarding the protection of labor rights,
we categorically reject child labor, forced labor or any form of exploitation,
and we are committed to guaranteeing respect for the privacy and dignity
of all our collaborators.

With our clients, we ensure that our technological solutions are ac-
cessible, secure and aligned with fundamental rights. We develop products
and services based on ethical principles that promote a responsible use of
technology. Privacy and data protection are a priority for us, and we are com-
mitted to offering products with clear and transparent information, allowing

our customers to make informed and conscious use of them. In addition, we
ensure that our solutions are not used to unjustifiably restrict freedom of
expression or access to information, in compliance with local and international
regulations.

In relation to our suppliers and business partners, we demand
the same commitment to human rights, equality, diversity and sustainability.
We ensure that everyone meets ethical and labor standards in our supply
chain. We reject any type of labor exploitation, and we promote relationships
based on transparency, ethics and compliance with our anti-corruption policy.

Finally, with communities and society, we are committed to contributing
to the social, economic and environmental development of the regions where
we operate. We promote inclusive education, the development of digital
skills and the reduction of gaps in access to opportunities, always aligned
with the universal principles of human rights. In addition, we are committed
to protecting the environment by promoting responsible practices that min-
imize our environmental impact. In all these aspects, we act with integrity,
transparency and responsibility, ensuring regulatory compliance both locally
and internationally.
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Sustainability & ESG Policy

Through our Sustainability & ESG Policy, we reaffirm our commitment to
sustainable development and to the integration of environmental,
social and governance (ESG) criteria throughout our business model.
This policy guides our relationships with different stakeholders and establish-
es the principles that guide our actions to ensure that our operations are
carried out ethically, are respectful of human rights and aligned with
sustainable development.

We are convinced that technology and innovation are key drivers for
promoting progress and sustainability. We are committed to delivering solu-
tions that not only foster business growth, but also minimize our impact on
the environment and contribute to the creation of a fairer and more resilient
future. In our strategy, we align our actions with the SDGs, focusing especially
on those where we can generate a positive and real impact.

Our policy also places special emphasis on equal opportunities,
inclusion and diversity in the workplace. We deeply value our people,
and we ensure that we offer an inclusive, respectful, and fair work environ-
ment, where every member of our team can reach their full potential. In
addition, we manage the environmental risks associated with our activities,
always looking for solutions that favour sustainability.

Through our strategy, based on pillars such as innovation, collabo-
ration, integrity and transparency, we work to generate a lasting and pos-
itive impact on society and the environment, ensuring that our relationships
with employees, customers, investors, suppliers and authorities are always
based on ethical principles and trustworthy. In addition, we are committed
to maintaining clear and open communication with all our stakeholders,
through internal and external channels that ensure a proper assessment
of our sustainability performance.

Ethics and
sustainability: our
pillars for strong
governance
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Derived internal rules
of the company's listing
on the BME Growth

The fact that ALTIA's shares are listed on BME Growth meant that from the
very moment of their listing on the market in 2010, two internal implementing
regulations were approved and published by the Governing Body, the descrip-
tion and basic content of which is as follows:

Internal Code of Conduct

Their existence is imposed by the rules of the Market. According to the
document itself (Article 1), "These Internal Rules of Conduct establish
the guidelines for the behaviour and actions of the persons to whom the
Regulation applies, ensuring transparency and protecting investors".

It includes aspects related to treasury stock, covering not only the pur-
chases and sales derived from the BME Growth liquidity mechanism but also
the two new theoretical possibilities of use approved by the Extraordinary
General Meeting of 16 July 2019: as a means of payment in corporate trans-
actions and for potential share delivery plans or stock options for employees
and managers.

The Regulations are published on the Company's website, in the Corpo-
rate Governance section of the section on 'Investors & Shareholders'.

Internal Code of Conduct of ALTIA Consultores, S.A. in matters relating
to the Securities Market.

Regulations of the Board of Directors

The purpose of the Regulations of the Board of Directors is to establish
the general principles of action, the structure and organization,
the functioning and the rules of conduct of the Board of Directors
of ALTIA Consultores, S.A. and the companies of its Group.

This document, prepared by the Board itself, and approved on May 24,
2017, develops and expands the legal and statutory framework, providing
greater transparency in management to shareholders and potential investors
while maintaining efficiency.

The Regulation also applies as appropriate to the senior managers of
the Company and of the companies of its Group that report directly to the
Board or, where appropriate, to its chief executive.

It is published on the Company's website, in the "ALTIA - Corporate
Governance" section of the section for the Board of Directors.

Regulations of the Board of Directors.


https://www.altiacompany.com/sites/default/files/documentos/Reglamento_interno_de_conducta_julio_2019.pdf
https://www.altiacompany.com/sites/default/files/documentos/Reglamento_interno_de_conducta_julio_2019.pdf
https://www.altiacompany.com/sites/default/files/2025-09/Reglamento_del_Consejo_de%20Administración_2025.pdf

Technology for real... GOVERNANCE
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Security,
privacy and
responsible
technology

In an increasingly complex digital environment, trust is built on three
pillars: the protection of systems, data protection and the responsible
adoption of new technologies. At ALTIA we strengthen these areas

by combining governance, technological capabilities and continuous
training of our professionals.
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Cybersecurity

e are finalizing the execution of our 2023-2026 security master plan.
Among the most relevant actions for this year is strengthening supplier and
project security management. We continue to actively participate in forums
such as CSIRT.es, the National SOC Network, and FIRST, as well as improving
our NIS2 compliance.

Our goal is to turn the information security function into a continuous
and innovative process, which is part of the group's values and culture.

At ALTIA we are fully aware of the constant increase in the number
and complexity of cyberattacks. For this reason, we have strengthened
our internal structure, both at group level and in our associated companies,
incorporating the figure of a Global CISO and appointing security officers
in each entity.

Our commitment to information security is reflected in the certifications
we have obtained, both at company level (ENS Alto, ISO 27001, 27017,
27018 and 22301) and in the specialization of our professionals (ISACA,
ISC2, SANS and EC-Council certifications). We are aware that 100% security
does not exist and that it must be approached as a continuous improvement
process. By betting on a collaborative approach, we have therefore reinforced
our presence in international forums such as FIRST, which we joined
in February.

For this reason, we continue to invest in the optimization of our process-
es, in the application of advanced technology and the performance of phishing
or ransomware drills, among others; with the aim of improving the overall
resilience of the organization in all aspects. The real challenge is to
create a culture of security, a solid foundation that we incorporate into
our essence as an organization, and that serves as a guide in all the actions
we carry out in our day-to-day lives.

As a consultancy specialising in digitalisation and a listed company on
the stock exchange, ALTIA maintains a corporate governance with a strategic
focus on information security and data privacy. We have organizational units
dedicated to security governance, such as the Global Risk Unit, the Secu-
rity Committee, and the Regulatory Compliance Unit. In addition,
the Cloud, Infrastructure and Cybersecurity business units not only ensure
our own protection, but also offer cybersecurity services (Cybersecurity
Solutions | ALTIA) to our customers, thus strengthening the digital ecosys-
tem in which we operate.

We protect our systems and those of our customers
through a strategy based on continuous improvement,
professional specialization and collaboration with the
international cybersecurity ecosystem.

Key capabilities

Corporate certifications: ENS Alto, ISO 27001,
ISO 27017, ISO 27018 and ISO 22301

ISACA, ISC2, SANS, and EC-Council certified
professionals

Active participation in specialized forums such
as FIRST

2 phishing drills per year



https://www.altiacompany.com/es/servicios/cybersecurity-solutions"Cybersecurity Solutions | ALTIA
https://www.altiacompany.com/es/servicios/cybersecurity-solutions"Cybersecurity Solutions | ALTIA

—_—
.h 06. Governance | 6.3 Security, privacy and responsible technology
W

Technology for real...

GOVERNANCE

Privacy and data protection

In an interconnected world where data is increasingly valuable, its gover-
nance, protection and respect for people's privacy are strategic actions that
companies have to address and prioritize to enhance their growth and build
from respect for fundamental rights. At ALTIA, the privacy and security of
personal data is a fundamental pillar of the company's strategic growth and,
therefore, we work daily on the continuous improvement of our privacy
management system.

The protection and security of personal data constitute one of our fun-
damental commitments to strengthen the trust of our clients, collaborators,
and staff. Security and the proper processing of personal data are a strategic
priority for the ALTIA Group and an essential pillar of our corporate responsi-
bility. In a dynamic digital context, with continuous challenges and changing
risks, at ALTIA we work to continuously reinforce our internal processes in
order to maintain a proactive rather than reactive stance regarding security
and data protection.

To this end, always with the supervision and advice of our Data Protection
Officer, the company carries out different actions that reinforce and improve
regulatory compliance and, ultimately, the security of personal data.

Thus, during 2025, the audit that has been carried out stands out, which
has made it possible to identify opportunities for improvement that allow
for further improvement in regulatory compliance with data protection.
Likewise, training and awareness of staff on privacy and security has been
reinforced through periodic awareness-raising actions.

The protection of personal data and respect for
privacy are an essential element to strengthen
the trust of our customers, professionals and
collaborators.

Data governance

Privacy management system in continuous
improvement

Supervision by the Data Protection Officer

13,046 hours of information security
training
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ReSponSible AI Integ I‘Cltion This approach also incorporates environmental sustainability consider-

ations, promoting an efficient use of computational resources and avoid-
ing the use of energy-intensive models or algorithms when their application

The 2025 financial year has been a significant step in the incorporation is not justified by the value they provide.

of Artificial Intelligence (AI) into the company's internal processes.

During this period, we have begun the progressive integration of these The introduction of AI tools in our processes has not led to the reduction
technologies with the aim of improving access to corporate knowledge and of jobs. On the contrary, these technologies are aimed at improving the
supporting our professionals in their daily activities. work experience of our professionals, reducing the burden of routine

tasks and contributing to the growth and development of the organization.
Among the first initiatives is the provision of a tool based on advanced
natural language processing models accessible from the browser, which
allows the knowledge accumulated by the organization over more than thirty
years of activity to be easily consulted. This repository is one of our strategic
assets and its use of Al facilitates the transmission and reuse of knowledge
within the company.

We have also begun to deploy Al assistants aimed at supporting
different phases of the software development lifecycle and certain business
processes. These tools allow you to improve operational efficiency, simplify The adoption of artificial intelligence is developing

repetitive tasks and strengthen the ability of our teams to focus on activities gradually and responsibly, ensuring regulatory
with greater added value. compliance, data quality and human supervision

of systems.

The adoption of Al in our organization is approached from a gradual
and responsible perspective. In addition to compliance with the applicable Capacity building
regulatory framework, we pay special attention to strengthening data
governance processes, including data quality, security, traceability and

3,708 hours of artificial intelligence

management, as well as establishing mechanisms that guarantee the ethical trainigg
use of AI systems and prevent the generation of biased, discriminatory Progressive implementation of corporate
or inappropriate responses. Al tools

In a context of rapid technological evolution, our strategy is to move Artificial Intelligence Policy

forward progressively, starting with use cases of less complexity and risk,
and then expanding their scope as technological capabilities and associated
governance mechanisms mature.

06. Governance | 6.3 Security, privacy and responsible technology




06. Governance | 6.4 Certifications

B

Technology for real...

GOVERNANCE

Certi

fications

ISO 90011

ISO 900:2015
Standard
by Applus+

ALTIA Consultores S.A.

Offices in A Coruna,
Santiago de Compostela,
Bilbao, Valladolid, Madrid,
Vigo, Vitoria, Chile and
Vigo Data Center

In the Vigo Data Center the certification covers the following activities:

e Data Center Services (colocation, housing, hosting), installation and oper-
ation of managed services, administration and maintenance of information
systems (data center, hardware infrastructure, operating systems, databases
and applications), data communications and user support of these services,
both in cloud, on-premise or third-party infrastructures.

For all other certified offices:

e Design, development, implementation, integration and maintenance of com-
puter systems. Administration and support of computer systems. Consulting
and training in information and communications systems. Technical support
services. Management of computer licenses.

ISO 9001:2015

Standard
z by SGS ICS
%

NOESIS Consultadoria em
Sistemas Informaticos, S.A.

Offices in Lisbon, Porto,
Coimbra, Proenga-a-Nova,
Guarda and Covilha

The scope of application of ISO 9001 certification is:

e  Provision of consulting services in the area of information systems
and technologies: IT Staffing, Outsourcing and Projects.



https://www.altiacompany.com/sites/default/files/2025-10/9001_CAST-ALTIA_CONSULTORES_signed.pdf
https://www.noesis.pt/-/media/Project/Noesis/Site/Files/About-Noesis/Certificado-9001/Certificate-SGS-Noesis-2015.pdf
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ISO 9001

ISO 9001:20"15
Standard

by OCA Instituto

de Certificacion, S.L.U

BILBOMATICA, S.A.

The field of application of 9001 certification is:

e Design, development, implementation and maintenance of: computer systems
and their integration.

ISO 9001:2015
Standard
by Applus+

Naveia School, S.L.

The activities included are:

e Design, creation, customization and management of training programs
for the digital training of ICT solutions.

ISO 1400:2015
Standard
by Applus+

ALTIA Consultores S.A.

Vigo Data Center

For the activities of:

e Data Center Services (colocation, housing, hosting), installation and operation
of managed services, administration and maintenance of information systems
(data center, hardware infrastructure, operating systems, databases and
applications), data communications and user support of these services, both
in cloud, on-premise or third-party infrastructures.

ISO 14001:2015
Standard
by SGS ICS

BILBOMATICA, S.A

The field of application of the 14001 certification is:

e Design, development, implementation and maintenance of: computer systems
and their integrations.


https://www.bilbomatica.es/sites/bilbomatica/files/2025-10/ISO9001-BILBOMATICA-CAST.pdf
https://www.altiacompany.com/sites/default/files/2025-11/9001-CAST-NAVEIA-SCHOOL-signed.pdf
https://www.altiacompany.com/sites/default/files/2025-10/14001_CAST-ALTIA_CONSULTORES_signed.pdf
https://www.bilbomatica.es/sites/bilbomatica/files/2025-10/ISO14001-BILBOMATICA-CAST.pdf

Technology for real... GOVERNANCE

ISO 20000

ISO/IEC 20000-"1:2018 ALTIA Consultores S.A. For the activities of:

Standard Vigo Data Center e Service Management System for Data Processing Center (colocation, housing,
by Applus+ hosting), installation and operation of managed services, administration and
maintenance of information systems (DPC, hardware infrastructure, operating
systems, databases and applications), data communications and user support
for these services, both in cloud, on-premise or third-party infrastructures,
in relation to the service catalogue of 03/04/2024

ISO/IEC 20000-1:2018 BILBOMATICA, S.A The scope of application of certification 20000 is:
Standard e Design, development, implementation, maintenance and management
by OCA Instituto of IT systems.

de Certificacion, S.L.U

ISO 2230
UNE-EN ISO 22301:2020  ALTIA Consultores S.A. The activities of the Business Continuity Management system covered by the
A Standard Viao Data Cent certification under the UNE-EN ISO 22301:2020 Standard covers the following
by Applus+ '90 Data Lenter field of application:

Applus®

180 22301

e  The business continuity management system for Data Processing Center
services (colocation, housing, hosting), installation and operation of man-
aged services, administration and maintenance of information systems (DPC,
hardware infrastructure, operating systems, databases and applications),
data communications and user support for these services, provided in cloud,
on-premise, or third-party infrastructure modalities.

_
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https://www.altiacompany.com/sites/default/files/2025-10/20000_CAST-ALTIA_CONSULTORES_signed.pdf
https://www.bilbomatica.es/sites/bilbomatica/files/2025-10/ISO20000-BILBOMATICA-CAST.pdf
https://www.altiacompany.com/sites/default/files/2025-10/22301_CAST_ALTIA_CONSULTORES_signed.pdf
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ISO 270011

ISO/IEC 2700:2022
Standard
by Applus+

ALTIA Consultores S.A.
Vigo Data Center

The information security management system that supports Data Processing Center
services (colocation, housing, hosting), installation and operation of managed
services, administration and maintenance of information systems (CPD, hardware
infrastructure, operating systems, databases and applications), data communica-
tions and user support for these services, both in cloud, on-premise or third-party
infrastructures, in relation to the V17 applicability statement of 11/02/2025.

ISO/IEC 27001:2022
Standard
by SGS ICS

NOESIS Consultadoria em

Sistemas Informaticos, S.A.

Offices in Lisbon,
Proenga-a-Nova, Porto,
Coimbra, Covilhd, Guarda

The scope is:
e Systems and processes for the management of NOESIS's technological
infrastructure to support the business Statement of Applicability "P196V01
Declaracao of Applicability (SOA)_Publico - 02/03/2020".

UNE-ISO/IEC 27001:2022
Standard

by OCA Instituto

de Certificacion, S.L.U

BILBOMATICA, S.A.

The field of application of the 27001 certification is:

e The information systems that support: design, development, implementation,
maintenance and management of IT systems

Applus®

FS0/1EC 27017

ISO/IEC 27017:202'1
Standard
by Applus+

ALTIA Consultores S.A.
Vigo Data Center

The activities cover the information systems that support the processes of
hosting business (colocation, housing, dedicated hosting, virtual hosting), opera-
tion of managed services, administration and maintenance of information systems
(hardware infrastructure, operating systems, databases and applications), data
communications and user support for these services in relation to the declaration
of applicability effective as of 11/02/2025, v17.



https://www.altiacompany.com/sites/default/files/2025-10/ISO27001CAST-ALTIACONSULTORES%28AS1%29_signed.pdf
https://www.noesis.pt/-/media/Project/Noesis/Site/Files/About-Noesis/Certificado-27001/Certificado-27001-PT.pdf
https://www.bilbomatica.es/sites/bilbomatica/files/2025-10/ISO27001-BILBOMATICA-CAST.pdf
https://www.altiacompany.com/sites/default/files/2025-10/ISO27017CAST-ALTIACONSULTORES%28AS2%29_signed.pdf

_
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ISO 270011

UNE-EN ISO/IEC
27018:2020
by Applus+

CMM

ALTIA Consultores S.A.
Vigo Data Center

The activities of the information security management system that supports the
Data Processing Center services (colocation, housing, hosting), installation and
operation of managed services, administration and maintenance of information
systems (CPD, hardware infrastructure, operating systems, databases and appli-
cations), data communications and user support for these services, both in cloud,
on-premises mode or in third-party infrastructures, in relation to the declaration
of applicability v17 dated 11/02/2025.

CMML e,  CMMIi-DEV
i ot e with maturity level 3

ALTIA Development and
Maintenance Projects at
the A Corufia headquarters

The scope of the evaluation of this maturity model focuses on projects for the
development and maintenance of software systems and products. The model
defines five maturity levels of which level 3 covers the entire life cycle of a software
development project, including the areas of:

e  Project management.
e  Process management.
e  Engineering.

e  Support

CMMI s CMIMIi-DEV
et H bsoraing with maturity level 3

BILBOMATICA
Bilbao Offices

Application development, support and maintenance activities.

ENI

'/\ National Interoperability
e AW Framewvork (ENI)
INSsopaAENdas in accordance with

RD 4/2010

ALTIA Consultores S.A.
MERCURIO

Application called “"ALTIA Mercurio, the electronic procurement ®”, a service for the
integrated management of the procurement process by electronic means, including
the publication of tender documents, receipt of bids, management of bid openings,
contract award management, and contract signing.


https://www.altiacompany.com/sites/default/files/2025-10/ISO27018CAST-ALTIACONSULTORES%28AS2%29_signed.pdf
https://pars.cmmiinstitute.com/appraisals/68915?__cf_chl_rt_tk=GpuL8UGuJ5I7.kZSUcrZY4jrf9gYXRDuIdvY.tcSjbc-1759399006-1.0.1.1-C5fhm5fRN.iCyZwitz_Ttf216_imlB9Iq4iB8KRyCRI

https://pars.cmmiinstitute.com/appraisals/63997?__cf_chl_rt_tk=GgDKHcQni9jHYnhRaG6bG3A6WCBIc.tjJI2JV2tl2wA-1761118598-1.0.1.1-DhGkVZSIIBDC5niDu7F3QlMCj3pc_R461wa.goC1wAc

https://www.altiacompany.com/sites/default/files/2025-10/CertificadoENI-ALTIACONSULTORES_signed.pdf
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ENS

CIRTIFCACION DF
CONFORMIDAD COM EL

Certification of compli-
ance with the National
Security Scheme (ENS)
according to Royal
Decree 3711/2022

by Applus+

(HIGH)

ALTIA Consultores S.A.
Vigo Data Center

The information systems that support the business processes of Data Center
Services (colocation, housing, hosting), installation and operation of managed
services, administration and maintenance of information systems (CPD,
hardware infrastructure, operating systems, databases and applications), data
communications and user support for these services, both in cloud, on-premises
or third-party infrastructures. The information systems include the application
called "ALTIA Mercurio, electronic contracting"®, a service for the integrated
management of the procurement process by electronic means, including the
publication of specifications, receipt of bids, management of the opening of bids,
management of the award and signing of the contract; and the CVO (Click Virtual
Office) application, a platform for the construction of remote citizen assistance
services, includes agenda scheduling, resource planning, citizen notifications,
documentation exchange and videoconferencing. According to the statement

of applicability v9 dated 24/02/2025.

CERTIFICACIGN DT
CONFCEMIDAD CO% EL

Certification of compli-
ance with the National
Security Scheme
according to Royal
Decree 371/2022

by Applus+

(MEDIUM)

ALTIA Consultores S.A.

Valencia office

The information systems that support the provision of services related to the
design, development, implementation, integration, and maintenance of computer
systems according to the categorization of the current system. Statement of Appli-
cability of 15/01/2025, version 5.

CERTIFICACKN DE
CONFORMIDAD COK IL

Certification of compli-
ance with the National
Security Scheme
according to Royal
Decree 371/2022

by OCA Instituto of
Certification, S.L.U.
(MEDIUM)

BILBOMATICA, S.A.

The information systems managed by the company that support the development,
maintenance, and application support services, as well as consulting and tech-
nical support services, technical assistance, license sales, and customer service,
provided both from the company's offices and from the facilities of the Public
Administrations and affiliated entities.


https://www.altiacompany.com/sites/default/files/2025-10/ENS-ALTIA_CONSULTORES_ALTA_REN_signed.pdf
https://www.altiacompany.com/sites/default/files/2025-10/ENS-ALTIA_CONSULTORES_valencia_MEDIA_REN_signed.pdf
https://www.bilbomatica.es/sites/bilbomatica/files/2025-10/certificacion-ens-BILBOMATICA.pdf
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SAP

SAP*® Certified

ritegration with SAP HANA®

Certified as ALTIA Consultores S.A.
SAP® Certified
in SAP HANA®

Operations

CARBON FOOTPRINT

[elels]

)

CARBON
FOOTPRINT

VERIFIED

Carbon footprint ALTIA group
verification
according to GHG

Protocol, year 2024

As an SAP HANA® operations partner, ALTIA offers solutions based on the SAP
HANA® platform with high-quality service level agreements, having been reflected
through certification as SAP HANA® Operations, thus taking another step in
ALTIA's qualification roadmap in its commitment to offering the best service in SAP®
environments.

For the activities of:

e Consultancy and provision of services belonging to the information and
communication technology (ICT) sector.
It has verified the evaluation of greenhouse gas emissions and compliance
with the calculation of the carbon footprint, for Scope 1: direct emissions -
derived from the combustion of fossil fuels in mobile installations and fugitive
emissions of refrigerant gases and recharging of fire extinguishers; Scope 2:
indirect emissions - derived from electricity consumption, according to GHG
PROTOCOL corresponding to the 2024 campaign.

Carbon footprint regis-  ALTIA group
tration, offsetting and

CO:z absorption projects

Ministry for Ecological

Transition and the

Demographic Challenge

Activities related to the Data Center Services (colocation, housing, hosting),
Installation and operation of managed services, administration and main-
tenance of information systems (data center, hardware infrastructure, operating
systems, databases and applications), Data Communications and User Support
of these services, both in cloud mode, on-premise or in third-party infrastructures,
developed by the organizations ALTIA Consultores, S.A., EXIS Inversiones en
Consultoria Informatica y Tecnologia, S.A., ALTIA Consultores Agencia in Chile,
NOESIS Global SGPS, S.A., Consultadoria em Sistemas Informaticos, S.A. and
BILBOMATICA, S.A., in their 24 offices.


https://www.altiacompany.com/sites/default/files/2025-10/C000783002_cert_Local_SAP_HANA_Operations_Altia_20240630.pdf
https://www.altiacompany.com/sites/default/files/2025-10/HDGC-ENG-GRUPO-ALTIA-Campana-2024-signed.pdf
https://www.altiacompany.com/sites/default/files/2026-02/report_2025-a3181-CERTIFICADO-INSCRIPCION_2024_C.pdf
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+23.3%

>

255.7

+24.3%

315.3
/_)

300
3141 30.4
| I I

2024 2025 2025e 2024 2025 2025e

Revenue (€M) EBITDA (€M)

+19.2%
1011 1079
+36.5%
/9 84.8
26.5 26
25.2 24.9
211 19.6
15.4
. I I B 8
2024 2025 2025e 2024 2025 2025e 2024 2025 2025e
Net proflt (€|V|) ShOre.hOIderS' Net cash evolution (€M)
equity (€M)

@ Treasury | ) Debt
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Responsible Taxation

Article 34 of the Code of Ethics establishes in general that the group's rela-
tions with the Public Administrations in general and the Regulatory Bodies
with competence for the Group's activity will be executed and proposed
under the principles of regulatory compliance, cooperation and transparency,
with the aim of defending social interests, but always within the law.

In the specific area of taxation, the Board of Directors makes specific
commitments that reinforce these principles. According to Article 5 of the
Rules of Procedure of the Governing Body ("Functions and general powers of
the Board of Directors"), the Board cannot delegate a series of matters, that
is, it must analyze and debate them and adopt the corresponding decisions,
with all that this entails. Among these subjects are:

e (16) The determination of the risk control and management policy,
including the fiscal one, and the supervision of the internal information
and control systems.

e (20) The approval of investments or operations of any kind that, due
to their high amount or special characteristics, are of a strategic nature
or special tax risk, unless their approval corresponds to the general
meeting.

e (21) Approval of the creation or acquisition of shares in special purpose
entities or entities domiciled in countries or territories that are consid-
ered tax havens, as well as any other transactions or operations of a
similar nature that, due to their complexity, could undermine the trans-
parency of the company and its group.

On the other hand, and given the Group's increasing international
presence, with companies domiciled in nine countries, ALTIA is aware that
the valuation of transactions between Group companies must comply with
the applicable Transfer Pricing Guidelines to Multinational Enterprises and Tax
Administrations of the OECD ("OECD Guidelines"), which establish the arm's
length principle and which are also included in Spanish legislation and in the
countries where ALTIA's subsidiaries are located. This issue requires, both in

substance and with regard to formal obligations, a continuous effort to anal-
yse the situation and establish Group transfer pricing policies that are in
line with national and international rules, which basically seek to ensure
that the taxation of profits tends to occur in the jurisdictions where they
are generated.

Economic summary. ALTIA & Evolution

The ALTIA group is one of the leading groups in the ICT sector in Spain, with
a consolidated turnover of 315.3 Mn Euros, with more than of four thousand
professionals at the end of the year, with projects developed in practically

all sectors and with an increasing international presence (46.9% of total rev-
enues), through NOESIS and its subsidiaries, Chile, the business in the EU,
mainly in European organizations, developed by both ALTIA European Services,
ALTIA and BILBOMATICA and, in recent years, in Andorra and France. A
significant diversification of the business into clients, sectors and markets,
an extensive portfolio of services, the experience and energy of the manage-
ment team, accredited technical and financial solvency, great flexibility and
agility in decision-making, a widespread application of ESG metrics, a clear
focus on customers and results, a rigorous control environment and a firm
commitment to the talent and a culture of effort give the Group an optimal
position within the ICT solutions market to continue with its growth plan and
positioning in large accounts, sectors and new markets.

The year 2025 has passed in a global environment, which although it
has presented persistent challenges (trade war between China and the United
States, the unilateral measures on tariffs adopted by the Trump Administration,
European rearmament and the wars in Ukraine and Palestine), has shown
signs of stabilization and growth in certain areas. The trend towards greater
regionalisation in supply chains has continued, implying an increase in
production for self-consumption in regions such as Europe, America and Asia
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and a decrease in trade between them. This dynamic seeks to reduce exces-
sive dependence and strengthen strategic autonomy in the face of possible
geopolitical and/or commercial tensions.

We anticipated in 2024 that we were heading towards a world where
alliances became more important and economic efficiency gave way to other
priorities such as security and strategic autonomy. The beginning of 2026,
with the crisis in Venezuela and the recent war in Iran, has accelerated this
effect. The closure of the Strait of Hormuz has triggered volatility in energy
prices, which are highly dependent on the price of oil, which is why major
global economic organizations estimate a significant reduction in the growth
forecasts that were in place a few weeks ago. At the same time, and also
as a result of the current instability, there is a reorganization of international
trade based on regional blocs and strategic alliances, where security of
supply and resilience are gaining more importance over purely economic
efficiency. As a result of the above, there is a greater restriction on technology
transfer, greater investment in Defence, the promotion of strategic industrial
policies and a structural review of global supply chains.

In the context described above, the ICT sector has shown remarkable
strength, remaining less conditioned by macroeconomic difficulties than
others. It is a sector that tends to perform well, whether under positive
or recessionary economic circumstances. Digital transformation continues
to be the main driver of the economy, with an acceleration in the adoption
and maturation of disruptive technologies such as Artificial Intelligence,
cloud computing, data management or Cybersecurity. These technologies
not only redefine operating and business models, but also exert a transfor-
mative influence on society, permeating all economic sectors transversally.
The growing awareness of data security, privacy, sustainability and ethics
in development, as well as the application of AI is shaping a new framework
of expectations for clients and decisively influencing corporate investment
decisions. Organizations that effectively integrate these considerations into
their strategy and value proposition will be in an advantageous position to
strengthen market confidence and ensure their relevance and persistence
in the long term.

The pandemic period was a turning point in the acceleration of digital
transformation, consolidating new forms of remote work, digital collaboration
and strengthening cybersecurity. This trend has accelerated with the emer-
gence of Al, sustaining the demand for ICT services, including remote
and more collaborative work solutions, information security and access to
it, which the Group has taken advantage of to improve its global positioning
in the markets.

ALTIA has strategically positioned itself to capitalize on these trends,
basing its value proposition on the great strengths of its business model:
the experience of its management team, customer and results orientation, a
broad portfolio of services aligned with market demands, the excellence of its
human capital, a recognized technical and financial reputation, global delivery
capabilities and adequate diversification in risk management.

Finally, a relevant factor in the dynamics of the sector is the growing
concentration of demand in larger projects, which represents both an oppor-
tunity and a challenge in the selection of technology suppliers. In this con-
text, the expansion and consolidation of the ALTIA group stand as essential
strategic elements to strengthen its brand positioning and its ability to tackle
projects of high complexity and scale. The Group, based on a market share
that is still susceptible to expansion in its operating markets, pursues orderly
and sustainable organic and inorganic growth, leveraging its operational
efficiency (with very competitive rates and a minimal cost structure) and the
superior quality of its services, to continue significantly increasing its position
in these markets significantly.
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Stock Price 2022 2023 2024 2025
Since December 1, 2010, ALTIA has been listed on the Alternative Stock Admitted capital 138 138 138 138
Market (MAB) in the Growth Companies segment (MAB-EE), currently called (thousands of euros)
BME Growth.
'(\fl ggg)hares 6,878 68,782 68,782 68,782
ALTIA's shares, which have been listed on the BME Growth market since ’
1 December 2010, have performed very well in 2025. . _
ffurr'gsd)'e”d e 2.6000  4.2600  4.6000  7.1000
As of January 1, 2025, the value of the share stood at €4.60 with a
market capitalization of €316.4 million. At the end of the year, on December Latest Price Period
31, 2025, the share price reached €7.10, which represents an increase — 2.6000 4.2600 4.6000 7.1000
of 54.3% during the year. The Group's market capitalisation reached €488.3
million as of December 31, 2025. This significant increase reflects the Maximum pri jod
’ price perio
market's confidence in the ALTIA group's strategy and results, consolidating (euros) 2.8800 RO 2050 7=y
its position as one of the largest and best performing companies on BME
CloviE '(‘l‘u”r‘or:)”m rlles peilied 2.2600  2.600 42000  4.4000

Despite this significant growth, the stock continues to have the same
|IqUId|ty problem as in ijEVIOuS Years. The “Sp“t“ Car.rIE(.:l.Out ||:] 2023 (10 Capitalization 178,833 293,011 316,397 488,351
new shares for each previous action) has not led to a significant improvement (thousands of euros)

in this parameter. There has been more volume of cross-shares in the market

than in other years, but it still remains at insignificant metrics. Volume 544 4,634 208 479
(thousands of shares)

Cash

600 (Ehousan TaTaIE 1,414 13,386 1,379 2,937
500
W 400
(9]
2 =
5 300
£ L0
100
0 Market capitalization evolution 01-01-25 to 31-12-25 (Source: ALTIA)
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Future forecasts

The technology sector offers numerous opportunities for growth, with tech-
nology being a key factor for optimising processes and improving efficiency in
a complex economic context such as the current one. Despite the expansion
of the sector and the historical growth of the organization, the Group's mar-
ket share is still small, which gives it a wide growth potential without the vul-
nerability associated with defending a significant share against competitors.

The ALTIA group does not have a significant concentration of either cus-
tomers or technologies. In this context, the main risks that the Global Risks
Unit has identified in 2025 have been:

e Cybersecurity and Information Security Risk. As a technology-driven
core business, the ALTIA group is exposed to a high risk of cybersecurity
incidents and cyberattacks. Increasing sophistication and frequency of
these threats, exacerbated by the global geopolitical context, demand
the implementation of robust and proactive cybersecurity policies.
Information security is not only an operational safeguard, but also con-
stitutes a strategic line of activity specific to the Group. The application
of rigorous protocols is essential for the achievement of the Group's
development objectives and for preserving the trust of our customers
and stakeholders.

e Risk of regulatory non-compliance and/or governance. The ev-
er-evolving and increasingly demanding global regulatory environment
requires on organizations the need for greater and better transparency
and rigorous compliance management. Failure to comply with the
legislation applicable to the Group's activity could lead to significant
penalties, reputational damage and the loss of the corporate license to
operate. In response to this risk, the ALTIA Group maintains consider-
able effort to identify, mitigate and ensure compliance with all relevant
regulations, with the aim of consolidate its position as a socially respon-
sible entity and generator of value for all its stakeholders.

e Challenges related to acquisitions and integrations. The ALTIA
group has maintained an active strategy of inorganic growth, seeking
to incorporate companies and businesses that complement its value
proposition and align with its strategic objectives. However, this process
carries inherent risks that go beyond the mere selection and execution
of the transaction. The main challenge lies in the ability to carry out an
efficient and timely integration process, which maximizes the synergies
and value of the acquired entity, avoiding the operation being limited to
a juxtaposition of assets and figures. Although the historical results of
the Group's corporate operations endorse its ability to execute in this
area, future success is not guaranteed, which makes this risk a funda-
mental strategic consideration for the organization.

e Global Talent Shortage. The growing demand for highly qualified
technological profiles in all economic sectors represents a critical risk
for the ALTIA group, whose main asset lies in the technical and profes-
sional qualification of the people who make up its teams. Ineffective
talent management, covering aspects such as recruitment, retention,
remuneration policies, digital disconnection, career plans and social
benefits could compromise the availability of the right professionals to
achieve the Group's strategic objectives. Aware of this criticality, the
ALTIA group has prioritised investment in talent policies, even assuming
a potential reduction in margins in the short term to ensure the retention
and development of its human capital.

The ALTIA group maintains a solvent business model, based on tradi-
tional virtues such as customer orientation, shareholder stability, high qualifi-
cation of human capital, technical solvency and a policy focused on improving
the Group's financial structure. Added to this are the strategic initiatives that
include fostering collaborative culture and synergies derived from integra-
tions, a focus on high-growth technologies (AI, Cybersecurity, Data Analyt-
ics), active policies of talent recruitment and retention, internationalisation
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and the implementation of advanced control systems, even exceeding the
mandatory regulations for companies listed on BME Growth.

The 2025 annual accounts are considered very satisfactory and provide
a solid basis for increased sales, portfolio diversification, international expan-
sion, recovery of historically high levels of profitability, cash generation and
increased solvency through the growth of Equity and the recovery of Working
Capital. The Group has demonstrated an efficient use of its borrowing capacity
during phases of inorganic growth, selecting and executing integrations that
accelerate the strategic objectives established as an organization.

In the current environment of economic uncertainty, accelerated in
these first months of 2026 with the conflicts in Venezuela and Iran, the ALTIA
group acts prudently in investments and new businesses, while continuing
to explore attractive opportunities that align with its interests. The primary
objective continues to be to consolidate the brand image in the sector and
achieve orderly and sustainable growth that allows the group to tackle more
projects of greater magnitude.



Technology
for real dato

7.1 ESG information and indicatores_
7.2 Taxonomy_

Ln
(o
o
[a\]
o
1
o
o3
(7]
(3
=
x
o
<]
£
<]
2
(0]
=
"

7.3 Non-Financial Information Index_
7.4 GRIl indicators_
7.5 Independent Verification Report_

158




Technology for real... DATA

ESG information
and indicators > 1

LN
(o]
o
13(
o
o
Q
(7]
(a2
=
=
Ke)
o}
c
O
e
(2]
=]
7]

Organizational structure

ALTIA Consultores, S.A. (hereinafter, ALTIA, the Company or the Company)
is the head of the ALTIA group (hereinafter, "the Group" or "ALTIA group")
and its activity is framed in the Information Technology sector (hereinafter
"ICT" or "ICT sector").

ALTIA was initially incorporated as a limited company on 17 March 1994,
and became a public limited company in 2010. It is registered in the Mercan-
tile Registry of La Corufia, in Volume 1451, folio 109, page C-10893, and
its registered office is located at Calle Vulcano 3, Icaria III, 15172 Oleiros

/|59 - A Corufa.

07. Data | 71ESG information and indicators
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E ALTIA is an independent Spanish consulting and lending company. SOCIETY ADDRESS ZSHII)-\ISIIEEI(-:II)LDING ZSHIII-{IF?IIE?-I%:ITDING
g The information technology and communications sector, which develops tech-
3 nology projects for practically all sectors: Public Administrations, Industry,
Services, Telecommunications and Financial Services. ALTIA has a strategic Parent Entity
orientation mainly aimed at large clients, understood as those with a high
expenditure on Information Technologies or those with a high potential for Boxleo TIC, C/ Vulcano, 3.
the implementation of ICT projects; It provides advanced services in this sec- S.L. Icaria Oleiros.

tor and is concerned that the investments made by its clients in this type of A EIRIGE) (21T

service obtain the expected return and translate into tangible benefits. In this

regard, ALTIA carries out its activity in Spain through the offices it maintains Parent Entity

in the Autonomous Communities of Galicia, Madrid, Castile and Ledn, the

Basque Country, Valencia, Catalonia, Navarre, the Balearic Islands and the ALTIA C/ Vulcano, 3. 80.91%
Canary Islands, through the companies in which it participates, as well as Consultores, Icaria Oleiros.

through participation in certain Temporary Joint Ventures. In its international S.A. A Corufia (Spain)

activity, it is present in Chile, through an Agency, France and Andorra and

in Portugal, Brazil, the Netherlands, the United Arab Emirates, Ireland, and EXIS Inversiones Calle Garcia de 80.91%
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the United States, mainly through the Portuguese subgroup NOESIS, which

it controls in its entirety.

en Consultoria
Informatica y
Tecnologia, S.A.

Paredes, 94 - 1°.
28010 Madrid (Spain)

ALTIA is in turn, under the terms of article 42 of the Commercial Code, ALTIA Logistic Ciudad de las TIC 40.45%
part of the Boxleo Tic Group, controlled by the parent company Boxleo Tic, Software, S.L. Pedralonga Avenue,
S.L., which is formed by the parent company Boxleo Tic, S.L., a company (352 ;5”0)09 ) EEE
domiciled at Calle Vulcano 3, Icaria III, 15172 Oleiros — A Coruia and its P
subsidiaries, joint ventures and associated companies. ALTIA Nueva Tajamar 555, 80.91%
Consultores Torre Costanera,
The composition of the Boxleo Group as of December 31, 2025 is Agencia en Chile  Oficina 301, Santiago
detailed below: de Chile, Metropolitan
Region (Chile)
NOESIS Global Centro Empresarial 80.91%

SGPS, S.A.

Torres de Lisboa, Rua
Tomas da Fonseca,
Torre E, 14° 1600-209
Lisbon (Portugal)
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SOCIETY ADDRESS % DIRECT % INDIRECT SOCIETY ADDRESS % DIRECT % INDIRECT
SHAREHOLDING SHAREHOLDING SHAREHOLDING SHAREHOLDING
ALTIA Andorra, Carrer Pau Casals, 80.91% ]
S.L.U. 10, 3er piso AD500 Parent Entity
Andorra la Vella
(Andorra) ALTIA C/ Vulcano, 3.
Consultores, Icaria Oleiros.
ALTIA France, Espace Gestion 80.91% S.A. A Corufia (Spain)
S.A.S Pyrénées Atlantique,
10 Place André
Emlinger Central Parent Entity
Forum 64100, Bayonne
F
(France) EXIS Inversiones Calle Garcia de 100%
en Consultoria Paredes, 94 - 1°,
ALTIA European GrootHandelsGebouw, 80.91% Informatica y 28010 Madrid (Spain)
Services, B.V. Stationsplein 45, Tecnologia, S.A.
4th floor 3013
AK Rotterd
- i ALTIA Nueva Tajamar 555, 100%
2 (Netherlands)
S Consultores Torre Costanera,
o] , Agencia en Chile Oficina 301, Santiago
) BILBOMATICA, C/ Santiago 80.91% de Chile, Regién
2 S.A. de Compostela, 12 - Metropolitana (Chile)
5 40A, Miribilla Building,
48003 Bilb Spai
= ilbao (Spain) ALTIA Logistic Ciudad de las TIC 50%
c : Software, S.L. Avda. Pedralonga,
0 Naveia School, C/ Vulcano, 3. 80.91% 32 15009 A Corufia
ks S.L. Icaria Oleiros. (Spain)
1S A Corufia (Spain)
ug NOESIS Global Centro Empresarial 100%
= SGPS,S.A. Torres de Lisboa, Rua
8 Tomés da Fonseca,
L Torre E, 14° 1600-209
K Although the parent company is Boxleo Tic, S.L., a subgroup has been Lisbon (Portugal)
; established voluntarily, with ALTIA acting as the parent company. The compo- . N . . -
g - . ) onsultadoria entro Empresaria o
g sition of this subgroup as of December 31, 2025, is as follows: em Sistemas Torres ce Laoss, RS
! Informaticos, Tomas da Fonseca,
S S.A. Torre E, 14° 1600-209
Lisbon (Portugal)
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SOCIETY ADDRESS DIRECT % INDIRECT
SHAREHOLDING SHAREHOLDING
NOESIS GrootHandelsGebouw, 100%
Netherland Stationsplein 45,
Consulting, B.V. 4th floor 3013
AK Rotterdam
(Netherlands)
NOESIS Raleigh Founded, 16 100%
US Corp. W Martin St Raleigh,
27601, North Carolina
(United States)
Consultadoria Business center 100%
e Programacao Mourisco
de Sistemas Praia de Botafogo, 501
Informaticos 1° Andar - Sala 152 -
Ltda. Botafogo
RJ 22250-040 (Bazil)
International 28-32 Upper Pembroke 100%
NOESIS St. Dublin 2
Consulting Ireland
Limited
SISEON DMC Business Center Level 100%
No 11 Uptown Tower
Dubai United
Arab Emirates
BILBOMATICA, C/ Santiago
S.A. de Compostela, 12 -

40A, Edificio Miribilla,
48003 Bilbao (Spain)

ALTIA Andorra,
S.L.U.

Carrer Pau Casals,
10, 3er piso AD500
Andorra la Vella
(Andorra)

SOCIETY ADDRESS % DIRECT % INDIRECT
SHAREHOLDING SHAREHOLDING
ALTIA France, Espace Gestion 100%
S.A.S Pyrénées Atlantique,
10 Place André
Emlinger Central
Forum 64100,
Bayonne (France)
ALTIA European GrootHandelsGebouw, 100%
Services, B.V. Stationsplein 45,
4th floor 3013
AK Rotterdam
(Netherlands)
Naveia School, C/ Vulcano, 3. Icaria 100%

S.L.

Oleiros. A Corufia
(Spain)

Note: The investment in the associate company ALTIA Logistic Software, S.L.
has been accounted for using the equity method.
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OU I ESG & Environmental indicators

[ ]
| n d I C C] to r As for the rest of the environmental aspects identified, the consumption
derived from the group's activities is monitored by ALTIA, in order to have
information on the trend of these aspects and to evaluate the establishment
of improvement actions.

The following table shows the electricity consumption:

Y i

ENERGY 2023 CON- 2024 CON- 2025 CON- UNIT
SOURCE SUMPTION SUMPTION SUMPTION
Environmental ©  Social ” Economic” Corufa clectricty  68,574.00  56,549.00 5631800  Kwh
Indlcqtors IﬂdICCItOI’S IndICOtOI’S Vigo electricity 38,887.00 39,970.00 36,455.00 KWh
Barcelona electricity 0 0 25,975.00 KWh
Santiago electricity 62,736.00 58,619.00 57,496.00 KWh
Madrid electricity 35,342.00 33,437.00 30,933.00 KWh
Valladolid electricity 44,674.00 42,807.00 41,414.00 KWh

Datacenter electricity 2,595,852.00 2,348,918.99 2,129,562.99 KWh

Alicante electricity 52,848.00 81,407.00 89,093.00 KWh
EXIS Madrid 0 0 6,840.00 KWh
electricity
Bilbomatica Bilbao 155,963.52 134,268.65 111,883 KWh
electricity
Bilbomatica Madrid 910.19 8,600.00 0 KWh
electricity

-
a 07.Data | 71ESG information and indicators
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ENERGY 2023 CON- 2024 CON- 2025 CON- UNIT Regarding the electricity consumption during the period, the percentage

SOURCE SUMPTION  SUMPTION  SUMPTION of renewable energy established by each utility provider has been used. The
head offices in A Corufia, EXIS Madrid, BILBOMATICA Bilbao, and BILBOMATICA

Blilbomatica Pamplona  3,209.12 2,632.00 2,180.00 KWh Vitoria use 100% green energy.

electricity

oy 21 347.00 1712200 - . The absolute value presented confirms a moderate reduction, derived
ellec(tJrnijc?ttyllca L e e ot primarily from energy improvements at the Vigo Datacenter. The global indi-
cator confirms the reduction resulting from the increase in the Group's global
Voesis Lisbnm 138,350.00 148,157.00 155,540.00 KWh turnover and the energy improvements implemented.
electricity
Noesis Porto electricity - - 6,486.00 KWh
Gas consumption during the year was as follows
Noesis Guarda 955.00 8,446.00 10,479.00 KWh
electricity
ENERGY 2023 CON- 2024 CON- 2025 CON- UNIT
" Noesis Proenca-a-Nova 2,643.00 2,201.00 2,966.00 KWh SOURCE SUMPTION  SUMPTION  SUMPTION
o electricity
5 EXIS Madrid gas 0.00 0.00 970.00 KWh
% Noesis Coimbra - - 86,387.00 KWh
£ electricity
2
) Noesis Covilhd - - 3,541.00 Kwh Water consumption during exercise was as follows:
S electricity
.g
Chile electricit 5,767.00 4,780.00 5,340.00 KWh
€ Y ENERGY 2023 CON-  2024CON-  2025CON-  UNIT
RS SOURCE SUMPTION SUMPTION SUMPTION
< Total 3,440,774.61 3,191,345.64 2,870,592.65 KWh
8 Corufia water 312.00 343.00 338.00 M3
L Billing 241,311 255,664 315,496 € Million
N Vigo water 207.00 240.00 284.00 M3
- Indicator 14,258.67 12,482.56 9,098.66 kWh / €
o e
= Million Santiago water 200.00 230.00 177.00 M3
a
5 o o ) o ] Datacenter water 134.00 151.00 159.00 M3
Note: Data on electricity consumption is not available for the remaining offices,
as they are located in business centers.
Barcelona water - - 80.00 M3
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ENERGY 2023CON-  2024CON-  2025CON-  UNIT Fuel constumption has been:
SOURCE SUMPTION SUMPTION SUMPTION
Alicante water 121.00 58.00 68.00 M3 Energy consumption conversion table to GJ
Bilbomatica Pamplona - 2.00 1.00 M3
water ANNUAL CON- CON-
ENERGY CONSUMP- VERSION VERSION GJ CON-
SOURCE YEAR TION UNIT FACTOR UNIT SUMED
Lisbon water 690.16 678.69 562.04 M3
2022 0.00 liters 0,039 Gj 0.00
Guarda water 2 25.00 24.00 M3
2023 0.00 liters 0,039 Gj 0.00
Proenga-a-Nova water 10 7.00 0.00 M3 Datacenter
fuel
2024 0.00 liters 0,039 Gj 0.00
Coimbra water - - 861.00 M3
2025 2,000.00 liters 0,039 Gj 78.00
Covilhd water - - 2.07 M3
2022 98,952.71 liters 0,039 Gj 3,859.16
Total 1,676.16 1,734.69 2,556.11 M3
. 2023 104,714.28 liters 0,039 Gj 4,083.86
Note: Water consumption data is not available for the remaining offices, Vehicle
as they are shared facilities with other organizations. fuel 2024  104,383.53 Liters 0,039 Gj 4,070.96
2025 109,828.23 Liters 0,039 Gj 4,283.30

Consumption during the period has increased, mainly due to the increase
in office staffing and higher activity levels. Note: IDAE 2011 conversion. To convert kilometers traveled, an average consumption
of 6 liters per 100 km is estimated.

All water consumption in the workplaces is sourced by municipal supply
networks.

As can be seen, the consumption of diesel for the passenger transport
of people has increased as a result of the increase in personnel and activity.

During the period, fuel has been refuelled in the Data Center.

07.Data | 71ESG information and indicators
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Paper consumption has been: The toner used is not recycled. During the period, the consumption of
ink and toner compared to the previous year has been significantly reduced

. . due to greater digitalisation.
Paper consumption conversion table

ANNUAL CON- CON-
ENERGY CONSUMP- VERSION VERSION TN CON-
SOURCE YEAR TION UNIT FACTOR UNIT SUMED .
Discharges
2022 206.000 Sheets 0.00000498 Tn 1.0258 A .
The wastewater discharges produced during the development of the ALTIA
2023 71.100 Sheets 0.00000498 Tn 0.3540 Group's activities that require monitoring are discharges into sanitation net-
Paper . works derived from the cleaning of facilities and restrooms, as well as those
consumption 2024  76.000 Sheets 0.00000498 Tn 0.3785 generated by emergency situations. Operational control has been established
for each of them to track their trends and reduce their associated impact.
2025 129.500 Sheets 0.00000498 Tn 0.6449

Toner consumption has been:

Toner consumption conversion table

07.Data | 71ESG information and indicators

ANNUAL CON- CON-
ENERGY CONSUMP- VERSION VERSION TN CON-
SOURCE VEAR TION UNIT FACTOR UNIT SUMED
2022 67.13 Units 0.00025 Tn 0.0167
2023 74.36 Units 0.00025 Tn 0.0186
Toner
consumption .
2024 59.32 Units 0.00025 Tn 0.0148
2025 35.08 Units 0.00025 n 0.0087

Note: Usage is estimated at 1 toner for every 20,000 copies
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< LOCATION ADRESS

= Air emissions / Greenhouse gases

g Madrid Partendn Avenue, No. 18, Ground Floor, No.
o The consolidation of GHG emissions in the ALTIA group is approached from Partenén Avenue, No. 18, Ground Floor, No.

an operational control approach. Partendn Avenue, No. 18, Ground Floor, No.

o o u »

The workplaces included in the calculation of greenhouse gas emissions, Partenén Avenue, No. 18, Ground Floor, No.

which represent 85.43% of the ALTIA group's workers, are located in:
Alicante C/ Portugal, Num 35, 20 Ext-Izq

Av. Jean Claude Combaldieu (ASV Building) 5, 1st floor

LOCATION ADRESS

BILBOMATICA, S.A.

SPAIN Bilbomatica Bilbao C/ Santiago de Compostela, 12 - 4°A, Miribilla Building

Bilbomatica Madrid Partendn Avenue, No. 18, Door 4

ALTIA CONSULTORES, S.A. / EXIS INVERSIONES EN CONSULTORIA INFORMATICA
Y TECNOLOGIA, S.A. / ALTIA LOGISTIC SOFTWARE, S.L.

Bilbomatica C/ Pintor Paret, 2 - First Floor E-31008
Pamplona
Coruia C/ Vulcano, 3. Icaria Oleiros.
Vigo Datacencer: Lagoas, Marcosende. Campus Universitario
de Vigo. Plot 32 PORTUGAL
C/ Simoén Bolivar, 3 Ground Floor, No. 3
C/ Simén Bolivar, 1 36203 Vigo NOESIS GLOBAL SGPS, S.A. / CONSULTADORIA EM SISTEMAS INFORMATICOS, S.A.
Santiago de Novo Milladoiro Business Park. C/ Palmeiras. Lisbon (Noesis) Torres de Lisboa Business Center. Rua Tomas da Fonseca,
Compostela Plot 67 A Tower E - 13th Floor
C/ Ménaco 5, SG Torres de Lisboa Business Center. Rua Tomas da Fonseca,

C/ Ménaco 5, Ground Floor, No. 2 Tower E - 14th Floor

Torres de Lisboa Business Center. Rua Tomas da Fonseca,
Vitoria C/ Albert Einstein 44, 1° Oficina 10 Tower E - 15th Floor

Valladolid Ariza Building. P Arco de Ladrillo, 68-42 Proencga (Noesis) Praceta Frei Rodrigo Egidio 7 - 2°, 6150-522

-
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LOCATION ADRESS
Guarda (Noesis) Rua Duque de Braganga N°3 - 69 piso
CHILE

ALTIA CONSULTORES AGENCIA EN CHILE

Santiago de Chile Nueva Tajamar 555, Torre Costanera, Oficina 301

The ALTIA group's Greenhouse Gas Emissions data are specified below
and refer to a calendar year, namely the year 2024.

2024 EMISSIONS tCo= tCo= kgN=O tCozeq tCozeq
Market Location
Approach Approach

Direct

Scope 1 265.01 0.10 3.94 266.09 266.09

Indirect

Scope 2 789.90 244.24

Total Scope 1 +2 1,055.99 510.33

Emissions - Market Approach (tCO= eq)

Scope 1 I 266.09
Scope 2 NI 789.9

0 250 500 750 1000

Emissions - Localization Focus (tCO:z eq)

Scope 1 W 266.09
Scope 2 W 244.241

240 430 620 810 1000

Emissions in relative terms for the year 2024 have been 0.00413 tCO,
eq/thousand euros.

The evolution of the last three years in graphical terms is:

Emissions tCO: eq / housand euros euros

2022 |——— 0 .0068
2023 I 0.0044
2024 0.0041

0 0.0025 0.005 0.0075 0.01
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SPAIN tCo= tCo= kgN=0 tCoz=eq tCozeq CHILE tCo= tCo= kgN=0 tCoz=eq tCozeq
Market Location Market Location
Approach Approach Approach Approach

Direct Direct

Scope 1 88.53 0.05 3.93 89.61 89.61 Scope 1 0.00 0.00 0.00 0.00 0.00

Indirect Indirect

Scope 2 764.09 225.95 Scope 2 0.97 0.83

Total Scope 1 +2 853.70 315.55 Total Scope 1 +2 0.97 0.83

NOTE: Emissions in the Netherlands, the United States, and Brazil have not been
quantified as consumption data is not available for these locations, as they are offices

w
9 in business centers.
S
°
£
g PORTUGAL tCoz tCoz kgN=O tCozeq tCozeq In relative terms by country
c
.0
ko] Market Location 2024 tCO, eq / thousand euros
€ Approach Approach
O Spain 0.004723
£ Direct
A Portugal 0.000274
L Scope 1 176.48 0.05 0.01 176.48 176.48
<
™~ Chile 0.000712
; Indirect
"{5' Total tCO2 eq/thousand euros 0.004130
(=) Scope 2 24.84 17.47
S
Total Scope 1 +2 201.32 193.95

—
(o)
O
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Emissions tCO:zeq / thousand euros

Spain 4 0.0047
Chile 0.0003
Portugal 0.0007

The indicator of total CO, emissions maintains the trend of reduction-
compared to previous periods, it continues at much lower values, led by the
reduction in electricity consumption and the overall reduction in consumption
as a result of the lower influx of workers to the facilities due to the implemen-
tation of teleworking, which led to a decrease electricity consumption.

Noise

As a result of the activity carried out by the ALTIA group, noise does not
generate significant noise pollution, and following the guidelines set out in
environmental management, all occasional work that is susceptible to noise
(repairs, improvements to installations, etc.), is carried out around midday
and always using equipment in accordance with and checked and according
to the manufacturer's specifications.

Waste

The ALTIA Group has defined the control, storage, and management pro-
cedures for each type of waste generated by its activities. Thus, waste is
segregated at the source and deposited in unequivocally identified drums,
containers, or bins for subsequent management in accordance with applicable
requirements.

No waste reuse or recovery treatment is performed internally; instead,
waste is delivered to authorized managers for reuse or recovery treatment,
if applicable.

The total waste delivered for reuse/recovery has been 4,972.60 kilos
(1,131.20 kilos in 2024 and 755.90 kilos in 2023), while for disposal it has
been 199 kilos (154 kilos in 2024 and 252.00 kilos in 2023).

In the case of waste generated in the offices by external staff (cleaning
of facilities), the corresponding environmental guidelines have been defined to
carry out correct management and have been communicated to the supplier.
In the event of any deviation being detected, the ALTIA group takes measures
to ensure that the supplier is properly managed environmentally.

In relation to waste, in all the centers with the exception of the Data
Center in Vigo, waste can be assimilated to urban waste as it is paper,
cardboard, plastics. The non-computer WEEE generated is delivered to an
electrical distributor.
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£ In relation to the waste managed, the following have been recorded: All generated waste has been delivered to an authorized manager for
g collection, storage, disposal, reuse, or recovery, as applicable.
=3 WASTE 2023 2024 2025 UNIT
L GENERATION GENERATION GENERATION
Toner 6.00 0.00 0.00 kilos
o e 2.00 0.00 500 Kilos Costs derived from environmental actions
WEEE (IT Equipment) 0.00 338.00 4,226.00 kilos In recent years, actions related to the protection and improvement of the
environment have been carried out, consisting of the correct environmental
Fluorescent lamps 16.20 10.20 6.60 kilos management of waste and other environmental impacts generated during the
) course of activities. This has been achieved through the maintenance of envi-
Metal waste 203.00 523.00 0.00 kilos ronmental management systems in certified work centers and the monitoring
) of environmental best practices defined in the rest.
Paper and cardboard 388.70 145.00 440.00 kilos
" Plastic 0.00 15.00 20.00 Kilos As of Pecembgr 31 of this year, there are no contingencies related to
5 the protection and improvement of the environment.
§ Styrofoam 80.00 60.00 150.00 kilos
5 The estimated expenditure made in the maintenance of the ISO 14001
£ Wood 60.00 40.00 120.00 kilos environmental management system and environmental actions during 2025
2 has been:
o} Contaminated absorbents 0.00 0.00 8.00 kilos
(=
o
'*g Contaminated packaging 0.00 0.00 0.00 kilos
€
é Used batteries 60.00 154.00 6.00 kilos ACTION AMOUNT
c
8 Used oil 180.00 0.00 180.00 kilos Waste management 605.00 €
w
i Oil / Fuel filters 12.00 0.00 13.00 kilos Industrial safety maintenance and environmental 87,783.61 €
— facility improvement
S Total waste kilograms 1,007.90 1,285.20 5,171.60 kilos
g Tempo Consultores consultancy 4,500.00 €
N
© As can be seen, waste has increased significantly in the period, as a Certification 5,000.00 €
result of the delivery of obsolete equipment in several of the offices, mostly
/|7/| in the Vigo Datacenter. Total 97,888.61€
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= L3 L3 L3
£) Social indicators 2023 2024 2025
% % % % %

Employment %pterm:ment ten;por::lrv per:nuntent temtpor;m[ per;nclntent terr;po:rv
Employment stability (by type of contract and sex) stability (ygender) (bygender) (ygender) (Evgender) (bygender  (bygender)
Retaining and empowering talent is only possible in a motivating environ- Men 95% 50 98% 2% 98% 200
ment that promotes stable employment. The Group prioritizes the creation
of high-quality, stable jobs that put a premium on the occupational health Women 97% 3% 98% 2% 99% 1%

and safety of its workers.

Thus, the evolution of employment stability (by contract type and gender)

during the period has been: In absolute terms, the growth of permanent employment can be

observed in both women and men. In relative terms, the stability rate
has improved significantly during the year, which is particularly valuable
in an environment of high growth in the number of professionals in the

2023 2024 2025 Group and where turnover is also high.

w
o
S Employment No.of % of total No.of % of total No.of % of total
5 stability emp. workforce emp. workforce emp. workforce
c
© ope
CC) Permanent 3,419 95.77% 3,670 98.08% 4,202 98.41% Emplovment stqblllt\l b‘l cqtegorv qnd gender
c
o . )
'g Men 2,480 69.47% 2,680 71.62% 3,094 72.46% The number of employees in the last three fiscal years, broken down
IS by category, is as follows:
—
&2 Women 939 26.30% 990 26.46% 1,108 25.95%
c
O
o Temporary 151 4.23% 72 1.92% 68 1.59% NUMBER OF EMIPLOYEES
< DURING THE FISCAL YEAR 2023 2024 2025
I} Men 123 3.45% 56 1.50% 2 1.26% Directors and senior management 51 36 48
o
o]
2 Women 28 0.78% 16 0.43% 14 0.33% Men 44 30 41
o

Total 3,570 100.00% 3,742 100.00% 4,270 100.00% Women 7 6 7
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NUMBER OF EMPLOYEES

DURING THE FISCAL YEAR 2023 2024 2025 ALTIA + EXIS (2025) MEN WOMEN TOTAL
Professionals, technicians and 3,357 3,538 4,035 Senior Business Consultant Level IIT 6 6 12
similar categories

Business Consultant Level I 17 12 29
Men 2,516 2,651 3,043

Business Consultant Level II 11 5 16
Women 841 887 992

Business Consultant Level III 2 8 10
Administrative staff 162 168 187

Technology Consultant Level I 4 5 9
Men 43 55 64

Technology Consultant Level II 15 3 18
Women 119 113 123

Controller 0 1 1
Total 3,570 3,742 4,270

Quality Director 0 1 1

Managed Services Director 1 0 1

Technology Director 1 0 1

Broken down by professional category and gender::

M&A and Investees Director 0 1 1
ALTIA + EXIS (2025) MEN WOMEN TOTAL Sustainability & ESG Director 0 1 1
Business Architect 5 4 9 Business Unit Director 15 2 17
Systems/Communications Architect 25 2 27 Account Manager 19 3 22
Software Architect 122 30 152 Business Development Manager 1 0 1
Senior Business Consultant Level I 12 9 21 Business Development Manager 1 0 1
Senior Business Consultant Level II 14 16 30 Project Manager 40 24 64
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ALTIA + EXIS (2025) MEN WOMEN TOTAL ALTIA + EXIS (2025) MEN WOMEN TOTAL
Senior Systems Engineer Level I 39 5 44 HR manager 0 1 1
Senior Systems Engineer Level II 33 6 39 Head of Accounting and Finance Dept. 1 0 1
Senior Systems Engineer Level III 49 4 53 Head of Recruitment Dept. 0 3 3
Systems Engineer Level I 64 9 73 Accounting and Finance Technician Level I 0 4 4
Systems Engineer Level II 27 4 31 Accounting and Finance Technician Level II 2 2 4
Systems Engineer Level III 33 4 37 Training Technician Level II 1 0 1
Senior Software Engineer Level I 190 52 242 Office Management Technician Level II 2 3 5
Senior Software Engineer Level 11 120 30 150 OccupationEE A v 1
Senior Software Engineer Level III 171 37 208 Systems Technician Level I 93 15 108
Software Engineer Level I 135 27 162 Systems Technician Level II 97 24 121
Software Engineer Level II 59 22 81 Software Technician Level I 75 26 101
Software Engineer Level III 86 13 99 Software Technician Level II 96 26 122
Project Manager 97 56 153 Office Support Technician Level II 4 5 9
Head of Legal Services 1 0 1 Financial Management Technician Level I 1 1 2
Head of Training 1 0 1 Office Management Technician Level I 0 18 18
Head of Recruitment 0 1 1 Legal Technician Level I 0 1 1
MK&COM Manager 0 1 1 Legal Technician Level II 0 1 1
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ALTIA + EXIS (2025) MEN WOMEN TOTAL ALTIA CHILE (2025) MEN WOMEN TOTAL
Marketing & Communications Technician 0 2 2 Systems/Communications Architect 2 0 2
Level I
Software Architect 2 1 3
Marketing & Communications Technician 2 2 4
Level II Senior Business Consultant Level I 1 0 1
O tional Risk P tion Technici 0 1 1
L;\f;pﬁ lonal Risk Frevention fechnician Senior Business Consultant Level III 1 1 2
HR Technician Level I 1 5 6 Business Consultant Level I 2 0 2
HR Technician Level II 2 3 5 Business Consultant Level II 1 0 1
Recruitment Technician Level I 3 3 6 Business Consultant Level III 2 0 2
%]
o Recruitment Technician Level II 2 11 13 Account Manager 0 1 1
I~
o]
v .
"g Office Support Technician Level I 0 6 6 Project Manager 1 0 1
-8 A5GEN1 6 0 6 Senior Systems Engineer Level II 1 0 1
o)
c
.g A5GEN1 2 0 2 Senior Systems Engineer Level III 0 1 1
o]
% AS5GEN2 1 0 1 Systems Engineer Level I 1 0 1
y—
c
G A5GDN1 2 1 3 Systems Engineer Level III 1 0 1
h
< A5GCN1 2 0 2 Senior Software Engineer Level I 0 1 1
g A5GAN1 1 1 2 Software Engineer Level I 3 0 3
[a]
B‘ A5GCN3 1 0 1 Software Engineer Level II 9 2 11
Total 1,814 569 2,383 Software Engineer Level 111 2 0 2
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ALTIA CHILE (2025) MEN WOMEN TOTAL ALTIA EUROPEAN SERVICES (2025) MEN WOMEN TOTAL
Project Manager 0 1 1 Software Architect 1 0 1
Systems Technician Level I 7 4 11 Senior Business Consultant Level I 1 0 1
Systems Technician Level II 4 6 10 Project Manager 1 0 1
Software Technician Level I 3 1 4 Total 3 1] 3
Office Management Technician Level I 0 1 1
Selection Technician Level I 0 1 1 BILBOMATICA (2025) MEN \WOMEN TOTAL
Total 43 21 64 Administrative Assistant A 0 1 1
Administrative Assistant B 0 1 1
ALTIA FRANCE (2025) MEN WOMEN TOTAL Functional Analyst A 19 18 37
Senior Systems Engineer Level III 5 0 5 Functional Analyst B 19 12 31
Systems Engineer Level I 1 0 1 Functional Analyst C 28 16 44
Total 6 o 6 Analyst Programmer 9 1 10
Technical Analyst A 36 11 47
ALTIA ANDORRA (2025) MEN WOMEN TOTAL Technical Analyst B 27 13 40
Software Engineer. Level I 1 0 1 Technical Analyst C 23 12 35
Project Manager 1 0 1 Technical Analyst D 19 5 24
Total 2 1] 2 Technical Analyst E 2 0 2
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BILBOMATICA (2025) MEN WOMEN TOTAL BILBOMATICA (2025) MEN WOMEN TOTAL
Administrative Assistant A 0 2 2 Senior Programmer D 15 6 21
Administrative Assistant 1 0 1 Senior Programmer 13 1 14
Consultant 4 0 4 Junior Programmer 16 2 18
Junior Consultant 1 2 3 Project Lead A 21 12 33
Systems Director 1 0 1 Project Lead B 10 3 13
Chief Financial Officer 1 0 1 Project Lead C 23 12 35
General Manager 1 0 1 Executive Secretary 0 2 2
Operations Director 1 0 1 HR Technician 0 1 1
Business Unit Director 1 0 1 Systems Technician B 5 2 7
Account Manager 7 4 11 Systems Technician C 2 0 2
Administrative Clerk 0 3 3 Systems Technician F 1 0 1
Junior Programmer A 3 1 4 Total 345 154 499
Junior Programmer B 2 0 2

Junior Programmer C 1 0 1

Senior Programmer A 10 2 12

Senior Programmer B 16 4 20

Senior Programmer C 7 5 12
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NAVEIA SCHOOL (2025) MEN WOMEN TOTAL NOESIS (2025) MEN WOMEN TOTAL
Business Consultant Level II 3 0 3 Junior Consultant 160 39 199
Technology Consultant Level I 0 1 1 Manager 16 13 29
Business Unit Director 1 0 1 Officer 10 10 20
Marketing & Communications Technician 0 1 1 Sales Assistant 0 1 1
Level II
Senior Account Manager 2 1 3
Total 4 2 6
Senior Consultant 260 103 363
Senior Director 3 1 4
g NOESIS (2025) MEN \WOMEN TOTAL Senior Manager 29 7 36
5
5 Account Manager 6 5 11 Senior Officer 0 4 4
c
2 Assistant 1 2 3 Team Lead 26 19 45
o]
c
.g Associate Director 20 5 25 Tech Lead 48 5 53
o]
% Associate Project Lead 0 1 1 Trainee 3 2 5
y—
c
0] Consultant 283 140 423 Total 931 376 1,307
oh
< Director 11 1 12
O
£ Expert 3 15 18
[a]
B’ IT Senior Specialist 15 0 15
IT Specialist 34 3 37
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As a relevant fact, it can be indicated that in most cases the Directors
come from the local area where the work center they direct is located.

During 2025, the Group has employed 52 people (38 men and 14 women)
with a degree of disability equal to or greater than 33%, thus increasing the
number compared to previous years (47 people in 2024, 45 people in 2023,
41 people in 2022).

Distribution by sex

At the end of the 2025 financial year, the Group's workforce was distributed
among 3,148 men and 1,122 women, 73.72% and 26.28% respectively.

In 2024, the Group's workforce was distributed in 2,736 men and 1,006
women, 73.12% and 26.88% respectively.

In 2023, the Group's workforce was distributed among 2,603 men and
967 women, 72.91% and 27.08% respectively.

Although the number of men is considerably higher than that of women,
it should be noted that the percentage of women in the ALTIA group exceeds
the share of female employment in the sector, which Eurostat estimates

at 19.5% in the EU. In the same way, it exceeds the percentage of women
enrolled in STEM specialties in Spain, which rises only to 18%, according
to the same study

According to data from the "Women and Innovation 2026" report,
published by the Ministry of Science and Innovation, the global presence of
women in engineering is only 28.6%, despite constituting more than 55%
of university students. Specialities such as Information and Communication
Technologies (ICT) have a minimum female presence of 9.3%.

@ Men

@ Women
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Age distribution ks 2R =
In 2025, 25.29% of the workforce was between 18 and 29 years old. 31.50% Range between 18-29 979 947 1,080
was between 30-39 years old. 41.73% was between 40-59 and 1.48% was
Men 758 745 865
over 59.
In 2024, 25.31% of the workforce was between 18 and 29 years old. Women 221 202 215
30.28% was between 30-39 years old. 43.35% was between 40-59 and
1.07% was over 59. Range between 30-39 1,051 1,133 1,345
In 2023, 27.42% of the workforce was between 18 and 29 years old. Men 755 829 979
29.44% was between 30-39 years old. 42.21% was between 40-59 and
0.92% was over 59. Women 296 304 366
Range between 40-59 1,507 1,622 1,782
%]
:o_" Men 1,063 1,136 1,262
S
2 Women 444 486 520
2
o} Range > 59 33 40 63
s
G Men 27 26 42
-
o
b= Women 6 14 21
U]
m Total 3,570 3,742 4,270
N
o
S
o
o
~N
o
@ 1829 @ 30-39 ® 40-59 @ 5%
'|80 years old years old years old years old




Technology for real... DATA

With regard to ALTIA's Board of Directors, its composition, by sex The distribution of personnel by workplace and sex is as follows::
and age range, is as follows:
2023 2024 2025
2023 2024 2025
Men 7 8 8 Men Women Men Women Men Women
ALTIA Corufia 245 93 275 97 391 126
Range <30 - - 1
ALTIA 147 51 154 49 167 54
Range 30-50 1 1 0 Santiago
Range >50 6 7 7 ALTIA Vigo 128 49 103 44 112 44
ALTIA 77 13 88 14 91 16
Women 3 3 3 DataCenter
g Range 30-50 0 0 0 ALTIA Alicante 62 17 126 31 147 39
2
o} )
% Range >50 3 3 3 ALTIA Madrid 336 97 507 147 530 147
(=
5 ALTIA Vitoria 24 2 - - - -
c Total 10 11 11
[}
c ALTIA 54 20 47 16 51 15
2 Valladolid
O .
g In percentage terms, 73% of the Board of Directors are men and 27% A = o 0 } ) ) ]
:cj women, below the desirable value of 40% of the CNMV's Code of Good ao
£ Corporate Governance of listed companies published in 2021 in its recom- ALTIA Tenerife 4 1 5 q 3 2
A mendation 15. Organic Law 2/2024 of 1 August 2024 on parity in Spain
0 . Lo o ) L .
- reqt_nres ba_lanced representation in political and econqmlc decision _maklng ALTIA 23 8 29 13 153 58
(= bodies, which must reach at least 40% women on their boards of directors Barcelona
; as of 30 June 2027 for listed companies not included in the Ibex35.
5 ALTIA Mallorca 6 2 5 1 4 1
a
5 ALTIA Valencia 9 2 12 2 12 3
EXIS Madrid 153 54 154 55 153 64
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2023 2024 2025 2023 2024 2025
Men Women Men Women Men Women Men Women Men Women Men Women
EXIS Valladolid 0 1 0 1 0 1 NOESIS
Proenga-a-Nova 3 6 0 5 0
ALTIA Chile 16 11 22 15 43 21
NOESIS Covilhd 16 8 18 9 24 11
ALTIA France - - 8 0 6 0
NOESIS Guarda 10 7 11 7 14 7
ALTIA Andorra - o 1 0 2 0 NOESIS Brazil
razi
- Belo Horizonte i i i L
ALTIA
European o o 3 0 3 0 .
H NOESIS Brazil
Services _Rio de Janeiro 3° 20 24 22 25 20
Naveia School - - - - 4 2 ;
NOESIS Brazil
- Sao Paulo . i L 2 %
BIEBOMATEC NP 142 274 147 266 135
Bilbao NOESIS 5 ] 4 5 4
Netherlands g
BILBOMATICA
Vitoria e 2 4 > 37 > NOESIS US 5 0 5 0 3 0
BILBOMATICA NOESIS Ireland - = 3 0 2 0
e 30 9 28 10 34 11
. TOTAL 2,603 967 2,736 1,006 3,148 1,122
BILBOMATICA
Madrid 96 27 19 8 8 3
NOESIS ) 3 = 3 3 3
Castelo Branco On the other hand, for certain specific projects, work has been carried
out by other companies or freelancers. Thus, during the 2025 financial year,
NOESIS Coimbra 98 34 91 34 89 37 156 freelancers and approximately 274 workers belonging to 201 companies
performed work for the Group's companies (119 freelancers and approxi-
NOESIS Lisbon 498 188 505 197 555 214 mately 244 workers belonging to 163 companies in 2024, 111 freelancers
and 206 workers belonging to 141 companies in 2023, and 115 freelancers
NOESIS Porto 145 73 158 74 180 75

and 221 workers in 2022).
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Staff turnover HIRES TERMINATIONS
During the 2025 financial year, there has been the following staff Men Women  Men Women  Turnover rate
turnover by workplace and sex:
EXIS Valladolid 0 0 0 0 0.00%
HIRES TERMINATIONS
ALTIA Chile 45 20 24 13 43.75%
Men Women Men Women Turnover rate ALTIA France 0 0 2 0 -33.33%
ALTIA Corufia 114 23 56 18 12.19% ALTIA Andorra 1 0 0 0 50.00%
i 0,
ALTIA Santiago 27 7 14 2 8.14% ALTIA European . o ) 0 0.00%
Services ' °
ALTIA Vigo 22 3 13 2 6.41%
Naveia School 5 3 1 2 83.33%
ALTIA o
DataCenter 22 3 15 3 6.54% .
Bilbao 21 6 27 19 -4.74%
ALTIA Alicante 123 38 44 6 59.68%
BILBOMATICA
ALTIA Madrid 126 23 105 22 3.25% Madrid 0 0 1 5 -145.45%
ALTIA Valladolid 10 2 6 3 4.55%
o BILBOMATICA 1 1 0 15.56%
Pamplona
ALTIA Tenerife 1 1 1 1 0.00%
2Ol AR 1 1 0 7.14%
it 139 55 15 10 80.09% Vitoria
Barcelona ’ °
NOESIS Castelo o
ALTIA Palma 0 0 1 0 -20.00% Branco ! 0 0 0 Eky
ALTIA Valencia 5 1 6 0 0.00% NOESIS Coimbra 4 4 10 1 -2.38%
EXIS Madrid 138 52 136 43 5.07% NOESIS Covilhd 1 2 0 1 5.71%
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HIRES TERMINATIONS Likewise, dismissals during the period by region, professional category,
age, and gender were:
Men Women Men Women Turnover rate
REGION CATEGORY MEN WOMEN TOTAL
NOESIS Guarda 1 0 0 0 4.76%
NOESIS Lisbon 133 44 97 28 6.76% 18- 30- 40- 18- 30- 40-
29 39 59 >59 29 39 59 >59
NOESIS Porto 50 16 32 15 7.45% P Ve
Assistant C g L g 0 g 0 g 0 L
NOESIS
1 0 0 0 20.00%
Proencga-a-Nova Functional AnalystB 0 0 1 0 0 0 0 0 1
NOESIS Belo o Technical Analyst A 0 1 0 0 0 0 1 0 2
e a— 14 0 4 0 83.33%
Technical Analyst B 0 2 1 0 0 0 1 0 4
0 Pyt 5 1 4 3 2.22%
S e Janeiro Technical Analyst C 0 2 0 0 0 0 0 0 2
O
v
-8 EaOuITSIS Sap 5 4 4 1 25.00% Software Architect 0 0 2 0 0 0 0 0 2
© ; :
Senior Business
c
O NOESIS o Consultant Level I g L o W o W L W 2
S Netherlands 1 1 2 0 0.00% SPAIN
'g Senior Business
= NOESIS US 0 0 > 0 -66.77% Consultant 0 0 1 0 0 0 1 0 2
S Level II
Y=
£ NOESIS Ireland 1 1 2 1 -100.00% SenicE
8 Consultant Level 0 0 0 0 0 0 1 0 1
w TOTAL 1,027 311 637 199 11.76% 111
B
; Note: Turnover rate = (hires - terminations) / workforce * 100 Business
e Consultant 0 0 0 0 0 1 0 0 1
a Level I
™~
o Business
Consultant Level 0 1 0 0 0 0 1 0 2
II1
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REGION CATEGORY MEN WOMEN TOTAL REGION CATEGORY MEN WOMEN TOTAL
18- 30- 40- 18- 30- 40- 18- 30- 40- 18- 30- 40-
29 39 59 >59 29 39 59 >59 29 39 59 >59 29 39 59 >59
Technology Software Engineer
Consultant Level T ° L 0 0 0 0 0 0 1 e T 4 4 i 0 0 2 4 0 15
Senior Systems Software Engineer
Engineer 0 1 2 0 0 0 0 0 3 Level II 0 0 1 0 0 0 0 0 1
Level I
Software Engineer
Senior Systems Level III ¢ L 1 L 0 0 0 0 0 3
Engineer 1 1 1 0 0 0 0 0 3
Level IT
Project Manager 0 2 5 0 0 0 1 0 8
Senior Systems
Engineer 0 1 1 0 0 0 0 0 2 Senior
Level III Programmer A 1 0 0 0 0 0 0 0 1
Systems Engineer .
1 2 2 0 0 0 0 0 5 Senior
Level I Programmer D 1 0 0 0 0 0 0 0 1
Spain Spain
Systems Engineer 0 1 0 0 0 0 0 2 Project Lead A 0 0 1 0 0 0 0 0 1
Level IT
- HR Technician 0 0 0 0 0 0 1 0 1
Systems Engineer
Level III 0 1 0 0 0 0 0 0 1
Systems
- 0 0 0 0 0 0 1 0 1
Senior Software Technician C
Engineer il 3 7 0 0 0 1 1 13
Level 1 Systems
Technician Level I 2 2 & 0 d L 2 W 2
Senior Software
Engineer 0 4 1 1 0 0 1 0 7 S
Level IT ystems
Technician Level II g i g 0 0 0 0 0 7
Senior Software Sof
Engineer 2 4 0 0 2 0 0 0 8 oftware
Level IIT Technician Level T % 0 i 0 0 0 0 0 5
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REGION CATEGORY MEN WOMEN TOTAL REGION CATEGORY MEN WOMEN TOTAL
18- 30- 40- 18- 30- 40- 18- 30- 40- 18- 30- 40-
29 39 59 >59 29 39 59 >59 29 39 59 >59 29 39 59 >59
Software Senior Consultant 0 3 0 0 0 0 0 0 3
Technician Level II 2 © g © 2 © g © &
Brazil Consultant 0 3 0 0 0 1 0 0 4
. Office Support
Spain L 1 0 1 0 1 0 0 0 3
Technician Level I Tech Lead 0 1 1 0 0o o 0o o 2
Office Support Ireland  Junior Account 1 0 0 0 0 1 0 0 2
Technician Level II 2 1 2 g g 1 2 g 2 Manager
Business Architect 0 0 0 0 0 0 1 0 1 Total 32 50 45 1 9 11 19 1 168
) Senior Software
° Engineer 1 0 0 0 0 0 0 0 1
"5 Level III
= Chile Responsible Work-Life Balance
= S
= ystems
me 0 1 1 0 0 1 0 0 3
2 Technician Level 1 The compatibility between the work environment and personal responsibili-
g ties is a shared challenge, both for men and women. Through flexible work-
o Systems 0 0 0 0 1 0 0 1 ing hours, parental leave, intensive working hours and other initiatives, we
+ Technician Level IT .
g promote a work environment that allows each employee to.
—
Hg France E’g\fgﬂns Engineer 0 1 0 0 0 0 0 1 With these actions, we reinforce our commitment to a more equitable,
1) inclusive and sustainable work, in which the well-being of people is a priority.
2]
[N .
< Junior Consultant 2 g 2 g & g & g & During the year 2025, 158 workers took maternity/paternity leave.
— (47 women and 111 men). Of those withdrawals in 2025, 41 women and 109
g Consultant 2 3 1 0 0 1 0 0 7 men returned after maternity or paternity leave, with the reinstatement rate
tD: Portugal being 98.20% for men and 100.00% for women.
~ Officer 1 0 0 0 0 0 0 0 1
o
Senior Consultant 0 2 1 0 0 1 1 0 5
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Likewise, 91.14% of the workers who took maternity/paternity leave REGION CATEGORY % RATIO (MEN
in 2025 remained active as of the date of this report (90.09% for men and / WOMEN SALARIES)
93.62% for women).
Software Architect 106.45%
Senior Business Consultant Level I 108.96%
. Senior Business Consultant Level II 120.12%
Salaries
) . . Account Manager 106.42%
The relationship between men's and women's wages by region and category
is shown below: Project Manager 148.08%
)
gESIOd SaES S //O\I\'?gll\-lllgl\g“ggll\_lARlEs) Senior Software Engineer Level I 105.51%
Canary Islands Project Manager 86.69% Senior Software Engineer Level I1 111.89%
" Catalonia
:o_" Software Architect 94.97% Senior Software Engineer Level III 94.43%
o]
v
"g Catalonia 112.88% Software Engineer Level I 95.04%
T .
5 Senior Software Engineer Level I 89.92% Software Engineer Level II 129.70%
(=
-% Senior Software Engineer Level 11 98.47% Software Engineer Level 111 85.78%
€ )
5 Senior Software Engineer Level 111 103.69% Project Manager 117.80%
E Castile and Leén
U] Software Engineer Level III 91.54% Software Technician Level I 104.93%
0N
w
b Project Manager 113.54% Software Technician Level II 90.66%
g Systems Technician Level I 86.06% Functional Analyst A 104.65%
[a} .
g - C t i
3 Software Technician Level I 74.82% e Functional Analyst B 101.76%
Software Technician Level II 108.67% Functional Analyst C 101.90%
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REGION

Community
of Madrid

CATEGORY % RATIO (MEN REGION CATEGORY % RATIO (MEN
/ \WOMEN SALARIES) / \WOMEN SALARIES)

Technical Analyst A 98.84% Senior Software Engineer Level I 102.56%
Technical Analyst B 100.00% Senior Software Engineer Level II 104.92%
Business Architect 109.73% Senior Software Engineer Level III 104.41%
Systems Architect 89.55% Software Engineer Level I 98.52%
Software Architecture 108.02% Software Engineer Level II 101.87%
Senior Business Consultant Level I 103.13% Software Engineer Level III 97.74%
Senior Business Consultant Level II 121.44% Project Manager 98.90%
Senior Business Consultant Level T1T 118.29% S Project Lead A 100.00%
Business Consultant Level I 114.52% Recruitment Technician Level II 82.57%
Business Consultant Level III 91.66% Systems Technician Level I 100.95%
Business Unit Director 85.48% Systems Technician Level II 100.43%
Account Manager 125.50% Software Technician Level I 104.33%
Project Manager 88.84% Software Technician Level II 109.26%
Senior Systems Engineer Level I 107.86% Office Support Technician Level II 82.55%
Senior Systems Engineer Level II 115.13% Office Support Technician Level I 118.17%
Systems Engineer Level I 104.96% Valencian Business Architect 153.11%
Systems Engineer Level II 119.05% ST Software Architect 93.40%
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REGION CATEGORY % RATIO (MEN REGION CATEGORY % RATIO (MEN
/ \WOMEN SALARIES) / \WOMEN SALARIES)
Senior Business Consultant Level I 125.02% Senior Business Consultant Level I 109.49%
Senior Business Consultant Level II 115.47% Senior Business Consultant Level IT 103.67%
Senior Business Consultant Level III 100.02% Senior Business Consultant Level III 112.06%
Business Consultant Level I 103.86% Business Consultant Level I 100.49%
Senior Software Engineer Level I 107.97% Business Consultant Level II 108.35%
Senior Software Engineer Level II 101.46% Technology Consultant Level I 87.00%
N Senior Software Engineer Level III 106.98% Technology Consultant Level II 103.91%
(0 Community
S Software Engineer Level I 121.08% Account Manager 72.15%
o]
‘;é Software Engineer Level II 82.55% Galicia Project Manager 106.26%
g Project Manager 107.54% Senior Systems Engineer Level I 112.15%
-é Software Technician Level 1 95.89% Senior Systems Engineer Level II 105.38%
% Software Technician Level II 104.52% Senior Systems Engineer Level III 99.49%
=
é Technology Consultant Level I 92.23% Systems Engineer Level I 102.55%
; Technology Consultant Level II 112.33% Systems Engineer Level II 108.83%
g A5GAN1 151.10% Systems Engineer Level III 101.73%
g Galicia A5GDN1 107.35% Senior Software Engineer Level I 103.96%
Software Architect 105.84% Senior Software Engineer Level II 104.74%

-
(00)
O
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REGION CATEGORY % RATIO (MEN REGION CATEGORY % RATIO (MEN
/ \WOMEN SALARIES) / \WOMEN SALARIES)

Senior Software Engineer Level III 93.05% Administrative Assistant C 100.00%
Software Engineer Level I 103.42% Functional Analyst A 100.57%
Software Engineer Level II 100.48% Functional Analyst B 101.58%
Software Engineer Level III 106.68% Functional Analyst C 100.11%
Project Manager 102.27% Programmer Analyst 112.64%
Financial Accounting Technician Level II 95.36% Technical Analyst A 107.32%
Financial Management Technician Level I 85.67% Technical Analyst B 100.62%

g Marketing & Communications Technician 112.22% Technical Analyst C 99.19%

o]

:‘é Galicia %Cg#ﬁi%%nﬁé&élslhwevention (PRL) 91.58% Basque Country  Technical Analyst D 101.75%

%j HR Technician Level I 77.91% el CenetiE: IOEHER

c

'% HR Technician Level II 99.95% Account Manager 103.34%

.,,% Recruitment Technician Level I 85.95% Junior Programmer 100.45%

c

L;? Systems Technician Level I 104.97% Trainee Junior Programmer 100.00%

w

E Systems Technician Level IT 96.10% Junior Programmer A 105.24%

*g Software Technician Level I 96.15% Senior Programmer A 123.63%

[a}

B’ Software Technician Level II 94.40% Senior Programmer B 94.88%
Office Support Technician Level II 141.48% Senior Programmer C 102.28%

N
O
©)
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REGION CATEGORY % RATIO (MEN REGION CATEGORY % RATIO (MEN
/ \WOMEN SALARIES) / \WOMEN SALARIES)

Senior Programmer D 103.32% Castelo Branco Senior Consultant 118.79%
Project Lead A 98.22% Consultant 104.50%
Project Lead B 100.58% Junior Consultant 109.82%

Basque Country
Project Lead C 98.73% Coimbra Senior Consultant 100.48%
Systems Technician B 114.47% Team Lead 80.24%
Systems Technician C 101.46% Tech Lead 104.32%
Functional Analyst C 102.66% Consultant 101.30%
Technical Analyst A 101.01% Covilha Junior Consultant 106.69%

Chartered Com- Technical Analyst B 101.41% Senior Consultant 135.43%

munity

of Navarre Technical Analyst C 95.47% Consultant 97.85%
Senior Programmer 102.54% Guarda Junior Consultant 101.30%
Senior Programmer B 95.14% Senior Consultant 101.30%
Software Architect 118.34% Account Manager 98.58%
Software Engineer Level I 121.02% Associate Director 115.74%

Chile Systems Technician Level I 304.29% Lisbon Consultant 105.83%
Systems Technician Level IT 300.40% Director 122.66%
Software Engineer Level II 205.57% Expert 103.14%
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REGION CATEGORY % RATIO (MEN REGION CATEGORY % RATIO (MEN
/ \WOMEN SALARIES) / \WOMEN SALARIES)
IT Specialist 104.00% Senior Manager 125.88%
Junior Consultant 97.89% Porto Team Lead 91.36%
Manager 106.06% Tech Lead 80.56%
Officer 95.98% Consultant 99.15%
Senior Account Manager 108.08% Ri Junior Consultant 122.75%
10
de Janeiro
Lisbon Senior Consultant 101.75% Senior Consultant 116.95%
Senior Director 121.95% Tech Lead 109.12%
&
9 Senior Manager 97.46% Consultant 90.40%
8 Sao Paulo
"g Team Lead 103.70% Junior Consultant 131.90%
5
% Tech Lead 102.83% Belo Horizonte Senior Consultant 88.83%
(=
2 Trainee 101.72% Rotterdam Account Manager 115.37%
o}
€
5 Associate Director 106.29% Note: Annual bonuses received are only included in the data for ALTIA, and EXIS in Spain
‘€ and Chile.
G Consultant 93.47%
o
B Junior Consultant 102.69% ) ) )
— Porto Staff salaries may be supplemented, in some cases, by different con-
k] Manager 110.84% cepts linked to the work performed by personnel, as well as personal and
g global objectives determined by the organization. Similarly, in Spain, ALTIA
~ Officer 96.06% optimizes employee salaries by offering the option to contract products or
© services through flexible remuneration, such as childcare vouchers or restau-
Senior Consultant 114.40% rant vouchers. In Portugal, a child subsidy is provided until the age of 18,
,|92 which is doubled in the event of the minor's illness.
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During 2025, a performance evaluation was carried out for the ALTIA group Chile, Portugal, Brazil, the United States, France, Andorra and the Nether-
workforce in the following proportion: lands, salaries are established based on the different professional categories
according to the market and the labor legislation of that country.

LN
I
o
Al
v
o
Q
(]
o
>
=
el
]
c
O
I
(2]
=]
0

0,
R EE EVACLATION Subsistence expenses, transfers and stays at duty stations for work

ALTIA Spain 89.10% reasons are covered by the organization.
ALTIA Chile 51.56% The difference, in percentage points, between the salary of the
person with the highest salary and the average of the workforce
ALTIA European Services 100.00% by location is:
ALTIA Andorra 100.00% 2023 2024 2025
ALTIA France 100.00% Spain 8.13 6.51 6.28
EXIS IT No performance Portugal 4.58 4.62 4.55
evaluation
& conducted )
S Brazil 8.82 3.11 1.71
,S BILBOMATICA 94.79%
-g Netherlands 2.72 1.65 1.71
= NOESIS 56.85%
< Chile 1.88 1.96 2.46
c Naveia School 66.67%
o United States 2.72 1.36 1.33
O
g Ireland - 1.29 1.10
wg No formal performance evaluation is carried out for the members of
1) the Management Committee or the Board of Directors of the parent company France - 1.38 1.35
o ALTIA. Such a formal evaluation is not considered necessary since for these
< persons the evaluation is carried out directly by the Chief Executive Officer, AES Netherlands - - 1.19
— who only reports the results of the process to the Board of Directors. In the
5 same way, managers at Bilbomatica and ALTIA personnel who have been Note: Only the data for ALTIA, EXIS and Chile include the annual bonuses received.
g with the company for less than 3 months are not considered evaluable.
N
© ALTIA, in Spain, governs its remuneration policy by the conditions estab-
lished in the aforementioned applicable collective agreement. BILBOMATICA
1|93 governs its policy according to its own approved collective agreement. In




Technology for real... DATA

The variation in the average wages is: 2023 2024 2025
Brazil 0.98 0.98 1.36
2023 2024 2025
Netherlands 0.78 0.78 1.56
Spain 3.57% 4.88% 3.69%
Chile 1.04 1.04 5.45
Portugal 4.22% 4.00% 5.11%
United States 5.89 5.89 1.15
Brazil 2.22% 7.55% 4.72%
Ireland - - 0.15
Netherlands 26.83% -9.27% 6.84%
France - - 0.00
Chile 5.60% -0.50% 4.41%
Note: In Andorra, the year 2025 is the first year with more than 1 worker. A comparison
United States -10.40% 1.16% -11.63% will be made in subsequent years.
g Ireland - - 20.60% In the 2025 financial year, there were 1,338 new hires. The percentage
5 ratio between the salary (RBA) of the individuals hired during the period
= France - - 4.04% and the salary of the applicable Collective Bargaining Agreement (SBA)
£ or the National Minimum Wage, broken down by region, is:
'g AES Netherlands - - 0.21%
g REGION RATIO% (RBA/SBA)
o Note: In Andorra, the year 2025 is the first year with more than 1 worker. A comparison
5 will be made in subsequent years. Spain 154.17%
-
o 0,
€ The relationship, in percentage points, between the percentage in- GG Dy
U} crease in the total annual remuneration of the highest paid person
2] 0,
w and the increase in the average annual remuneration of the entire workforce Netherlands 216.95%
- )
N a
~ by location was as follows: Brazil 422.02%
2 2023 2024 2025 .
g United States 813.55%
~N Spain 0.80 0.80 0.96
o Ireland 313.29%
Portugal 1.19 1.19 0.71 Note: In Chile, France, and Andorra it does not apply because there is no applicable salary

agreement or national minimum wage.

N
O
D
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Accident rate

The low occupational accident rate in the ALTIA group is maintained thanks
to the Occupational Health and Safety policies and the joint effort of workers
and organization. Accidents that are subject to communication and notifica-
tion according to current legislation are notified to the Labor Authority

by the procedures established by the Competent Administration.

In 2025, in Spain there were 7 accidents with sick leave (3 on the way
to work) and 2 without sick leave (2 on the way to work), with a total of
227 days of absence. In Portugal, there were 2 accidents with sick leave
and 3 accidents without sick leave (2 on the way to work) with 56.5 days
of absence, while in Chile, France, Andorra, Ireland, Brazil, the USA and the
Netherlands there were no incidents.

In 2024, in Spain there were 4 accidents with sick leave (2 on the way
to work) and 1 without sick leave (1 on the way to work), with a total of 104
days of absence. In Portugal, there were 3 accidents with sick leave and 2
accidents without sick leave with 99.5 days of absence, while in Chile, France,
Andorra, Brazil, the USA and the Netherlands there were no incidents.

In Spain, there have been 4 accidents during 2023 with sick leave (3
on the way to work) and 5 without sick leave (2 on the way to work), which

2023 2024 2025
With- With- With-

With sick out sick With sick out sick With sick out sick
Accidents leave leave leave leave leave leave
Mild 1 3 5 2 6 1
Serious 0 0 0 0 0 0
Very serious 0 0 0 0 0 0
or Mortals
In Transit 3 2 2 1 3 4

have led to 46 days of sick leave. In Portugal there was 1 accident with sick
leave with 22 days of absence. In Chile, Brazil and the Netherlands there
were no accidents.

The absenteeism rate (days lost during the period / employees * 365
days in the period) for the ALTIA group during 2025 was 1.11%, lower than
the 1.97% in 2024, 1.79% in 2023, and 1.67% in 2022. This is also below
the sector average of 2.26%.

Training

On an annual basis, the ALTIA group detects those areas in which the
worker (or their superiors) demand greater training action. This demand
is reflected at the beginning of each year in the Strategic Plan of Training
approved by employees through their representatives and the Group
Management.

Training needs are assessed according to the characteristics of each
job, the projects to be carried out and the specific or short-term needs
of the organization.

The ALTIA group aims to motivate the human team to grow profession-
ally, updating or expanding their knowledge.

The importance of training as the main tool for improving training and
customer satisfaction has been a constant in recent years.

In total, 133,646 hours of training have been carried out in 2025,
compared to 175,920 in 2024, 122,921 in 2023 and 77,287 hours in 2022.
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The training by hours, sex and professional category carried out TRAINING MEN \WOMEN TOTAL
in 2025 has been:
Technical Analyst C 464 683 1147
TRAINING MEN VWOMEN TOTAL Technical Analyst D 551 374 925
A5GAN1 74 70 144 Technical Analyst E 130 0 130
A5GBN2 305 0 305 Business Architect 209 274 483
A5GCN1 154 0 154 Systems/Communications Architect 617 70 687
A5GCN3 252 0 252 Software Architect 2967 709 3676
A5GDN1 323 90 413 Administrative Assistant 133 0 133
g A5GEN1 295 0 295 Consultant 252 0 252
I~
'_g A5GEN2 24 0 24 Senior Business Consultant Level I 538 63 601
c
:é Administrative Assistant A 0 34 34 Senior Business Consultant Level II 310 369 679
o)
é Administrative Assistant B 0 32 32 Senior Business Consultant Level III 204 103 307
§ Functional Analyst A 1077 1192 2269 Business Consultant Level I 729 266 995
":% Functional Analyst B 1136 680 1816 Business Consultant Level II 314 86 400
0
; Functional Analyst C 1355 387 1742 Business Consultant Level III 44 116 160
g Programmer Analyst 827 63 890 Technology Consultant Level I 110 165 275
g Technical Analyst A 2427 540 2967 Technology Consultant Level II 353 78 431
Technical Analyst B 1365 560 1925 Junior Consultant 191 1786 1977
196
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TRAINING MEN WOMEN TOTAL TRAINING MEN WOMEN TOTAL
Controller 0 12 12 Systems Engineer Level III 1120 348 1468
Systems Director 416 0 416 Senior Software Engineer Level I 5537 1270 6807
Financial Director 128 0 128 Senior Software Engineer Level II 4024 974 4998
Chief Executive Officer (CEO) 32 0 32 Senior Software Engineer Level III 6315 1234 7549
Operations Director 3 0 3 Software Engineer Level I 3859 1036 4895
Quality Director 0 70 70 Software Engineer Level II 1855 1024 2879
M&A and Subsidiaries Director 0 70 70 Software Engineer Level III 3648 533 7638
Business Unit Director 685 45 730 Project Manager 4177 3461 7638
Account Manager 210 257 467 Administrative Clerk 0 3 3
Account Manager 390 83 473 Junior Programmer A 155 10 165
Business Development Manager 1 0 1 Junior Programmer B 88 0 88
Project Manager 4024 2289 6313 Junior Programmer C 25 0 25
Senior Systems Engineer Level I 623 152 775 Senior Programmer A 578 45 623
Senior Systems Engineer Level II 1408 430 1838 Senior Programmer B 828 194 1011
Senior Systems Engineer Level III 1228 389 1617 Senior Programmer C 232 270 502
Systems Engineer Level I 1708 313 2021 Senior Programmer D 575 282 857
Systems Engineer Level II 547 82 629 Junior Programmer 1482 63 1545
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TRAINING MEN WOMEN TOTAL TRAINING MEN WOMEN TOTAL
Senior Programmer 1472 173 1645 Systems Technician Level II 1882 526 2408
Project Lead A 1007 841 1848 Software Technician Level I 3915 840 4755
Project Lead B 547 71 618 Software Technician Level II 4245 893 5138
Project Lead C 1710 1287 2997 Office Support Technician Level II 0 24 24
Head of Recruitment 208 0 208 Financial Management Technician Level I 82 0 82
Head of HR 0 72 72 Office Management Technician Level I 0 111 111
Head of Accounting and Finance Dept. 122 0 122 Legal Technician Level I 0 116 116

g Head of Recruitment Dept. 0 280 280 Legal Technician Level II 0 47 47

I~

'_“g Executive Secretary 0 14 14 MK & COM Technician Level I 0 520 520

c

:é Accounting and Finance Tech Level I 0 198 198 MK & COM Technician Level II 117 72 189

o)

é Systems Technician B 174 52 226 PRL Technician Level II 0 23 23

§ Systems Technician C 295 0 295 HR Technician Level I 130 294 424

":% Systems Technician F 61 0 61 HR Technician Level II 120 106 226

0

é Training Technician Level II 24 0 24 Recruitment Technician Level I 117 98 215

g Office Management Technician Level II 30 12 42 Recruitment Technician Level II 22 118 140

g PRL Technician Level II 24 0 24 Office Support Technician Level I 0 24 24
Systems Technician Level I 2815 257 3072 Account Manager 55 60 115
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TRAINING MEN WOMEN TOTAL TRAINING MEN WOMEN TOTAL
Assistant 12 21 33 Tech Lead 890 63 953
Associate Director 861 211 1072 Trainee 89 72 161
Associate Project Lead 1 0 1 TOTAL 97,107 36,539 133,646
Consultant 3126 1613 4739
Director 300 41 341
ST & - 6 uman ights o related 5tuee, 2 total of 32,925 hours have been caried
IT Senior Specialist 281 0 281 out (41,799 hours in 2024 and 7,946 hours in 2023).

g IT Specialist 430 23 453 TRAINING HOURS PEOPLE

I~

-_g Junior Consultant 2313 592 2905 Equality and Harassment 13,431 1,370

c

:é Manager 429 295 724 Occupational Risk Prevention (PRP) 1,694 964

¢}

é Officer 621 266 887 GDPR / Information Security 13,046 1,917

§ Senior Account Manager 26 110 136 Regulatory Compliance 3,328 1,581

":% Senior Consultant 2802 1214 4016 Work-Life Balance and Co-responsibility 1,430 152

0N

; Senior Director 70 43 113 Total 32,929

E Senior Manager 1422 240 1662

a

B‘ Senior Officer 0 113 113
Team Lead 556 353 909
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Donations and sponsorships

The organization's social investment during the year 2025 is grouped into:

DONATIONS AMOUNT DONATIONS AMOUNT
WWF Portugal 250.00 € Aldeas Infantiles 216.36 €
Associacdo Humanitaria Bombeiros Voluntarios da Covilhd 500.00 € Banco De Alimentos Rias Altas 1,200.00 €
Associagdo Humanitaria Bombeiros Voluntarios Egitanienses 500.00 € Asociacién Amicos 10,800.00 €
Associacdo Humanitaria Bombeiros Voluntarios de Castelo Branco 500.00 € Fundacién ASPANEP 10,800.00 €
IEEE Advancing Technology For Humanity 290.00 € Total 27,880.36 €

& Instituto de Apoio a Criancga, IPSS 300.00 €

£

% Fundacdo do Gil 34.00 €

£

ko] NUcleo de Apoio a Gestdo das Actividades Extracurriculares 540.00 €

CC; dos Estudantes

S

'g Encontrar+Se - Associagdo Para a Promog&o da Salde Mental 200.00 €

€

:c} Associacdo Girls For Girls Portugal 250.00 €

c

8 Liga Portuguesa contra o Cancro 250.00 €

L

BN OCEAN ALIVE Cooperativa para a educagao criativa marinha CRL 250.00 €

g Associacdo PSEM - Projecto de Sustenitibilidade Energética Mével 500.00 €

[a]

B’ Alerta-Mente - Associagdo Nacional para a Saude Mental 250.00 €
Associagdo 101010 Portugal 250.00 €
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SPONSORSHIPS AMOUNT SPONSORSHIPS AMOUNT
Opentext Solutions Day Lisbon 2026 2,500.00 € Asociagao Dedotcode - Jnation 2024 750.00 €
JobShop Edigao Ciencias 2025 500.00 € Asociagao Dedotcode - Jnation 2025 324.00 €
- Facultade de Ciéncias da Universidade de Lisboa

Club Basquet Corufia 36,000.00 €
2025 World Tour Lisbon - Salesforce 10,000.00 €

Real Club Racing de Ferrol S.A.D. 43,000.00 €
RAP 2025 2,032.52 €

OAR Corufia 3,000.00 €
Asociagao Academica de Coimbra 676.50 €

Asociacion Espafiola de Directivos AED - Socio Colaborador 2,500.00 €
Asociacao Academica da Universidade da Beira Interior 147.60 €

Formula 1® TAG HEUER Gran Premio de Espafia 2026 74,250.00 €
Apdc Digital Business Community 250.00 € (MATCH Hospitality Europe S.L.U.)
Associagdo de Informatica de Sistemas Universidades do Minho - 750.00 € Fundacion General Universidad de Ledn y de la Empresa 4,500.00 €
TSI 2025

Matchmaking SEC2025 7,300.00 €
Great Employers 2026/26 - Talent Portugal 1,173.00 €

Premios AEC Tech Innovation 2025 7,000.00 €
Fundagao Realizar um Desejo - Make a Wish Portugal 150.00 €

Congreso Nacional de Directivos APD 20,000.00 €
Global ONE Conference 2025 - OutSystems 35,000.00 €

IMCE Instituto Municipal A Corufia 10,000.00 €
Evento CX Retail EU Exchange 29,000.00 €

Premios Concurso Cabildo 6,000.00 €
Insituto Pedro Nunes - Associagao para a Innovagao 10,000.00 €
e Desenvolvimento em Ciéncia e Tecnologia
- Coimbra Tech Challenge Total siedthpardiil (2
Junitec - Junior Empresas Do Instituo Superior Tecnico 3,075.00 €
- Case Study TecStorm 2026
Jeknowledge Associagao - Shift APPens 2025 400.00 €
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i Economic or governance
indicators

Profit and Loss, 2025, 2024 and 2023.

There has been a generalized growth in the main magnitudes of the
income statement. This substantial increase is attributed, in part, to the suc-
cessful consolidation of the new businesses incorporated into the Group (IN2,
the DATA&IA branch, and Naveia School S.L.), and, on the other hand, to
the vigorous organic growth achieved in a year characterized by particularly

favorable operational execution.

FIGURES IN € 2023 2024 2025 VARIATION

Income
Net Turnover 241,311,587 255,664,337 315,293,137 23.32%
Work Performed by the 86,998 115,828 493,467 326.03% The breakdown of the company's revenues for the year 2025, broken
Company for its own Assets down by business lines and their comparison with the end of 2023 and

2024 is as follows:
Direct Costs -68,297,229  -65,978,138  -96,056,686  45.59%
Gross Margin 173,101,356 189,802,027 219,729,918 15.77% SALES € BY BUSINESS LINE 2023 2024 2025 VARIATION
Other Income 917,691 968,732 1,611,618 66.36% Technology consulting 5,957,503 4,598,445 8,261,435 79.66%
Personnel Expenses -137,630,492 -154,509,757 -177,970,669 15.18%

Software development 37,418,099 44,721,218 54,504,005 21.88%
Operating Expenses -11,207,280 -11,257,562 -12,303,314 9.29%

Third-party solution 10,738,429 11,608,554 13,347,284 14.98%
EBITDA 25,181,275 25,003,440 31,067,553 24.25% implementation
Depreciation and -3,598,720 -3,705,872 -3,982,530 7.47% i
A ’ Outsourcing and 144,678,608 150,738,311 183,368,277 21.65%

maintenance
EBIT 21,582,555 21,297,568 27,085,023 27.17%

Proprietary solutions 1,157,030 1,205,672 1,582,398 31.25%
Extraordinary Result -645,075 396,997 153,161 -61.42%
Financial Result -1,011,688  -651,650 -315,335 -51.61% g'jgg:’i":sre and software 22,141,170 18,633,015 29,233,613  56.89%
EBT 19,925,792 21,042,915 26,992,849 27.94%

Managed services 19,220,748 24,159,123 24,996,125 3.46%
Corporate Income Tax -4,561,103 -5,604,178 -5,855,040 4.48%

jo 241,311,587 255,664,337 315,293,137 23.32%

Net Profit 15,364,689 15,438,737 21,067,809  36.46% UELE LY i L °
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The main line of business during 2025 continues to be, as in previous
years, 'Outsourcing and Maintenance', which has increased in absolute terms
(from €150.7 million in 2024 to €183.4 million in 2025), and which slightly
decreases its weight in total revenues (59.0% in 2024 compared to 58.2%
in 2025). This line of business is characterized by having contracts of greater
volume than others and by its high recurrence.

The second line by weight is 'Development of Computer Applications’,
which accounts for 17.3% of total revenues. This line increases by 21.9%
compared to 2024, going from €44.7 million to €54.5 million. The objective
of this line of business, in addition to the correct execution of the project
or work to be developed, is that it can become a recurring business through
maintenance (evolutionary, corrective or both) of the developed application,
being integrated at that time, in the line of 'Outsourcing and Maintenance'.

In third place was the 'Hardware and Software Supplies' line, which
accounted for 9.3% of turnover. This item increases by 56.9% compared to
2024, from €18.6 million in 2023 to €29.2 million in 2025. This line is not
strategic nor does it usually generate the margins of the service lines, but
it complements the Company's portfolio of services and in some cases
is a good way to enter certain accounts, sectors or markets.

In fourth place was the 'Managed Services' line with 7.9% of total
revenues. This line increases slightly in absolute terms, from €24.1 million in
2024 to €25.0 million in 2025, but it loses weight in relative terms, as it now
represents 7.9% of the turnover compared to 9.4% in 2024. There is no loss
of services, but that the effect is explained by fierce competition after the
massive irruption of "hyperscalers" that is compressing prices. In this line,
the strategy continues to involve specialising in those services with higher
added value in which prices are not only maintained, but can even be in-
creased, depending on the complexity of the service provided.

The 'Implementation of third-party solutions' line has maintained the
increase that occurred in 2024 (from €11.6 million to €13.3 million). In 2025,
it accounts for 4.2% of total revenues. This line includes a relevant part
of the activity related to solutions on Data Analytics, Artificial Intelligence or

Enterprise Solutions (ERP, Microsoft solutions), areas in which the Group will
continue to intensify its activity in the coming years.

The other two lines continue to have a very low weight in total reve-
nues, at around 1-3%. It is worth noting the significant growth in the
'Technology Consulting' line, +79.7% in 2025 compared to 2024 (€8.3 million
in 2025 vs €4.6 million in 2024).

Regarding the distribution of turnover by geography, a comparative
table is included below:

€ SALES BY GEOGRAPHIES 2023 2024 2025 VARIATION
Spain 138,909,329 143,919,884 167,339,508 16.27%
Portugal 43,723,643 49,855,386 49,558,392 -0.60%

Rest of Europe 49,726,705 54,281,497 91,825,832 69.01%

Rest of the World 8,951,910 7,607,570 6,569,405 -13.65%

Total revenue by portfolio 241,311,587 255,664,337 315,293,137 23.32%
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In terms of the (geographical) origin of sales, the distribution is as fol-
lows: 53.1% of revenues come from business in Spain, 15.7% from Portugal,
29.1% from the rest of Europe and 2.1% from the rest of the world. The
weight of international activity is combined with an increasing diversification
in terms of presence in various territories, thus minimising the risk of ex-
cessive dependence on any one market or another, except in the case of the
Spanish market, although its weight continues to reduce. The Group's future
prospects are in line with this trend of a reduced exposure to the Spanish
market continuing, although it will depend on potential corporate operations
that may occasionally alter the existing distribution of weights.

In relation to turnover by sector, a comparative table is included below:

€ SALES BY SECTORS 2023 2024 2025 VARIATION

Taxes

For the purposes of Corporation Tax, the Group's companies in Spain are
taxed under the Consolidated Tax Return Regime in a Group whose parent
company is Boxleo Tic, S.L. For each of the companies belonging to the
consolidated tax group, Corporation Tax is calculated on the basis of the
economic or accounting result, obtained by applying generally accepted
accounting principles, although it does not necessarily have to coincide with
the tax result, understood as the taxable base of the aforementioned tax,
which results from the application of the relevant provisions of the Tax Law.

The reconciliation of the accounting result for the years 2023, 2024 and
2025 with the individual taxable base of Corporation Tax, is as follows:

Public Administration 114,709,216 120,813,881 153,122,463 26.74%

Industry 109,101,964 113,874,174 134,123,473 17.787%

Financial Services 17,500,407 20,976,281 28,047,201  33.71%

Total revenue by portfolio 241,311,587 255,664,337 315,293,137 23.32%

In relation to the main sectors, 48.6% of revenues come from the busi-
ness with 'Public Administrations' with a slight increase in relative terms com-
pared to 2024, due to the push linked to the business in European agencies
and organizations. On the other hand, the 'Industry' and 'Financial Services'
sectors also grew in absolute terms, by 17.8% and 33.7% respectively,
although the former lost weight while the latter gained it.

FIGURES IN € FY2023 Fvy2024 FY2025
Accounting profit before tax 19,925,792 21,042,915 26,922,849
Permanent differences 338,577 (5,137,084) (7,620,281)
Temporary differences (316,413) 979,247 147,294
Originating in the current year (152,464) 109,639 206,012
Originating in previous years (163,949) 869,608 (58,718)
Other temporary timing 25,886 25,886 25,866
differences

Consolidation differences (375,963) 2,915,713 4,112,339
Offset of negative tax bases (4,324,711) (763,700) (62,495)
Taxable Base (Tax Result) 15,273,168 19,062,977 23,525,592
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The reconciliation between the accounting result and the Corporate
Income Tax expense for the years 2023, 2024 and 2025 is as follows:

Thus, the amounts accrued by country in the financial years 2023, 2024,

and 2025 were:

FIGURES IN € FY2023 FY2024 FY2025 € AMOUNTS PER COUNTRY FY2023 FY2024 FY2025
Accounting profit before tax 19,925,792 21,042,915 26,992,849 Spain 3,114,806.64 3,766,137 4,235,241
Permanent differences 338,577 (5,137,084) (7,620,281) Portugal 1,156,538.20 1,413,522 1,421,794
Totals 19,597,879 15,905,831 19,302,568 Chile 11,086.54 3,314 9,995
Tax at 25% 4,899,470 3,976,458 4,825,642 Brazil 4,844.31 18,394 -
Reduction under article 25 (44,428) (156,866) (417,571) United States 122,652.15 203,530 -70,978
TRLIS

Netherlands 151,175.00 196,380 271,072
Deductions (1,056,479) (129,341) (124,752)

Andorra - 2,901 13,020
Offset of negative tax bases - 684,435 681,505
(AIE)

Ireland - - -25,105
Others 571,153 1,225,627 1,669

Total taxes 4,561,102.84 5,604,178 5,855,040
Tax rate differences 191,388 3,866 (139,538)
Total corporate income 4,561,103 5,604,178 5,855,040

tax expense

Fines or penalties

There have been no fines or penalties related to economic matters during
the year. However, there are permanent non-meterial differences in the year

derived from tax revisions from previous years.
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Grants
During 2025, the Group has received the following subsidies:

ALTIA has recorded income from operating subsidies for a total amount of
543,512 euros, broken down as follows: 228,397 euros from the the Ministry
for Digital Transformation and the Civil Service of Spain, 126,635 euros from
the Ministry of Family, Youth and Social Policy of the Community of Madrid
and 188,480 euros from the European Commission for Digital Development.

NOESIS received subsidies from the IEFP, corresponding to measures to
support employment, such as first employment programmes and professional
estates for an amount of 372,259.15 euros.

During the 2023 financial year, the Group has received a capital grant
granted by the European Health and Digital Executive Agency to a consortium
of entities (of which BILBOMATICA is a part) for the financing of the LUCIA
project (Understanding Lung Cancer related risk factors and their Impact).
The part of the subsidy allocated to the Group's activities has amounted to
300,125 euros, of 45,218 euros pending collection as of December 31, 2025.

BILBOMATICA also participated in the Hezibi Training and Work Pro-
gramme of Lambide - Basque Employment Service, an organization belong-
ing to the Basque Government; An organization that subsidizes the training
contracts attached to the program with an amount of 9,918 euros in 2024,
8,718 euros were collected from the CAULs in 2025.

NAVEIA SCHOOL received a grant from the LabPyme Programme, which
is part of the "SME Digital Generation: people from management teams and
qualification of people employed in SMEs", which corresponds to the provi-
sion of training in the field of Digital Transformation to 1,085 people from
management teams of SMEs in the Valencian Community and 650 in Castile
- la Mancha for an amount of 309,166 euros.

The Group has not received subsidies during the 2022 financial year.

Boards of Directors. Costs

The accounting for these expenses is in accordance with the accrual and
the expense is recorded in the profit and loss account in accordance with
the actual flow of the service provided to the Group, and is valued at cost.

The amounts corresponding to the amounts received by the Directors
of the parent company (ALTIA) for all items in 2025 are as follows:

2023 2024 2025
Salaries 624,084 € 768,725 850,874
Statutory remuneration for 79,000 € 93,000 93,000
Directors
Other remuneration 254,829 € 64,715 67,917
Totals 957,913 926,440 1,011,790

There are no senior management personnel other than the members of
the Board of Directors.

The remuneration of the Board of Directors is set out in the Company's
Articles of Association, as follows:

"The remuneration of the directors consists of a fixed monthly allow-
ance. The maximum amount that the Company can pay to the total number
of Directors in this regard will be determined for this purpose by the Gener-
al Shareholders' Meeting. That amount will remain in force until the Board
agrees to its modification. The Board of Directors shall be responsible for set-
ting the exact amount within the maximum limit set by the General Meeting
and its internal distribution among the Directors.



NJ
@)

LN
I
o
Al
v
o
Q
(]
o
>
=
el
]
c
O
I
(2]
=]
0

07.Data | 71ESG information and indicators

Technology for real...

DATA

In addition to the above remuneration and independently of it, the
Directors may be beneficiaries of remuneration systems linked to the share
price or involving the delivery of shares or share option rights. It shall be the
responsibility of the General Meeting of Shareholders to adopt and establish
these remuneration systems and their conditions."

Regardless of ALTIA's statutory remuneration, the Directors receive from
the Company and from other companies of the Group the items indicated in
the table above.

Remuneration systems linked to the share price or involving the delivery
of shares or share option rights have not been implemented, although they
are provided for in the Bylaws. The performance of the members of the
Board of Directors is not evaluated.
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Taxonomy

On 22 June 2020, Regulation (EU) 2020/852 of the European Union was pub-
lished to facilitate the reorientation of capital flows towards more sustainable
activities. It is intended to respond to initiatives such as the Green Deal, the
Paris Agreement or the Sustainable Development Goals, contributing to the
transformation of the current economic model towards a carbon-neutral one.

The regulation establishes a taxonomy, based on science, and six
environmental objectives to which such activities could contribute.

The implementation of the "European Environmental Taxonomy" will
be applied gradually and a specific taxonomy will be added to evaluate
the contribution to social objectives.

In 2023, new regulatory developments were published. Regulation
(EU) 2020/852 of the European Parliament and of the Council, by establish-
ing technical screening criteria for determining the conditions under which

an economic activity qualifies as contributing substantially to the sustainable
use and protection of water and marine resources, to the transition to a cir-
cular economy, to pollution prevention and control, or to the protection and
restoration of biodiversity and ecosystems, and for determining whether that
economic activity causes no significant harm to any of the other environmen-
tal objectives. COMMISSION DELEGATED REGULATION (EU) 2023/2485 of
27 June 2023 amending Delegated Regulation (EU) 2021/2139.

In this context, the following concepts are distinguished:

e Eligible: referred to activities with potential for alignment
included in (DR) (EU) 2021/2139 Annex I (mitigation) and Annex II
(adaptation).

e Non-eligible: referring to activities not included in (RD) (EU)
2021/2139, either by:
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Generating a very significant negative impact on climate
change.

Not making a substantial contribution to climate change
mitigation or adaptation.

Inclusion in future developments, revisions of the EU taxonomy,
or approvals by the European Parliament and Council.

o Eligible aligned: allocated to eligible activities that meet the
environmental objective technical selection criteria (STS), ensure
that they do not significantly harm the achievement of the ob-
jectives (DNSH) and that they are carried out in accordance with
the OECD Guidelines for Multinational Enterprises and the United
Nations Guiding Principles on Business and human rights (social
safeguards).

e Eligible Non-Aligned: Eligible activities that do not comply with
the alignment analysis phases (CTS, DNSH, and Safeguards).

According to the provisions of RD (EU) 2023/2486, for the year 2025, it
is required to report the percentage of INCN (Net Turnover), CapEX ("capital
expenditure") and OpEX ("operation expenditure"), of the company's activ-
ities that are eligible and ineligible with information from the 2025 financial
year, as well as qualitative information regarding its accounting policies,
compliance assessment and contextual information in accordance with the
methodology and templates provided by RD (EU) 2023/2486.

ALTIA has focused the reporting process on the identification of eligible
and ineligible economic activities, taking into account all the Companies over
which it has economic control.

Likewise, RD (EU) 2023/2486 includes the technical criteria to determine
whether actions are being carried out in relation to the environmental objec-
tives of mitigation and adaptation to climate change, the sustainable use
and protection of water and marine resources and the transition to a circular
economy, thus expanding the scope of the study include new environmental
objectives that were not included in the previous version of the standard.
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Procedure at ALTIA

Based on the perimeter of companies that consolidate in the ALTIA group

in 2025, we have assessed which of our economic activities are eligible and
non-eligible, in accordance with the taxonomy activities set out in Climate
Delegated Regulation (EU) 2021/2139, published on 9 December 2021 and
updated by Climate Delegated Regulation (EU) 2023/2485, published on 27
June 2023, for their significant contribution to climate regulation and adap-
tation. climate change, the sustainable use and protection of water and ma-
rine resources and the transition to a circular economy, expressed in terms
of the net amount of the figure (INCN or turnover), CapEX and OpEX.

Identification and analysis of the Group's activities.

e Through this process, ALTIA has classified all its economic activities
along its value chain.

e Thus, the following activities have been identified based on the
business lines identified by ALTIA.

BUSINESS LINES

DESCRIPTION OF THE ACTIVITY (
ACCORDING TO THE EU TAXONOMY)

1 Technology Consulting

2 Software Development

3 Third-party S_olutions
Implementation

4 Outsourcing and Maintenance

5 Proprietary Solutions

6 Hardware and Software Supplies

7 Managed Services

Programming, consulting and others
computer-related activities (NACE code
J62 in accordance with the statistical
nomenclature of activities established
by EC Regulation No. 1893/2006).

Data processing, hosting and related
activities (NACE Code J63.1.1. in
accordance with the statistical classification
of economic activities established by the
EC Regulation No. 1893/2006).
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PROPORTION OF TURNOVER FROM PRODUCTS OR SERVICES ASSOCIATED WITH TAXONOMY-ALIGNED ECONOMIC ACTIVITIES - DISCLOSURE FOR THE YEAR 2025

Substantial contri-
bution criteria

Do no significant harm criteria
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A. TAXONOMYVY-ELIGIBLE ACTIVITIES

A.1 Environmentally sustainable activities (taxonomy-aligned)

Turnover of environmentally sustainable activities
(taxonomy-aligned) (A.1)

A.2 Taxonomy-eligible but not environmentally sustainable activities (not taxonomy-aligned activities)

Data processing, hosting and related activities J63.1.1. 24,996,125 7.93%
Computer programming, consultancy and related activities Jj62 76,112,724 24.14%
Turnover of taxonomy-eligible but not environmentally 163.1.1

sustainable activities (not taxonomy-aligned activities) J62. ' 101,108,849 32.07%
(A.2)

Total A.1 + A.2 101,108,849 32.07%
B. TAXONOMY-NON-ELIGIBLE ACTIVITIES

Turnover of taxonomy-non-eligible activities (B) J62 214,184,288 67.93%
TOTALA + B 315,293,137 100.00%
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PROPORTION OF CAPEX FROM PRODUCTS OR SERVICES ASSOCIATED WITH TAXONOMY-ALIGNED ECONOMIC ACTIVITIES - DISCLOSURE FOR THE YEAR 2025

Substantial contri-

bution criteria Do no significant harm criteria
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A. TAXONOMYVY-ELIGIBLE ACTIVITIES

A.1 Environmentally sustainable activities (taxonomy-aligned)

Turnover of environmentally sustainable activities
(taxonomy-aligned) (A.1)

A.2 Taxonomy-eligible but not environmentally sustainable activities (not taxonomy-aligned activities)

Data processing, hosting and related activities J63.1.1. 303,134.44 -105.91%
E‘ Computer programming, consultancy and related activities Jj62 0.00 0.00%
o
c Turnover of taxonomy-eligible but not environmentally
Q sustainable activities (not taxonomy-aligned activities) 303,134.33 -105.91%
,9 (A.2)
o
~N Total A.1 + A.2 303,134.33 -101.97%
O
E B. TAXONOMY-NON-ELIGIBLE ACTIVITIES
[a]
B’ Turnover of taxonomy-non-eligible activities (B) -589,349.44 205.91%
TOTALA + B -286,215.00 100.00%
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PROPORTION OF OPEX FROM PRODUCTS OR SERVICES ASSOCIATED WITH TAXONOMY-ALIGNED ECONOMIC ACTIVITIES - DISCLOSURE FOR THE YEAR 2025

Criteria for substan-

tial contribution Criteria for the absence of significant harm
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A. TAXONOMY-ELIGIBLE ACTIVITIES

A.1 Environmentally sustainable activities (taxonomy-aligned)

Turnover of environmentally sustainable activities
(taxonomy-aligned) (A.1)

A.2 Taxonomy-eligible but not environmentally sustainable activities (not taxonomy-aligned activities)

Data processing, hosting and related activities J63.1.1. 57,885.77 1.67%
E‘ Computer programming, consultancy and related activities Jj62 0.00 0.00%
o
g Turnover of taxonomy-eligible but not environmentally
=< sustainable activities (not taxonomy-aligned activities) 57,885.77 1.67%
,9 (A.2)
o
N Total A.1 + A.2 57,885.77 1.67%
i
o] B. TAXONOMY-NON-ELIGIBLE ACTIVITIES
[a]
B’ Turnover of taxonomy-non-eligible activities (B) 3,405,173.37 98.33%
TOTALA + B 3,463,059.14 100.00%
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Eligibility Analysis

The activity of "Data processing, hosting and related activities" as set out

in Annex I of the Delegated Regulation (EU) 2021/2139 of 4 June 2021 (as
amended by Delegated Regulation (EU) 2023/2486), is considered 100% eli-
gible-aligned derived from the following technical selection criteria in relation
to their substantial contribution to the environmental objectives of adaptation
to climate change, sustainable use and protection of water and marine
resources and whether a transition to a circular economy is underway.

The activity "Programming, consulting and other computer-related
activities" is considered eligible in relation to:

e Software that allows the management of physical climate risks
and adaptation to them.

e Providing data-driven IT/OT solutions for leakage reduction
e Provision of data-driven IT/OT solutions.
Therefore, it is considered that ALTIA's activities encompassed in the

business areas of Computer Application Development, Proprietary Solutions
and Technology Consulting can be considered eligible.

Calculation of key indicators

In accordance with Delegated Regulation (EU) 2021/2178 (as amended by
Delegated Regulation (EU) 2023/2486) on the disclosure of Taxonomy infor-
mation, the accounting criteria to be taken into account when calculating the
numerator and denominator of the INCN, CapEX and OpEX eligible and ineli-
gible according to the EU Environmental Taxonomy have been considered.

To calculate the ratios of the three financial KPIs, the proportion of NCI,
CapEX and OpEX that is considered eligible under the Taxonomy as a numerator
has been calculated, divided by the total INCN, CapEX and OpEX of the ALTIA
group at the end of the year.

Calculation of the % of Turnover

The proportion of Turnover referred to in Article 8(2)(a) of Regulation
(EU) 2020/852 shall be calculated as the share of net turnover derived from
products or services, including intangible products, associated with econom-
ic activities that conform to the taxonomy (numerator), divided by the net
turnover (denominator) as defined in Article 2; paragraph 5 of Directive
2013/34/EU.

In the case of ALTIA, the numerator includes the sum of the Turnover
(Group 70 General Accounting Plan accounting accounts) of the business
lines mentioned above that are taxonomy-eligible. The denominator corre-
sponds to the total balance of the Group's turnover.

Specifically in the case of the turnover KPI, i) the Group has made the
calculation only with sales to third parties external to the Group (considering
the premise of vertical integration discussed above); (ii) it has avoided double
counting of revenue in its estimation, iii) and has ensured that the analysis is
carried out on the basis of the Group's consolidated revenue data without the
inclusion of internal consumption or other additional ineligible services.
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Calculation of the % of CapEx

The proportion of CapEx referred to in Article 8(2)(b) of Regulation (EU)
2020/852 shall be calculated as the numerator divided by the denominator;
the denominator being additions to tangible assets and intangibles assets
during the period considered before depreciation, amortization and possible
new valuations, including those resulting from write-downs and impairments,
corresponding to the relevant period, excluding changes in fair value. The
denominator will also include additions to tangible and intangible assets
resulting from business combinations.

For non-financial corporations applying the International Financial Re-
porting Standards (IFRS) adopted by Regulation (EC) No 1126/2008, CapEx
shall cover costs that are accounted for in accordance with:

e IAS 16 Property, Plant and Equipment, paragraph 73(e)(i) and (iii);
e IAS 38 Intangible Assets, paragraph 118(e)(i);

e IAS 40 Investment Property, para. 76(a) and (b) (for fair value
model);

e IAS 40 Investment Property, paragraph 79(d)(i) and (ii) (for the
cost model);

e IAS 41 Agriculture, para. 50, points (b) and (e);
e IFRS 16 Leases, paragraph 53(h)

Leases that do not give rise to the recognition of a right to use the
asset will not be accounted for as CapEx.

On the other hand, the numerator shall include the part of the invest-
ments in fixed assets included in the denominator that:

e is related to assets or processes that are associated with economic
activities that are taxonomy-aligned;

e s part of a plan to expand taxonomy-compliant economic activities
or to enable taxonomy-eligible economic activities to conform to the
taxonomy ('CapEx plan') under the conditions specified in the second
subparagraph of this point 1.1.2.2 (relating to the "CapEx plan");

e s related to the purchase of output from taxonomy-compliant
economic activities and individual measures that enable the target
activities to become low-carbon or result in greenhouse gas reduc-
tions, in particular the activities listed in the 7.3 to 7.6 of Annex I
to the ADC, as well as other economic activities listed in the Dele-
gated Acts adopted in accordance with Articles 10(3), 11(3), 12(3)
2, Articles 13(2), 14(2) and 15(2) of Regulation (EU) 2020/852,
and provided that those measures are implemented and operational
within 18 months.

In the case of ALTIA, the denominator will be the Group's total Capex,
which includes investments in intangible fixed assets and investments in
property, plant and equipment. In relation to the numerator, it will only be the
aggregation of the Capex of the activities considered taxonomically eligible.

Calculating the % of OpEx

The proportion of OpEx referred to in Article 8(2)(b) of Regulation
(EU) 2020/852 shall be calculated as the numerator divided by the denomi-
nator; including the latter non-capitalized direct costs related to research
and development, building renovation measures, short-term leases, mainte-
nance and repairs, as well as other direct expenses related to the day-to-day
maintenance of property, plant and equipment assets, by the company or
a third party to whom activities are subcontracted, and which are necessary
to ensure the continued and effective operation of those assets.
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On the other hand, the numerator shall include the portion of operating
expenses included in the denominator that:

e relates to assets or processes associated with taxonomy-compliant
economic activities, including training and other human resource
adaptation needs, and non-capitalised direct costs representing
research and development;

e is part of the CapEx plan to expand taxonomy-compliant economic
activities or to enable taxonomy-eligible economic activities to
comply with the taxonomy within a predefined timeframe, as set
out in the second subparagraph of this point 1.1.3.2 (relating to
the 'CapEx plan');

e s related to the purchase of production obtained from economic
activities that conform to the taxonomy and individual measures
that enable the target activities to become low-carbon or achieve
greenhouse gas reductions, as well as renovation measures for
individual buildings, as identified in the Delegated Acts adopted
in accordance with Articles 10(3), 11(3), 12(2), 13(2), Article 14(2)
or Article 15(2) of Regulation (EU) 2020/852, and provided that

those measures are implemented and operational within 18 months.

In the case of ALTIA, only non-capitalised direct costs related to short-
term leases and maintenance and repairs have been considered for the OpEx
indicator.

The denominator will include the expenditure of these two OpEx
items of the entire Group, while the numerator will be made up of the same
concepts, but only of the activities recognized as eligible.

Calculation of key indicators

ALTIA has carried out the analysis of alignment with the environmental
objectives of adaptation to climate change, sustainable use and
protection of water and marine resources and whether a transition to

a circular economy is being carried out with the data at the end of the 2025
financial year for all the eligible activities in its portfolio.

In relation to the alignment criteria established by the delegated regula-
tions, it is established that:

e The Global Warming Potential (GWP) must be less than 675 tons
of CO, emitted.

Global Warming Potential (GWP) is a relative measure of the warming
effect that a gas produces when it is in the atmosphere.

For the eligible activity "Data processing, hosting and related activities",
it is evident that the ALTIA Data Center uses the R143A refrigerant gas.
The emission of 1 ton of HFC-143A refrigerant gas to the atmosphere would
contribute to global warming, as would the emission of 5,810 tons of CO,
emitted into the atmosphere, according to the conversion factors published
by MITERD.

Therefore, and as it does not comply with the maximum value of 675 Tn
CO,, the activity is considered not taxonomy-aligned.

However, economic activity has applied physical and non-physical
measures that substantially reduce the most significant physical climate
risks that are material to that activity.

The assessment of climate vulnerabilities and risks is proportionate to
the scale of the activity and its expected duration.
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Specifically, an environmental management system is in place according
to ISO 14001, as detailed in the environmental performance section of this
report, which includes measures to minimize the impact of activities focused
on achieving the environmental objective of climate change adaptation.
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In relation to the activity "Programming, consultancy and other activi-
ties related to computing" we are not in a position to confirm that work has
been carried out that is included among those considered taxonomy-aligned,
so it is considered that there is no contribution to the achievement of the
environmental objectives of climate change adaptation, the sustainable use
and protection of water and marine resources and the transition to a circular
economy.

07. Data | 7.2 Taxonomy

N
-
~Nl




07.Data | 7.3 Non-Financial information index

N
—
(00}

Technology for real...

DATA

/.5 Non-Financial
information index

The non-financial information included in this document is part of the
consolidated Management Report under the terms of article 49.7 of the

Spanish Commercial Code.

EQUIVALENCE TABLE INFORMATION REQUIREMENTS LAW 11/2018

NON-FINANCIAL INFORMATION
TO REPORT

PAGE

GRI INDICATORS

NON-FINANCIAL INFORMATION
TO REPORT PAGE

GRI INDICATORS

0: GENERAL INFORMATION

A description of the policies applied by
the Group, which shall include: the due
diligence procedures applied for the
identification, assessment, prevention,
and mitigation of significant risks and
impacts, as well as verification and con-
trol procedures, including the measures
adopted.

9-12, 46-54,
55-59, 65-68,
80-89, 130-140

GRI 2-22, GRI 2-23,
GRI 2-24, GRI 2-25

A brief description of the Group's business 2, 9-22, 65-71,

model (including its business environment, 159-162, 202-
organization and structure, the markets 204

in which it operates, its objectives and

strategies, and the main factors and trends

that may affect its future evolution).

GRI 2-1, GRI 2-2,
GRI 2-6, GRI 2-22

The results of those policies, including
relevant non-financial key performance in-
dicators that allow for the monitoring and
evaluation of progress and facilitate com-
parability between companies and sectors,
in accordance with the national, European,
or international reference frameworks
used for each subject matter.

9-22, 55-59,
65-68, 80-89,
130-140

GRI 2-22, GRI 2-23,
GRI 2-24, GRI 2-25
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NON-FINANCIAL INFORMATION
TO REPORT

NON-FINANCIAL INFORMATION

TO REPORT PAGE GRI INDICATORS

The main risks related to these issues
linked to the Group's activities (business
relationships, products or services) that
may have a negative effect on these
areas, and how the Group manages these
risks, explaining the procedures used

to detect and assess them in accordance
with the national, European or interna-
tional reference frameworks for each
subject. Information should be included
on the impacts that have been detect-
ed, providing a breakdown of them, in
particular on the main risks in the short,
medium and long term

PAGE GRI INDICATORS
9-22, 45-54, GRI 2-12, GRI 2-13,
55-59, 65-71, GRI 2-16, GRI 2-22
159-162,

202-204

Circular economy and waste prevention and management

Measures for prevention, recycling, 72, 170-171 GRI 301-2, GRI 306
reuse, and other forms of waste
recovery and disposal; actions

to combat food waste

Sustainable use of resources

Water consumption and supply in 70, 164-165 GRI 303

accordance with local limitations

1: INFORMATION ON ENVIRONMENTAL ISSUES

Detailed information on the current
and foreseeable effects of the
company's activities on the environment
and, where appropriate, health and
safety, environmental assessment or
certification procedures; Dedicated
resources to the prevention of environ-
mental risks; the application of

the precautionary principle, the
number of provisions and guarantees
for environmental risks

9-22, 46-54,
55-59, 65-74, GRI 302, GRI 303,
94-95, 145-151  GRI 305, GRI 306

Consumption of raw materials and 70, 166
measures adopted to improve resource
efficiency

GRI 2.22, GRI 2-25,

Energy: Direct and indirect consumption; 70, 163-165 GRI 302-1, GRI 302-3
Measures taken to improve energy

efficiency, use of renewable energy

Climate change

Pollution

Important elements of greenhouse gas
emissions generated as a result of the
company's activities (including goods and
services produced)

Measures to prevent, reduce or
remediate carbon emissions that
seriously affect the environment,
taking into account any form of
activity-specific air pollution, including
noise and light pollution

72-74,167-170  GRI 302, GRI 305

Measures adopted to adapt to the 72-74, 167-171  GRI 305, GRI 201-2

consequences of climate change

Voluntarily established medium and 74 GRI 305
long-term reduction targets to reduce

GHG emissions and means implemented

for that purpose

GRI 301-1, GRI 301-2

72-74,167-171  GRI 305-1 ,GRI 305-2,
GRI 305-3, GRI 305-4
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NON-FINANCIAL INFORMATION NON-FINANCIAL INFORMATION

TO REPORT PAGE GRI INDICATORS TO REPORT PAGE GRI INDICATORS

Protecting biodiversity Average remuneration of directors 206-207 GRI 2-19, GRI 2-20,
and executives (including variable GRI 2-21

compensation, allowances, indemnities,

tl\)’l_e?ures'ttaken to preserve or restore 65-71, 232 GRI 304-1 contributions to long-term savings
[ele Vil 2 schemes, and any other benefits
disaggregated by sex.
Impacts caused by activities or operations 65-71, 232 GRI 304-2
L2l e s Implementation of right to disconnect 84 GRI 2-23, GRI 401-1
policies
2: INFORMATION ON SOCIAL AND PERSONNEL ISSUE . R
Employees with disabilities 99, 179 GRI 405-1
Employment: In some cases, disaggregated information is not provided according
to some of the following items (professional category or age) because they are consid- Organization of work
ered relevant or because they are data that are published in the annual accounts
in this way - ] .
Organization of working time 80-89 GRI 2-30
Total number and distribution of employ- 76-78, GRI 2-7, GRI 405-1 .
ees by sex, age, country, and professional ~ 172-184 Number of hours of absenteeism 135 GRI 403-2
classification
Measures aimed at facilitating 80-85, 87-93 GRI 401-2
Total number and distribution of contract  172-184 GRI 405-1 work-life balance and encouraging
types and annual average of permanent the co-responsible exercise of these
contracts, temporary contracts, and rights by both parents

part-time contracts by: sex, age, and

ofessional classification
Pr I classiicat Health and safety

Number of dismissals by: sex, age, 184-186 GRI 401-1 .
and professional classification Health and safety conditions at work 94-96 GRI 403-1, GRI 403-3
Average remuneration and its evolution 194-195 GRI 405-2 Occupational accidents, specifically 195 GRI 403-2 ,GRI 403-3,
disaggregated by: sex, age, and profes- their frequency and severity, as well GRI 403-9, GRI 403-10
sional classification as occupational diseases. Disaggregated

by sex
Pay gap and remuneration for equal 187-192 GRI 202-1, GRI 405-2
positions or the company average. Social Relationships

N
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NON-FINANCIAL INFORMATION NON-FINANCIAL INFORMATION
TO REPORT PAGE GRI INDICATORS TO REPORT PAGE GRI INDICATORS
Organization of social dialogue (including  94-95 GRI 403-4
procedures for informing and consulting 3: INFORMATION ON RESPECT FOR HUMAN RIGHTS
with staff and negotiating with them)
Application of human rights due diligence  130-140 GRI 410-1, GRI 412-1,
Percentage of employees covered by col-  94-95 GRI 2-30 procedures GRI 412-3
lective bargaining agreements by country
. - Prevention of risks of human rights vio- 130-140 GRI 410-1, GRI 412-1,
Balance of collective bargaining agree- 94-95 GRI 2-30, GRI 403-1 lations and, where applicable, measures GRI 412-3
ments (particularly in the field of health GRI 403-4 to mitigate, manage, and repair possible
and safety at work) abuses committed
Training Complaints regarding cases of human 133 GRI 406-1
rights violations
Policies implemented in the field 90, 195-199 GRI 404-2
< of training . ] .
[0} Promotion of and compliance with the 94-95, 130-140 GRI 2-30
_8 provisions of the fundamental conven-
= Total number of training hours 195-199 GRI 404-1 tions of the International Labor Orga-
K} by professional category nization related to respect for freedom
IS} of association and the right to collective
g Accessibility bargaining
L
4= Universal accessibility for individuals 95 GRI 405-1
] 4: INFORMATION ON THE FIGHT AGAINST CORRUPTION AND BRIBERY
g Equality
8 Measures adopted to prevent corruption 130-140 GRI 2-23, GRI 2-24,
L Measures adopted to promote equal 6, 52, 54, GRI 401-3, GRI 405-1, It 2T 207 gg gE)ZS?lG(F;{II(IZ-Z%;S’—Z
S treatment and opportunities for women 76-77, 82-83, GRI 405-2, GRI 406-1 GRI 205-3 0
= and men; equality plans (Chapter III 97-99, 136-139, -
m of Organic Law 3/2007, of March 22, 199
_ for the effective equality of women and Measures to combat money laundering 130-140 GRI 2-23, GRI 2-24,
- men), measures adopted to promote em- GRI 2-25. GRI 2-27,
= ployment, protocols against sexual and GRI 205-1. GRI 205-2,
g gender-based harassment, the integra- GRI 205-3
e tion and universal accessibility of persons
o with disabilities; the policy against
Contributions to foundations and 108-119 GRI 201-1, GRI 413-1

all types of discrimination and, where

applicable, diversity management. non-profit organizations

N
N
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NON-FINANCIAL INFORMATION NON-FINANCIAL INFORMATION
TO REPORT PAGE GRI INDICATORS TO REPORT PAGE GRI INDICATORS
Complaint and grievance systems, 133 GRI 416-2, GRI 417-2,
5: INFORMATION ABOUT THE COMPANY received complaints, and their resolution GRI 418-1
The company's commitments to sustainable development Tax Information
The impact of the company's activity 108-119 GRI 203-1, GRI 203-2, Profits obtained country by country 205 GRI 201-1, GRI 207-4
on local employment and development GRI 413-1
Income tax paid on profits 204-205 GRI 201-1, GRI 207-4
The impact of the company's activity 108-119 GRI 203-1, GRI 203-2,
on local populations and the territory GRI 411-1, GRI 413-1,
GRI 413-2 Public subsidies received 206 GRI 201-4
Relationships maintained with local 106, 108-119 GRI 2-26, GRI 2-29,
< community stakeholders and the methods GRI 413-1
% of dialogue with them
£
S Partnership or sponsorship actions 34-38, 200-201  GRI 2-28
5]
g Subcontracting and suppliers
g
= Inclusion of purchasing policies regarding 36 GRI 406-1, GRI 407-1,
k) social, gender equality, GRI 412-1, GRI 414-1,
e and environmental issues GRI 414-2
2
°r Consideration of responsibility in relations 36 GRI 2-6, GRI 204-1,
S with suppliers and subcontractors GRI 308-1, GRI 414-1,
= GRI 414-2
M
N
s Supervision and audit systems 3, 124-128, GRI 2-5, GRI 2-12
k] and their results 145-151
o}
[a]
N Consumers
o
Measures for consumer health and safety 94, 105 GRI 416-1, GRI 417-1
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7.4 GRI indicators

GRI CONTENT INDEXES

Statement The ALTIA Group has presented the information cited in this GRI content index for the period from January 1, 2025, to December 31, 2025, using the GRI Stan-
of use dards as a reference.

GRI 1 USED GRI 1: FUNDAMENTALS 20211

INDICATOR CONTENT PAGE COMMENTS
g GRI 2: GENERAL CONTENTS 202’1
G
=
-g THE ORGANIZATION AND ITS REPORTING PRACTICES
o
(U] 2-1 Organizational details 2,9-22, 65-71,
< 159-162, 202-204
~
; 2-2 Entities included in the sustainability reporting 17, 159-162
5
o}
s 2-3 Reporting period, frequency, and contact point 2
o
2-4 Restatements of information 223 No relevant restatements of information

have been made

N
N
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INDICATOR CONTENT PAGE COMMENTS

2-5 External verification 2,234

ACTIVITIES AND WORKERS

2-6 Activities, value chain and other business relationships 9-22, 23-38

2-7 Employees 76-103, 172-199

2-8 Non-Employee Workers 182

GOVERNANCE

2-9 Governance structure and composition 17-18, 121-129,
159-162

2-10 Appointment and selection of the highest governing body 121-129

2-11 President of the highest governing body 5-6, 125-127

2-12 Role of the highest governance body in overseeing impact management 121-129

2-13 Delegation of responsibility for managing impacts 55-59

2-14 Role of the highest governance body in the presentation of sustainability reports 121-129

2-15 Conflicts of interest 132-135

2-16 Communicating Critical Concerns 55-59

2-17 Collective knowledge of the highest governing body 124

2-18 Performance evaluation of the highest governing body 193, 206-207




N
N 07.Data | 7.4 GRl indicators
Ul

Technology for real...

DATA

INDICATOR CONTENT PAGE COMMENTS

2-19 Remuneration policies 206-207

2-20 Process for determining remuneration 206-207

2-21 Annual Total Compensation Ratio 206-207

STRATEGY, POLICIES AND PRACTICES

2-22 Declaration on the sustainable development strategy 46-54

2-23 Commitments and policies 46-54, 65-68,
80-89, 130-140

2-24 Incorporation of commitments and policies 46-54, 65-68, 80-89

2-25 Processes to remediate negative impacts 55-59

2-26 Mechanisms for seeking advice and raising concerns 58, 106

2-27 Compliance with laws and regulations 69, 133, 153

2-28 Membership in associations 37-38

PARTICIPATION OF STAKEHOLDERS

2-29 Stakeholder engagement approach 55-59

2-30 Collective bargaining agreements 81, 94-95, 193

GRI 3: MATERIAL THEMES 2021

3-1 Process of determining material issues

55259

3-2 List of material topics

59
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INDICATOR CONTENT PAGE COMMENTS

TALENT DEVELOPMENT

3-3 Material Issue Management 55-59, 76-103

202-1 Ratio of standard entry-level salary by sex to local minimum wage 194

401-1 New employee hires and employee turnover 78, 86, 183-186,
194

401-2 Benefits provided to full-time employees that are not provided to temporary 80-93

or part-time employees

402-1 Minimum notice periods regarding operational changes 80-93
404-1 Average hours of training per year per employee 122, 143, 144,
195-199
404-2 Programs for upgrading employee skills and transition assistance programs 80-93, 195-199
404-3 Percentage of employees receiving regular performance and career development 193, 206-207
reviews
2
o)
G
% REGULATORY COMPLIANCE
£
o 3-3 Management of material topics 55-59
(U]
<
~N 205-1 Operations assessed for risks related to corruption 131, 133, 134-139
..g 205-2 Communication and training about anti-corruption policies and procedures 131-139
[a]
B‘ 205-3 Confirmed incidents of corruption and actions taken 133, 226 There have been no cases of corruption
206-1 Legal actions for anti-competitive behavior, anti-trust, and monopoly practices 226 They have not occurred in the period

N
N
(o))
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INDICATOR CONTENT PAGE COMMENTS
307-1 Non-compliance with environmental laws and regulations 36, 69, 133, 153
419-1 Non-compliance with laws and regulations in the social and economic area 227 No incidents have been reported

CYBERSECURITY AND DATA PROTECTION

3-3 Material Issue Management 55-59, 142-151

418-1 Substantiated complaints concerning breaches of customer privacy and losses 227 No incidents have been reported
of customer data

ETHICS, COMPLIANCE AND INTEGRITY IN THE BUSINESS

3-3 Material Issue Management 55-59, 130-132

204-1 Proportion of Spend on Local Suppliers 36

RISK AND OPPORTUNITY MANAGEMENT

g 3-3 Material Issue Management 55-59
o
=
E CUSTOMER SATISFACTION AND SAFETY AND QUALITY PRODUCTS AND SERVICES
o
g 3-3 Material Issue Management 55-59, 105-107
~N
- 302-5 Reduction of energy requirements of products and services 68-71
;
[ 416-1 Assessing the health and safety impacts of product or service categories 94-102
S

416-2 Non-compliance cases relating to the health and safety impacts of product and service 133

categories

N
N
~l
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INDICATOR CONTENT PAGE COMMENTS

417-1 Requirements for information and labelling of products and services 68-71

417-2 Non-compliance cases related to the information and labelling of products and services 228 No incidents have been reported
417-3 Cases of non-compliance related to marketing communications 228 No incidents have been reported

N
N 07 Data | 7.4 GRIl indicators
(0]

OCCUPATIONAL SAFETY, HEALTH AND WELL-BEING

3-3 Material Issue Management 55-59, 94-103
403-1 Occupational Health and Safety Management System 94-95
403-2 Hazard identification, risk assessment, and incident investigation 94-95, 195
403-3 Occupational Health Services 94-95
403-4 Worker participation, consultation and communication on occupational health 94
and safety
403-5 Training of workers on occupational health and safety 122, 143, 195-197
403-6 Promoting workers' health 95
403-7 Prevention and mitigation of impacts on the health and safety of workers 94-95
directly linked to business relationships
403-8 Occupational Health and Safety Management System Coverage 94-95
403-9 Workplace Accident Injuries 195
403-10 Occupational ailments and diseases 195
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INDICATOR CONTENT PAGE COMMENTS

EQUALITY, INCLUSION AND DIVERSITY AMONG EMPLOYEES

3-3 Material Issue Management 52, 55-59, 76-77
401-3 Parental leave 82-83, 186-187
405-1 Diversity in governing bodies and employees 97-98, 172-182
405-2 Ratio of basic salary and remuneration of women to men 187-192

406-1 Cases of discrimination and corrective actions taken 133

HUMAN AND LABOR RIGHTS

3-3 Material Issue Management 54, 55-59, 130-136
412-1 Operations subject to human rights impact reviews or assessments 36
412-2 Training employees on human rights policies or procedures 199 Not conducted
(%]
5 412-3 Significant investment agreements and contracts with human rights clauses 36
ko] or subject to human rights assessment
o
e o .
£ 407-1 Operations and suppliers whose right to freedom of association and collective 229 No significant risk identified for operations
o bargaining could be at risk or suppliers
O
<
N 408-1 Operations and suppliers at significant risk of child labor cases 229 No operations or suppliers identified
— with significant risk
:
a 410-1 Security personnel trained in human rights policies or procedures 229 No security personnel employed
5
411-1 Cases of violations of the rights of indigenous peoples 229 No incidents involving Indigenous peoples

have been reported

N
N
O
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INDICATOR CONTENT PAGE COMMENTS

414-1 New suppliers that have passed selection filters according 36
to social criteria

414-2 Negative social impacts on the supply chain and measures taken 36, 230 No negative effects have been identified
CLIMATE CHANGE AND ENERGY EFFICIENCY
3-3 Material Issue Management 55-59, 65-69
301-1 Materials used by weight or volume 70, 166
301-2 Recycled inputs 166
301-3 Reused products and packaging materials 230 No reuse of products or packaging materials
302-1 Energy consumption within the organization 70, 163-165
302-2 Energy consumption outside the organization 230 Not considered relevant
» 302-3 Energy intensity 70, 163-165
9
S 302-4 Reduced energy consumption 70, 74
._é
'c_; 303-1 Interaction with water as a shared resource 164-165
(U]
E 303-2 Management of impacts related to water discharges 164-166
S 303-3 Water extraction 164-165
o]
[a]
B‘ 303-4 Water discharges 166
303-5 Water consumption 70, 164-165
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INDICATOR CONTENT PAGE COMMENTS

305-1 Direct GHG emissions (scope 1) 72-73, 167-170

305-2 Indirect GHG emissions from power generation (scope 2) 72-73, 167-170

305-3 Other indirect GHG emissions (scope 3) 231 Not considered relevant

305-4 GHG emissions intensity 72-73, 167-170

305-5 Reducing GHG emissions 72-74, 167-170

305-6 Emissions of ozone-depleting substances (ODS) 231 No emissions have been produced

305-7 Nitrogen oxides (NOX), sulfur oxides (SOX), and other significant 231 No relevant SOX emissions or other significant
air emissions air emissions have been identified

306-1 Waste generation and significant waste-related impacts 72, 170-171

306-2 Managing Significant Waste-Related Impacts 72,170-171

306-3 Waste generated 72, 170-171

306-4 Waste not destined for disposal 72, 170-171

306-5 Waste destined for disposal 72, 170-171

308-1 New suppliers who have passed evaluation and agreement selection filters 36
with environmental criteria

308-2 Negative environmental impacts on the supply chain and measures taken 231 No suppliers with significant environmental

impacts have been identified
304-1 Operations centers owned, leased or managed located within or adjacent to protected 231 No suppliers with significant environmental

areas or areas of high biodiversity value outside protected areas

impacts have been identified
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INDICATOR CONTENT PAGE COMMENTS
304-2 Significant impacts of activities, products and services on biodiversity 232 No significant impacts on biodiversity
have been identified
304-3 Protected or restored habitats 232 No protection or restoration actions
have been carried out
304-4 Species on the IUCN Red List and National Conservation Lists whose habitats are in 232 No impacts on protected species
areas affected by operations have been identified
RELATIONSHIP WITH ANALYSTS, INVESTORS AND REGULATORS
3-3 Material Issue Management 55-59
207-1 Tax approach 9, 153
207-2 Tax governance, control and risk management 55-59, 124-129, 153
207-3 Stakeholder engagement and management of tax concerns 55-59, 153-157
207-4 Taxes by country 204-205
(%]
S
I~
S GOOD CORPORATE GOVERNANCE
2
= 3-3 Material Issue Management 55-59
(U]
E 201-1 Direct economic value generated and distributed 104, 152, 202-204
_S 201-2 Financial implications and other risks and opportunities arising from climate change 68, 70-71, 153-157
o]
[a]
B‘ 201-3 Defined benefit plan and other retirement plan obligations 80-81
201-4 Financial assistance received from the government 206

N
W
N
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INDICATOR CONTENT PAGE COMMENTS
202-2 Proportion of senior executives hired from the local community 91

203-1 Infrastructure investments and services supported 108-119, 200-201

203-2 Significant indirect economic impacts 108-119, 200-201

204-1 Proportion of spend on local suppliers 36

413-1 Operations with local community engagement, impact assessments, 108-119, 200-201

and development programs

413-2 Operations with significant actual and potential negative impacts 233 No negative impacts on local communities
on local communities have been detected

415-1 Political contributions 233 No political contributions are made

SUSTAINABLE INNOVATION AND DIGITALIZATION

3-3 Management of material topics 55-59
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Independent
verification
report

/A TOVRheinand®

Declaracion sobre la verificacion

TUV Rheinland Inspection, Certification&Testing, S.A.
declara que:

Se ha efectuado la verificacién de la ia de ibili e i6n no Fi iera 2025

en lo que respecta a su estructura, contenido y fiabilidad de la informacion aportada por

GRUPO ALTIA CONSOLIDADO

Como resultado de este proceso de verificacion TUV Rheinland expresa que:

« El contenido de la informacion esta basado y soportado por datos y registros
comprobados como ciertos. Asi mismo la informacion, su tratamiento, los célculos,
graficos, etc., han sido oportunamente comprobados y verificados

« La trazabilidad y relevancia entre informacion de base y contenido de la memoria es
adecuada.

+Se ha i de cc i con los requisitos y principit i en la Guia
para elaboracion de Memorias de Sostenibilidad, elaborada por Global Reporting Initiative
(GRI), en concreto segun los estandares GRI.

Conforme a esto, TUV Rheinland establece para la Memoria de Sostenibilidad 2025 de GRUPO
ALTIA CONSOLIDADO, que se ha realizado DE CONFORMIDAD para la opcién “In reference”

Firmado digitalmente por . . o
Almudena Fimado digitaimente p Juan Eugenio Firmado digitalmente por
Bouza Martines A Juan Eugenio Fernandez
Fecha: 2026.04.08 Fernandez Gajate

Martinez 17:23:53 40200 . Fecha: 2026.04.08 17:26:58
Gajate +0200

Fdo: Almudena Bouza Fdo: Joan F. Gajate

Director Técnico
TUV Rheinland Group in Spain

Verificador Jefe
TOV Rheinland Group in Spain

6-FS2.682.06 Rev. 0 20.02.2020 Declaracion GRI
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https://www.altiacompany.com
https://x.com/wearealtia
https://www.youtube.com/@wearealtia
https://www.instagram.com/wearealtia
https://www.linkedin.com/company/altia-sa/

